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'  THE  FOURTH  ESTATE  7  he  Only  Independent  Weekly  Journal  of  Neiespuperin^ 


And  the  levels  of  success  they  are  achieving  are  spectacular. 

Every  week  when  the  Marketeer  reaches  the  front  stoops  of  our  readers'  homes,  the  door 
opens  and  the  shopping  begins.  Our  readers  are  focused  on  the  values  we  deliver  and  the 
results  show  it.  That's  why  more  and  more  retailers  both  major  and  local  are  utilizing 
the  effectiveness  of  the  Marketeer's  near  100%  penetration  levels.  Whether  they  are 
using  our  highly  responsive  weekly  papers,  circular  distribution,  direct  mail  programs 
or  customized  print  and  deliver  packages,  advertising  in  the  Marketeer  has  paid  off  for 
our  advertisers.  So  if  you're  doing  business  in  New  York  City  you  should  be  doing 
business  with  us. 

Nobody  covers  New  York  like  the 

MfiRKETEER 

3517  Quentin  Road,  Brooklyn,  NY  1 1 234  •  718-376-7676  Larry  Ross  Weinberger,  Publisher/President 
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NEXPO’95 
GEORGIA  WORLD 
CONGRESS  CENTER 
ATLANTA 
JUNE  24-28 


N’  iP'l  /  ^  the  annual  technical  exposition  and  conference  of  the  Newspaper  Asso¬ 
ciation  of  America,  is  always  an  impressive  show.  Executives  from  newspapers  of  all  sizes  gath¬ 
er  to  view  and  learn  about  the  latest  available  newspaper  equipment  and  technical  services 
from  around  the  world. 

■  '  : . "  ;  NEXPO  is  being  held  at  the  Georgia  World  Congress  Center  in 

Atlanta.  The  theme  of  the  exposition  is  “Putting  The  Future  In  Focus.”  Your  challenge  is 
to  get  newspapers  to  focus  on  you  and  how  you  can  help  them  achieve  their  future  goals. 


APEAGH 

OFAISAL 


Editor  &  Publisher's  three  special  NEXPO  ^95  issues  will  get  your 
messages  to  the  right  people  at  the  right  time! 

V  tX  ' 
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Convention  attendees  use  this  to  plan 
their  stops  at  the  show.  It’s  packed 
with  a  listing  of  exhibitors,  highlights 
of  what  they  are  exhibiting  and  what’s 
new  in  the  industry. 

AD  RESERVATION 
DEADLINE: 

MAY  12 

AD  MATERIALS  DEADLINE: 
MAY  16 


In  addition  to  our  readership  of 
83,000,  this  special  issue  will  be  dis¬ 
tributed  at  the  show  in  Atlanta. 


AD  RESERVATION 
DEADLINE: 

JUNE  9 

AD  MATERIALS  DEADLINE: 
JUNE  12 


Use  this  issue  to  remind  attendees  of 
what  they  saw;  reinforce  the  benefits 
of  your  equipment  and  services. 

AD  RESERVATION 
DEADLINE: 

JUNE  21 

AD  MATERIALS  DEADLINE: 
JUNE  23 


When  you  run  an  ad  in  the  May  27  Planning  Issue  and  the  June  24  Convention  Issue, 
you  can  repeat  the  same  ad  in  the  July  1  Post-convention  Issue  at  1/2  your  normal  rate! 


AD  RATES 

Full  Page . 

.  $3,420 

2/3  Page . 

.  $2,670 

1/2  Page . 

.  $2,020 

1/3  Page . 

.  $1,440 

1/4  Page . 

.  $1,195 

ADVERTISE  IN  ALL  THREE...CALL,  FAX 
OR  MAIL  US  YOUR  ORDERS. 


COLOR  RATES 

$425  for  each  color  per  page,  standard  colors. 
$200  extra  for  facing  page,  same  color. 
Matched  color  $575  per  page  per  extra  color. 
Four-color  process  space  and  color  charge; 
One  page,  $4,670;  two-page  spread,  $8,690 
(based  on  one-time  space  rate). 
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KNIGHT-RIDDER/TRIBUNE 

announces  its  newest  contributor: 


Knight-Ridder/Tribune  Information  Services  is  pleased 
to  offer  its  subscribers  the  award-winning  team  of 
columnists,  reporters,  photographers  and  graphic  artists 
of  The  Providence  Journal-Bulletin. 

Four-time  Pulitzer  Prize  winner.  The  Journal- 
Bulletin  covers  major  stories  throughout  New 
England.  Its  columnists  and  editorial  writers 
deliver  a  unique  regional  perspective.  Sports 
coverage  of  the  Patriots,  Red  Sox,  Celtics,  Bruins 
and  Northeastern  NCAA  conferences  includes 
game  stories,  columns  and  off-day  features. 

Special  sections  cover  a  variety  of  subjects 
including  food,  travel  and  topics  of  special  interest 
to  women  readers.  And  The  Journal-Bulletin’s  own 
news  wire,  New  England  Wire  Service,  provides 
the  best  news  and  features  from  The  Journal- 
Bulletin  and  16  newspapers  as  well  as  the 
Ottaway  News  Service. 

With  contributions  from  more  than  40 
newspapers — and  now  The  Providence 
Journal-Bulletin — Knight-Ridder/Tribune  offers 
comprehensive  coverage  from  across  America 
and  around  the  world. 


For  more  information  about  the  quality  news, 
business,  photo  and  graphics  services  of 
Knight-Ridder/Tribune,  call  Ron  Mendel! 
at  800-245-6536. 


Kniaht-Ridder 

Tribune 


Marketed  woridwide  by 

im 

Tftxjne  Media  Services 

Produced  by  Knlght-Rldder  and  Tribune  Company  newspapers  with  contributions 
from  New  York  Dally  News,  The  Dallas  Morning  News,  Orar^  County  Register 
The  Seattle  Times  and  The  Providence  JourmriSulletin. 


CALENDAR  OF  EVENTS 

JEMUL 

MAY 

JUNE 

S  M  T  W  T  PS 

S  M  T  W  T  PS 

1 

1  2  3  4  5  6 

1  2  3 

2  3  4  5  6  7  8 

7  6  9  10  11  1213 

4  5  6  7  8  910 

9  10  11  12 13  1415 

14  15  16  17  18  1920 

11  12  13  14  15  1617 

16  17  18  19  20  21  22 

21  22  23  24  25  2627 

18  19  20  21  22  23  24 

25  26  27  28  29 

28  29  30  31 

25  26  27  28  29  30 

APRIL 

1  9>2 1  —  Pennsylvania  Newspaper  Publishers  Association/lnter- 
state  Advertising  Managers  Association  Conference,  Yorktowne  Ho¬ 
tel,  York,  Pa. 

20-23  —  Education  Writers  Association  Conference,  Westin  Ta¬ 
bor  Center,  Denver 

23- 26  —  Society  of  Technical  Communication  Convention,  Sher¬ 
aton  Hotel,  Washington,  D.C. 

24  —  Associated  Press  Meeting  and  Luncheon,  Hilton  Riverside, 
New  Orleans 

24- 26  —  Newspaper  Association  of  America  Convention,  Hilton 
Hotel,  New  Orleans 

29- 5/3  —  GMA  Users  Group  Conference,  Doubletree  Hotel, 
Philadelphia 

30- 5/3  —  Society  of  American  Business  Editors  and  Writers  Con¬ 
vention,  Omni  Shoreham  Hotel,  Washington,  D.C. 

MAY 

4- 6  —  Southern  Circulation  Managers  Association  Convention, 
Grand  Hotel  and  Resort,  Pigeon  Forge,  Tenn. 

5- 8  —  DRUPA  Printing  and  Publishing  Trade  Show,  Diisseldorf, 
Germany 

6- 10  —  Newspaper  Purchasing  Management  Association  Conven¬ 
tion,  Cincinnatian  Hotel,  Cincinnati 

7- 10  —  Organization  of  News  Ombudsmen  Convention,  Wor¬ 
thington  Hotel,  Fort  Worth 

1  4- 16  —  International  Newspaper  Marketing  Association  Confer¬ 
ence,  Park  Plaza  Hotel,  Boston 

1  4- 17  —  International  Press  Institute,  World  Congress  and  Gen¬ 
eral  Assembly,  Hotel  Lotte,  Seoul,  Korea 

26-29  —  National  Cartoonists  Society  Convention,  Boca  Raton 
Resort  &.  Club,  Boca  Raton,  Fla. 

28-3 1  —  International  Federation  of  Newspaper  Publishers  (FIEJ) 
World  Newspaper  Congress,  Paris,  France 

31- 6/1  —  Association  of  Free  Community  Newspapers  Confer¬ 
ence,  Ritz-Carlton  Hotel,  Washington,  D.C. 

31-6/2  —  Catholic  Press  Association  Convention,  Hilton  Hotel 
and  Towers,  Los  Angeles 

31-6/3  —  Association  of  Alternative  Newsweeklies  Convention, 
Loews  Vanderbilt  Plaza,  Nashville 

JUNE 

1- 13  —  American  Advertising  Federation,  National  Advertising 
Conference,  Hyatt  Regency,  Tampa 

2- 3  —  North  Carolina  Press  Association  Advertising  Conference, 
Friday  Continuing  Education  Center,  University  of  North  Carolina, 
Chapel  Hill 

4-7  —  National  Association  of  Real  Estate  Editors  Convention,  Ho¬ 
tel  Washington,  Washington,  D.C. 

6-9  —  Newspaper  Association  of  America/Newspaper  in  Education 
Literacy  Conference,  Hyatt  Regency,  Bellevue,  Wash. 

8- 1  1  —  Investigative  Reporters  and  Editors  Conference,  Inter-Con- 
tinental  Hotel,  Miami 

1  6- 18  —  National  Society  of  Newspaper  Columnists  Convention, 
Holiday  Inn  Crowne  Plaza,  Kansas  City 
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1  U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  4/10/95 

4/3/95 

4/8/94 

A.H.  BeloCorp.  (NY) 

58.00 

56.875 

47.50 

American  Media  Inc.  (NY)  * 

6.375 

6.875 

8.50 

American  Publishing  Co.  (NIXJ)  ^ 

10.25 

10.50 

Capital  Cities/ABC  Inc.  (NY) 

87.625 

87.375 

69.675 

Central  Newspapers  Inc.  (NY) 

25.375 

25.75 

26.125 

Dow  Jones  &  Co.  Inc.  (NY) 

36.875 

37.50 

39.25 

Gannett  Q).  Inc.  (NY) 

52.50 

53.375 

52.50 

Harte-Hanks  Comm.  (NY) 

20.25 

20.125 

19.875 

Knight-Ridder  Inc.  (NY) 

56.625 

56.50 

58.125 

Lee  Enterprises  Inc.  (NY) 

36.50 

35.125 

35.00 

1  McClatchy  Newspapers  Inc.  (NY),323.375 

23.375 

23.375 

Media  General  Inc.  (AM) 

32.25 

31.875 

22.50 

Multimedia  Inc.  (NDQ) 

38.75 

38.00 

28.625 

New  York  Times  Co.  (AM) 

24.375 

23.375 

26.50 

1  Park  Communications  Inc.  (NDQ)  29.625 

30.125 

22.25 

Pulitzer  Publishing  Co.  (NY)  ## 

39.00 

38.625 

26.4375 

E.W.ScrippsCo.  (NY) 

30.50 

31.875 

24.50 

Times  Mirror  Co.  (NY)  *** 

19.50 

19.75 

20.625 

Tribune  Co.  (NY) 

56.625 

56.00 

61.625 

Washington  Post  Co.  (NY) 

260.50 

255.25 

232.50 

1  *  Name  changed  from  Enquirer/Star  Group;  adjusted  foi 

$7  special  dividend  I 

1  payable  1/3/95 

1  *  Initial  public  offering  as  of  5/5/94  at  $  1 3 

1  Adjusted  for  25%  stock  split  as  of  1/25/95 

1  *?MrAdjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95  I 

1  Editor  &  Publisher 

I^BMB  Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

4/10/95 

4/3/95 

4/10/94 

Hollinger  Inc.  (a) 

12.875 

12.75 

16.00 

News  Corp.  Ltd.  (c)  (d) 

19.625 

19.125 

17.33 

Pearson  Ltd.  (b) 

5.72 

5.53 

6,27 

(^uebecor  Inc.  Class  A  (a) 

19.00 

19.875 

20.375 

Reuters  Holdings,  ADR  (c) 

46.75 

45.375 

42.438 

Southam  Inc.  (a) 

16.00 

14.75 

19.75 

Thomson  Corp.  (a) 

18.00 

17.625 

17.75 

Toronto  Sun  Publishing  Corp.  (a) 

11.25 

10.625 

15.00 

TorStar  Corp.  (a) 

21.75 

21.50 

24.00 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  emotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  November  18, 1994 

1  Prepared  for  E&P  by  Werihcim  Schroder  Co.  Inc. 

Panetta  to  address  AP  luncheon 


WHITE  HOUSE  CHIEF  of  staff  Leon  Panetta  will  speak 
April  24  in  New  Orleans  at  the  annual  luncheon  of  the  As¬ 
sociated  Press  (AP).The  luncheon  is  held  in  conjunction 
with  the  Newspaper  Association  of  America’s  annual  con¬ 
vention. 

Panetta  was  named  by  President  Bill  Clinton  as  his  top 
aide  last  summer.  He  was  a  member  of  Congress  from  Cali¬ 
fornia  from  1977  until  he  resigned  in  1993  to  become  Clin¬ 
ton’s  director  of  the  Office  of  Management  and  Budget.  Be¬ 
fore  being  elected  to  Congress,  Panetta  worked  in  the 
Nixon  administration  as  a  civil  rights  chief  in  the  Depart¬ 
ment  of  Health,  Education  and  Welfare.  He  was  dismissed 
by  President  Nixon  in  1971  over  policy  differences. 
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Again  and  again,  rarade  shows  up  m  our  readership  studies  as  one  ot 
the  more  popular  sections.  Parade  provides  us  with  a  strong  competitive 
edge  in  the  present  and  for  the  future.  It’s  a  magazine  that  successfully 
addresses  topics  that  concern  both  young  and  old. 

“From  Fresh  Voices  to  Intelligence  Report...from  special  theme  issues 
to  weekly  in-depth  articles...Parade  spans  all  generations,  supporting  an 
effort  that’s  vital  to  our  newspaper:  maintaining  today’s  audience  while 
attracting  tomorrow’s  readers.” 

Featured  in  over  340  newspapers 
every  Sunday. 


,h.U  ^  i-)  V? 


“Parade  is  an  anchor  in  The  Spokesman-Review’s  Sunday  edition.  We  pride  ourselves  on  producing 
and  providing  a  quality  newspaper  for  the  people  of  Spokane,  Washington,  Coeur  D’Alene,  Idaho 
and  the  surrounding  Inland  Northwest.  Since  Parade  appeals  to  readers  of  all  ages,  it’s  a  definite  added 
value  to  our  Sunday  package...  and  has  been  so  since  1969.  . 


Publishers  on  Parade 


^^Parade  helps  maintain  the  audience  of  today... 
and  grow  the  audience  of  tomorrow.'’’ 


Editor(^Publisher 
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The  sale  of  the  Northwest  Arkansas 
Times  sparks  a  lawsuit  and  federal  an¬ 
titrust  intervention. 
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A  Times  Mirror  Center  survey  shows 
more  than  75%  of  Americans  followed 
reporting  on  California  flooding. 
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In  Brief 

Most  big  papers 
run  sports  odds 

ONLY  TWO  OF  the  50  largest  daily 
newspapers  in  the  U.S.  do  not  publish 
point  spreads  or  betting  odds  for  college 
and  professional  sports,  according  to  a 
Freedom  Forum  survey. 

The  issue  of  publishing  betting  odds 
was  at  the  root  of  a  controversy  late  last 
year,  when  the  National  Collegiate 
Athletic  Association  (NCAA)  Men’s 
Basketball  Committee  recommended 
that  reporters  from  publications  run¬ 
ning  the  sports  lines  be  denied  creden¬ 
tials. 

The  recommendation  was  withdrawn 
after  media  protests. 

The  Freedom  Forum  found  that 
among  the  top  50  papers,  only  the  New 
York  Times  and  Wall  Street  Journal, 
which  recently  added  a  once-a-week 
sports  page,  do  not  run  odds  or  betting 
lines  for  college  or  professional  sports. 

The  Washington  Post  runs  odds  on 
professional  football  and  basketball 
games,  but  does  not  include  the  data  for 
college  sports,  unless  the  games  are  part 
of  the  late  stages  of  a  tournament,  such 
as  the  Sweet  Sixteen  round  of  the 
NCAA  basketball  championship. 

The  Los  Angeles  Times  only  publish¬ 
es  the  odds  for  college  and  professional 
football. 

The  remaining  46  newspapers  all  an¬ 
swered  yes  when  asked  whether  they 
publish  odds  or  point  spreads  for  college 
and  professional  sports  on  a  regular  ba¬ 
sis,  Freedom  Forum  reported. 

FCC  okays 
Park  sale 

CLEARING  THE  WAY  for  the  sale  of 
Park  Communications  Inc.,  the  Federal 
Communications  Commission  (FCC) 
has  approved  the  transfer  of  Park’s  31 
radio  and  TV  licenses. 

Park,  based  in  Ithaca,  N.Y.,  has 
agreed  to  be  sold  for  $711.4  million  to 
an  investment  group  headed  by  Gary 
Knapp  and  Donald  Tomlin  and  fi¬ 
nanced  by  the  Retirement  Systems  of 
Alabama,  the  retirement  fund  for  state 
employees  and  teachers. 

The  April  10  decision  includes  a 
temporary  waiver  of  cross-ownership 
rules  forbidding  a  company  from  hold¬ 


ing  radio  and  TV  licenses  in  the  same 
market.  Park  was  grandfathered  in  be¬ 
cause  it  has  long  held  multiple  licenses 
in  Greenville,  N.C.,  Chattanooga, 
Tenn.,  and  Richmond,  Va.  Because 
grandfathering  situations  cannot  be 
transferred,  the  ruling  requires  the  new 
owners  to  sell  one  license  in  each  of 
the  three  markets  within  12  months  of 
the  sale. 

Ruling  that  the  waiver  is  “consistent” 
with  the  public  interest  and  earlier  rul¬ 
ings,  the  FCC  rejected  opposition  from 
a  black  man  who  bid  unsuccessfully  for 
Park  stations  and  from  competing  sta¬ 
tions. 

Dorothy  Park,  wife  of  the  company’s 
late  founder,  Roy  H.  Park  Sr.,  told  the 
FCC  that  the  buyers  will  make  an  effort 
to  sell  excess  stations  to  minorities. 

Park  has  agreed  the  sell  her  80.1%  of 
the  publicly  traded  company.  A  formal 
meeting  to  approve  the  transaction  is 
scheduled  for  early  May. 

Harte-Hanks  bids 
goodbye  to  Boston 

HARTE-HANKS  Communications 
Inc.  said  it  has  completed  the  previously 
announced  sale  of  its  Boston  area  news¬ 
papers  to  a  unit  of  Fidelity  Capital. 

The  deal,  for  an  undisclosed  price, 
gives  Fidelity’s  Community  Newspaper 
Co.  three  daily  titles  —  the  Middlesex 
News  in  Framingham,  News  Tribune  in 
Waltham  and  Daily  Transcript  in  Ded¬ 
ham  —  and  11  weeklies.  The  dailies 
have  a  combined  circulation  of  about 
50,000  and  are  produced  in  Framing¬ 
ham. 

Harte-Hankes,  based  in  San  Anto¬ 
nio,  retains  six  dailies  and  25  non¬ 
dailies. 

Gannett  ups 
exec  bonuses 

LAST  YEAR  WAS  good  for  Gannett 
Co.  and  better  for  John  Curley,  its 
chairman  and  CEO. 

Gannett,  which  posted  17%  higher 
earnings  last  year,  raised  Curley’s  bonus 
50%  to  $750,000. 

Since  taking  the  reins  at  the  nation’s 
biggest  newspaper  company  in  1989, 
Curley  has  requested  a  freeze  on  his 


$800,000  base  pay  and  $500,000  bonus. 

But  the  board  overruled  him  on  the 
bonus  and  “reluctantly”  agreed  not  to 
raise  his  salary,  according  to  the  compa¬ 
ny’s  proxy  statement.  His  option  to  ac¬ 
quire  125,000  shares  of  stock  remained 
unchanged. 

Vice  chairman  Douglas  McCorkin- 
dale  also  refused  a  salary  increase,  from 
$650,000,  last  year  but  took  a  50% 
bonus  boost,  to  $675,000. 

Newspaper  division  president  Gary 
Watson  accepted  a  4.8%  pay  hike,  to 
$440,000,  and  a  16%  bonus  hike,  to 
$290,000. 

The  board  said  it  believes  in  paying 
executives  better  than  the  competition 
in  order  to  keep  talent. 

—  AP  and  staff  reports 

Seattle  chosen 
for  Unity  *99 

THE  UNITY  ’99  board  of  directors  has 
chosen  Seattle  as  the  site  for  the  next 
major  gathering  of  journalists  of  color. 

The  first  Unity  conference  was  held 
last  year  in  Atlanta  and  attracted  some 
6,000  journalists. 

Among  the  reasons  Seattle  was  cho¬ 
sen  for  the  1999  convention  over  Dallas 
and  Minneapolis  were  its  convention 
facilities,  the  presence  of  four  Unity  as¬ 
sociation  members  in  the  area,  tradi¬ 
tion  of  ethnic  groups  working  together, 
its  transportation  resources,  and  the  av¬ 
erage  cost  of  lodging. 

Unity  ’99  is  an  organization  com¬ 
prised  of  the  Asian  American  Journal¬ 
ists  Association,  the  National  Associa¬ 
tion  of  Black  Journalists,  the  National 
Association  of  Hispanic  Journalists  and 
the  Native  American  Journalists  Asso¬ 
ciation. 

Plain  Dealer  installs 
TDD  machines 

THE  CLEVELAND  PLAIN  Dealer, 
Ohio’s  largest  newspaper,  has  installed 
Telecommunications  Device  for  the 
Deaf  (TDD)  machines  in  the  newspa¬ 
per’s  circulation  and  news  departments. 

Hearing-impaired  readers  with  their 
own  TDD  machines  can  now  access 
the  newsroom  with  the  same  speed  and 
convenience  as  other  readers. 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 
Robert  U.  Brown,  President 
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®  The  Fourth  Estate 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member, 

National  Newspaper 
Association 
Newspaper  Association 
Member  of  America 


ABP 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist, 
established  March  22,  1884;  Netyspaperdom, 
March  1892;  The  Fourth  Estate,  March  1,  1894; 
Editor  &  Publisher,  June  29,  1901; 
Advertising,  Jan.  22,  1925. 


Three  testimonials 

NO  GREATER  TRIBUTE  to  the  power  and  influence  of  newspapers  could  have 
been  arranged  than  by  inviting  three  heads  of  state  as  luncheon  speakers  at  last 
week’s  meeting  of  the  American  Society  of  Newspaper  Editors  (ASNE).  If  any 
one  of  them  had  thought  newspapers  are  dinosaurs  and  on  their  way  to  extinc¬ 
tion,  as  some  people  do,  they  would  have  ignored  the  opportunity  to  be  heard. 
But  they  selected  this  platform  to  make  very  important  policy  speeches. 

On  successive  days,  the  editors  heard  President  Zedillo  of  Mexico,  Prime  Min¬ 
ister  Chretien  of  Canada  and  President  Clinton  of  the  United  States.  In  so  do¬ 
ing,  they  all  paid  tribute  to  the  power  of  the  printed  word. 

President  Clinton  went  even  further.  He  took  the  occasion  to  sign  the  Decla¬ 
ration  of  Chapultepec  while  in  Dallas  and  thanked  the  Inter  American  Press  As¬ 
sociation  (IAEA),  the  Newspaper  Association  of  America  (NAA)  and  ASNE  for 
the  work  they  have  done  to  advance  the  cause  of  a  free  press. 

The  Declaration  of  Chapultepec  was  adopted  in  Mexico  City  March  11  by  a 
hemisphere  conference  on  free  speech,  which  had  been  organized  by  IAEA.  It 
consists  of  10  principles  endorsing  a  free  press,  the  first  of  which  declares:  “No 
people  or  society  can  be  free  without  freedom  of  expression  and  of  the  press.  The 
exercise  of  this  freedom  is  not  something  authorities  grant;  it  is  an  inalienable 
right  of  the  people.”  Many  of  the  heads  of  state  in  this  hemisphere  have  signed 
the  declaration.  President  Clinton’s  signature  fills  a  major  gap  in  that  lineup.  It 
should  lead  the  way  for  the  missing  to  join  up.  The  declaration  concludes:  “The 
struggle  for  freedom  of  expression  and  of  the  press  is  not  a  one-day  task;  it  is  an 
ongoing  commitment.”  And  so  it  is.  It  should  not  receive  lip  service  one  day,  to 
be  forgotten  the  next.  It  will  be  up  to  editors  to  keep  reminding  their  political 
leaders  of  the  commitments  they  have  made  by  signing  the  declaration  and  nev¬ 
er  letting  them  forget  it. 

Free  Press  Day 

THE  BOARD  OF  directors  of  IAEA  made  a  sane  and  practical  decision  when  it 
recently  voted  to  change  its  traditional  “Freedom  of  the  Press  Day”  from  June  7 
to  May  3.  The  change  won’t  take  effect  until  1996,  but  at  that  point  there  will  be 
a  single  celebration  worldwide.  May  3  has  been  promoted  by  UNESCO  and  is 
observed  in  most  countries  other  than  in  the  western  hemisphere.  This  is  one 
area  where  newspapers  do  not  need  a  conflict  of  interest. 

Love  our  business 

“WE  MUST  LOVE  our  business  to  life.  Love  it  as  we  love  our  children.  Taking 
the  time  to  show  respect  and  to  teach  respect  for  others.  Teaching  about  ethical 
behavior  and  about  the  joy  of  having  a  generous  spirit,  about  the  acceptance  of 
others  and  their  differences,  about  creating  a  sense  of  place  and  about  the  place 
for  the  soul  in  what  we  do  ...  .  The  soul  of  our  business  lives  in  men  and  women 
such  as  you  in  this  room  and  in  newsrooms  across  this  country  and  around  the 
world.”  —  From  speech  by  ASNE  president  Gregory  Favre,  Sacramento  Bee 
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Letters  to  the  Editor 

Gartner  says  use  of 
the  word  ‘no-no’ 
was  a  cheap  shot 


ALL  RIGHT,  LET’S  talk  about  ethics. 
Which  is  worse:  To  fairly  and  accurate¬ 
ly  report  the  name  of  a  person  who  ac¬ 
cused  a  famous  person  (and  no  one 
withheld  his  name)  of  rape,  a  fact  that 
was  germane  to  the  story,  which  I  did 
at  NBC? 

Or  to  let  some  coward  anonymously 
liken  me  to  Louis  Farrakhan,  as  Editor 
&  Publisher  did  in  its  March  11  issue? 

And  was  that  a  news  story  or  an  edi¬ 
torial  you  wrote? 

You  said  I  resigned  from  NBC  “after 
two  notable  no-nos  occurred  on  his 
watch  —  indiscretions  that  provoked 
wide  censure  .  .  .  .  ” 

Is  accurate  reporting  of  a  fact  a  “no- 
no?” 


Newspaperdom. 

50  YEARS  AGO  .  .  .  More  than 
1,000  newspaper  and  radio  repre¬ 
sentatives  gathered  in  San  Francis¬ 
co  for  the  United  Nations  Confer¬ 
ence  on  International  Organiza¬ 
tion.  Delegates  from  45  participating 
countries  were  expected. 

President  Harry  Truman  held  his 
first  press  conference  in  the  Oval 
Office.  It  lasted  30  minutes  with 
348  correspondents  attending  — 
said  to  be  a  record.  President  Tru¬ 
man  had  a  brand-new  desk  with 
only  a  few  papers  on  it.  President 
Roosevelt’s  desk,  which  had  been 
covered  with  gadgets,  was  gone. 

Ernie  Pyle,  America’s  most  fa¬ 
mous  war  correspondent,  was  killed 
by  a  Japanese  machine  gunner  on 
Iwo  Jima,  a  small  island  adjacent  to 
Okinawa. 

From  Editor  &  Publisher 
April  21,  1945 


Is  apologizing  for  an  error  a  “no-no?” 

And  is  either  accurate  reporting  or 
straightforward  apologizing  an  “indis¬ 
cretion?” 

I  don’t  believe  in  withholding  news, 
and  1  believe  in  owning  up  to  mistakes. 

I  did  both,  and  I’m  proud  of  my  deci¬ 
sions.  I  have  no  quarrel  with  Jonathan 
Salant,  who  doesn’t  want  me  to  speak 
to  SPJ  (Society  of  Professional  Journal¬ 
ists).  He  stood  up  and  said  what  he 
thought,  absurd  as  it  might  be. 

My  quarrel  is  with  Editor  &  Publish' 
er,  which  printed  an  anonymous  and 
offensive  cheap  shot  and  which  passed 
value  judgments  in  a  news  story.  The 
word  “no-nos”  comes  to  mind. 

Still,  if  anyone  ever  asks  you  to 
speak  to  SPJ,  I’ll  support  you. 

Michael  Qartner 

Gartner  is  editor  of  the  Daily  Tribune 
in  Ames,  Iowa 

About  those 
resignations 

IN  E&P’S  FEB.  25  issue,  it  published 
the  resignations  of  three  prominent  ed¬ 
itors.  Two  were  members  of  the  Depart¬ 
ment  of  Coincidental  Resignations 
Connected  to  “Incredibly  Intense”  Cir¬ 
cumstances: 

Des  Moines  Register  editor  Geneva 
Overholser  “allowed  that  editing  a 
newspaper  these  days  is  an  ‘incredibly 
intense’  job.”  New  York  Daily  News 
managing  editor  Martin  Gottlieb  “was 
proud  of  his  tenure  which  he  also  de¬ 
scribed  as  ‘an  incredibly  intense’  expe¬ 
rience.”  (Emphases  are  mine). 

The  third  resignation  could  not  com¬ 
pete  with  such  alliterative  flair.  PhiladeU 
phia  Daily  News  editorial  page  editor 
Richard  Aregood  merely  resigned  for 
what  he  reportedly  characterized  as  “di¬ 
minishing  resources.” 

Within  an  ever-changing  profession, 
however,  the  three  prominent  resigna¬ 


tions  do  share  one  thing  in  common  — 
the  accuracy  of  Heraclitus’  prediction 
that  “Nothing  endures  but  change.” 

Chuck  Stone 

Stone  is  Walter  Spearman  Professor  at 

the  University  of  North  Carolina  at 
Chapel  Hill 

Diverse  views 
counterbalance 
one  another 

RUSH  LIMBAUGH  COULD  have 
hours  of  on-air  fun,  mocking  William 
H.  Rentschler’s  March  4  “Shop  Talk” 
column  —  and  he  probably  will. 

Rentschler  says  he  nearly  flunked  out 
of  Princeton.  One  of  his  F’s  may  have 
been  in  journalism  history.  How  else 
could  he  have  forgotten  the  fierce,  mer¬ 
ciless,  anti-slavery  journalism  of  people 
like  William  Lloyd  Garrison  and  Fred¬ 
erick  Douglass?  Were  they  under  some 
moral  obligation  to  give  equal  time  to 
the  slave-dealers? 

In  our  own  time,  we  saw  the  radical 
leftist  journalism  of  the  ’60s,  as  slanted 
and  biased  as  journalism  can  get.  Yet 
somehow  democracy  and  civilization 
survived  because  our  society  is  designed 
to  thrive  on  rip-roaring  political  debate. 

For  every  Rush  Limbaugh,  there’s  a 
Jim  Hightower.  For  every  American 
Spectator,  there’s  a  Progressive  maga¬ 
zine. 

The  leftist  view  is  out  there,  waiting 
to  be  heard.  But,  these  days,  it’s  not  as 
popular.  And  that  is  what  really  infuri¬ 
ates  Rentschler.  He’d  have  done  better 
simply  to  say  so. 

Hiawatha  Bray 

Bray  is  technology  columnist  at  the 
Detroit  Free  Press 

Correction 

THE  EDITOR  &  Publisher  Journalism 
Awards  and  Fellowships  Directory 
(Dec.  31,  1994)  reported  incorrectly 
the  deadline  date  of  the  AAES-EF 
Journalism  Awards.  The  correct  dead¬ 
line  is  July  15,  1995. 

For  more  information  about  the 
awards,  contact  Charles  Freiman,  di¬ 
rector  of  the  Engineering  Foundation 
at  345  East  47th  St.,  Suite  303,  New 
York,  N.Y.  10017. 
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Get  a  head  shut  on  the  fiiture. 

The  Freedom  Forum  Media  Studies  Center 
Technology  Seminars  for  Newsroom  Professionals 


Technological  convergence  drives  today’s  newsroom — and  is  recasting  the 
role  the  newsroom  professional. 

“Newsroom  Technology.  Deconstructing  the  Future,”  is  a  two-day  seminar 
for  newsroom  professionals  as  well  as  media  and  technology  rqporters 
sponsored  by  The  Freedom  Forum  Media  Studies  Center  at  Columbia 
University.  The  seminar  provides  a  broad  overview  of  how  news  profession¬ 
als  can  best  manage,  use  and  cover  changing  communications  technologies. 

“Deconstructing  the  Future”  draws  speakers  from  news  media,  computer 
and  telecommunications  industries,  and  scholars  who  explain  die  issues 
and  forecast  trends  in  newsroom  technology  from  digital  compression  to 
personal  communication  networks  to  interactive  television. 

Selected  professionals  are  from  newspapers,  newsmagazines,  television, 
news  services  and  news  operations  from  the  United  States  and  other  coun¬ 
tries,  meeting  tog^er  for  a  unique  personal  esqrerience. 

For  example,  seminar  sessions  have  included  former  Media  Studies  Center 
Fellow  Rc^er  Fidler  of  Knight  Ridder  Information  Design  Laboratory  de¬ 
scribing  the  electronic  newspiq)er  of  the  future;  Fellow  Newsweek  tech¬ 
nology  columnist  Steven  Levy  charting  the  future  of  on-line  reporting;  John 
Carey,  director  of  Greystone  Communications,  on  interactive  television; 
Chris  Jennewein,  general  manager  of  the  Mercury  Center;  on  getting  news¬ 
papers  on  the  information  superhighway,  and  former  Fellow  Anne  Wells 
Branscomb,  attorney  and  research  affiliate  at  Harvard  University,  on  intel¬ 
lectual  property  rights  and  copyright  in  this  digital  age. 

“Deconstructing  the  Future”  also  has  site  visits  to  such  m^or  New  Yoric 
media  organizations  as  Hme  Warner,  Sony  and  Bloomberg  Business  News, 
and  hands-on  connections  in  the  Center’s  Technology  Laboratory. 

“Deconstructing  the  Future”  gives  newsroom  professionals  an  exceptional 
opportunity  to  Qq)lore  today’s  emei^g  technologies  and  prepare  for 
tomorrow’s  specialized  newsroom. 

For  additional  information  please  contact: 


The  Freedom  Forum 
Media  Studies  Center 

At  Columbia  University  in  tiie  City  of  New  York 
2950  Broadway,  New  York,  NY  10027 


Paitidpants  have  come  from: 

ABC-TVNews 

The  Arizona  Republic  (Phoenix) 

Associated  Press 
The  Sun  (Baltimore) 

The  Boston  Globe 
The  Boston  Phoenix 
CBS  News 

The  Christian  Science  Monitor 
The  Plain  Dealer  (Cleveland) 

CNN 

Daily  News  (New  York) 

The  Detroit  News 
ElDiario 
El  Nuevo  Herald 

Gannett  Westchester-Rockland  Newspapers 
Group  W  Television 
The  Hartford  (CT)  Courant 
The  Idaho  Statesman  (Boise) 

Journal  &  Constitution  (Atlanta) 

The  Kansas  City  (MO)  Star/Times 
KSL-TV  (Salt  Lake  City) 

KYW-TV  (Philadelphia) 

La  Opinion  (Los  Angeles) 

La  Prensa  (New  Yo^) 

The  Los  Angeles  Times 

The  MacNeil/Lehrer  NewsHour 

The  Milwaukee  Journal 

National  Public  Radio 

New  York  Amsterdam  News 

New  York  Newsday 

The  New  Yoik  Times 

The  News  &  Observer  (Raleigh) 

Newspaper  Association  of  America  (NAA) 

Newsw^ 

The  Oakland  (CA)  Tribune 
The  Orange  County  (CA)  Register 
The  Philaddphia  Inquirer 
Public  Radio  International 
Respekt  (Czechoslovakia) 

Reuters 

Rocky  Mountain  News  (Denver) 

St.  Petersburg  Times 

The  Seattle  Times 

The  Tennessean  (Nashville) 

Time  Magazine 

U.S.  News  &  World  Report 

USA  TODAY 

The  Wall  Street  Journal 

The  Washington  Post 

WCVB-TV  (Boston) 

WGBH-TV  (Boston) 

WHMM-TV  (Washington) 

WNBC-TV  (New  York) 

WNYW-TV  (New  York) 

WPK-TV  (New  York) 

WRAL-TV  (Raleigh) 

WSCV-TV  (Miami) 

WWOR-TV  (New  Jersey) 

WXIA-TV  (Atlanta) 

WXTV-TV  (Secaucus) 
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With  An 
AlhStar  Cast 

Sale  of  13,000-circulation  Northwest  Arkansas  Times 
sparks  lawsuit  and  federal  antitrust  intervention 


by  Mark  Fitzgerald 

WHEN  THOMSON  NEWSPAPER 
Corp.  announced  in  January  that  it 
planned  to  sell  25  small  dailies  that  no 
longer  fit  into  its  strategic  plan,  few  in 
the  industry  would  have  guessed  that 
the  lone  Arkansas  paper  among  them 
would  stir  up  such  a  controversy. 

But  the  sale  of  the  12,792'circulation 
Northwest  Arkansas  Times  has 
spawned  a  legal  brouhaha  with  an  all- 
star  cast. 

On  one  side  is  the  storied  Stephens 
family,  the  wealthy  and  influential 
Arkansas  banking  clan,  which  is  the 
new  owner  of  the  Times  through  its 
control  of  Nat  L.C.  and  Donrey  Media 
Group.  This  side  is  represented  by  an¬ 
other  Arkansas  institution  that  has  be¬ 
come  famous  since  the  ascendancy  of 
Bill  Clinton:  the  Rose  Law  Firm  of  Lit¬ 
tle  Rock. 

On  the  other  side  is  Community 
Publishers,  which  is  controlled  by 
James  C.  Walton  —  heir  to  the  most 
famous  business  to  come  out  of 
Arkansas:  Wal-Mart  Stores  Inc. 

Community  owns  the  8,000-circula¬ 
tion  Daily  Record  in  Bentonville. 

Walton  was  aided  in  his  quest  by 
Walter  E.  Hussman,  one  of  the  very 
few  family  owners  of  a  newspaper  who 
forced  the  giant  Gannett  Co.  chain  to 
cry  uncle.  In  the  ferocious  Little  Rock 
newspaper  war  of  the  late  1980s,  Huss- 
man’s  Arkansas  Democrat  not  only  sur¬ 
vived  the  onslaught  of  Gannett’s 
Arkansas  Gazette —  but  prevailed. 


Gannett  ultimately  sold  its  paper  to 
Hussman,  who  merged  it  with  his  own. 

But  the  sale  of  the  Northwest 
Arkansas  Gazette  did  not  bring  out 
just  Arkansas  heavyweights.  On  March 
28,  the  U.S.  Justice  Department’s  an¬ 
titrust  division  brought  suit  against 
Donrey  Media  Group  and  NAT  L.C., 
alleging  the  sale  violates  antitrust  law. 

In  filing  the  action,  the  Justice  De¬ 
partment  followed  a  similar  suit  filed  in 
late  February  by  Community  Publish¬ 


ers.  Also  joining  the  Community  Pub¬ 
lishers  suit  is  a  real  estate  agency  that 
contends  it  and  other  newspaper  ad¬ 
vertisers  would  be  hurt  by  the  sale  of 
the  Times  to  Donrey  Media  Group. 

Both  lawsuits,  which  were  consoli¬ 
dated  March  29  by  U.S.  District  Court 
Judge  Franklin  Waters  in  Little  Rock, 
contend  that  selling  the  Times,  which 
is  based  in  Fayetteville,  to  the 
Stephens  family  interests  will  create  a 
newspaper  monopoly  in  the  Ozarks. 

Through  Donrey,  the  Stephens  fam¬ 
ily  already  owns  the  Morning  News  of 
Northwest  Arkansas,  a  32,600-circula¬ 
tion  paper  that  is  based  in  Springdale. 

“Unless  this  transaction  is  blocked. 


the  vigorous  competition  that  has  ex¬ 
isted  between  these  two  newspapers  for 
readers  and  advertisers  will  be  substan¬ 
tially  reduced  or  eliminated,”  Anne  K. 
Bingham,  the  Justice  Department’s  an¬ 
titrust  division  head,  said  in  a  prepared 
statement. 

An  attorney  for  Community  Pub¬ 
lishers,  Phillip  F.  Anderson  of  Williams 
&  Anderson,  said  the  Justice  Depart¬ 
ment’s  decision  to  get  involved  demon¬ 
strates  that  Community  was  correct  in 


challenging  the  sale.  Donrey  and  NAT 
L.C.  have  portrayed  Community’s  legal 
challenge  as  an  attempt  to  overturn  a 
sale  the  company  lost  fair  and  square. 

“This  is  not  a  case  of  a  spurned  suit¬ 
or  just  filing  a  lawsuit,”  Community’s 
Anderson  said.  “It  is  a  case  of  competi- 
ton  being  seriously  damaged  by  an  ac¬ 
quisition  that  is  prohibited  by  antitrust 
law.” 

If  the  sale  goes  through,  Anderson 
added,  it  will  destroy  newspaper  com¬ 
petition  in  the  Ozarks. 

“The  Stephens  interests  [will  have] 
acquired  a  total  of  84%  of  the  market 
—  and  our  client  is  a  dead  duck,”  he 
said.  (continues) 


Both  lawsuits  .  . .  contend  selling  the  Times, 
which  is  based  in  Fayetteville,  to  the  Stephens 
family  interests  will  create  a  newspaper  monopoly 
in  the  Ozarks. 
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President  Clinton  signs 
Declaration  of  Chapultepec 

Declaration  lists  1 0  fundamental  principles 
for  the  protection  of  free  speech 


Nonsense,  counters  Jerry  C.  Jones  of 
the  Rose  law  firm. 

The  fact  remains  that  each  of  these 
small  papers  has  essential  dominance 
in  its  own  area,  Jones  argues.  Commu¬ 
nity’s  lawsuit  grossly  exaggerates  the 
newspaper  market  involved,  he  sug¬ 
gested. 

“We  think  the  Justice  Department 
came  a  lot  closer  than  the  [Communi¬ 
ty  lawsuit],  but  the  government  still 
missed  [the  market]  by  a  whole  town,” 
Jones  said. 

Community  has  no  standing  to  chal¬ 
lenge  the  sale  because  the  Fayetteville- 
based  Northwest  Arkansas  Times  is 
simply  not  in  the  market  of  Communi¬ 
ty’s  Bentonville  paper. 

“The  market  [for  the  Times]  is  F^ette- 
ville.  That  is  where  the  overwhelming 
majority  of  its  readers  are,  and  the  ad¬ 
vertisers  are  [in  the  Times]  to  get  those 
readers,”  Jones  said. 

Jones  said  he  is  confident  the 
Stephens  companies  will  be  exonerat¬ 
ed  in  the  case,  which  is  set  for  trial 
May  1. 

For  his  part.  Community  Publishers’ 
Anderson  said  he  was  equally  confi¬ 
dent  of  his  case  —  and  he  dismissed 
those  who  regard  this  case  of  accusa¬ 
tions  of  newspaper  monopolies  in  the 
Ozarks  as  a  kind  of  novelty. 

“The  principle  that  is  at  stake  here 
is  the  same,  even  though  these  are 
small  papers,”  Anderson  said.  “Can 
GM  buy  Ford?  That’s  what  the  ques¬ 
tion  is  here,  too.” 


JOE  DEALEY  LED  the  newspaper  his 
grandfather  founded  during  one  of  this 
century’s  great  newspaper  wars  and 
sold  its  brand  of  high-class  regional 
journalism  to  Wall  Street. 

H.L.  Stevenson  led  United  Press  In¬ 
ternational’s  worldwide  news  opera¬ 
tions  during  the  Cold  War,  Vietnam 
War  and  Watergate  in  its  mortal  com¬ 
bat  with  the  Associated  Press. 

Dealey’s  Dallas  Morning  News  went 
on  to  defeat  the  Dallas  Times  Herald, 
while  Stevenson’s  feisty  UPI  lost  the 
war  to  displace  AP  as  the  nation’s 
largest  news-gathering  organization. 

Both  men  succumbed  to  illness  re¬ 
cently. 
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PRESIDENT  BILL  CLINTON  has  of¬ 
ficially  endorsed  the  Declaration  of 
Chapultepec,  a  document  affirming 
freedom  of  expression  and  sponsored 
by  the  Inter  American  Press  Associa¬ 
tion  (lAPA). 

Clinton  signed  the  historic  docu¬ 
ment  before  a  group  of  officers  of  the 
American  Society  of  Newspaper  Edi¬ 
tors  (ASNE)  at  the  group’s  convention 
last  week  in  Dallas. 

The  president  called  it  “a  wonderful 
document”  that  reflects  principles  “I 
support  and  which  are  fundamental  in 
the  struggle  for  democracy.” 

Immediately  after  the  signing,  Clin¬ 
ton  addressed  about  650  editors  meet¬ 
ing  for  the  annual  convention. 

“I  would  like  to  begin  by  saying  that 
I  am  very  proud,  and  I  know  you  are 
for  the  work  the  Inter  American  Press 
Association  has  done  in  its  Declara¬ 
tion  of  Chapultepec,”  Clinton  said. 

“I  know  that  you  and  the  Newspaper 
Association  of  America  (NAA)  have 
worked  tirelessly  for  press  freedoms  all 


Stevenson 


Stevenson,  a  30-year  UPI  veteran, 
died  March  30  at  age  65  in  St.  Joseph’s 


(See  Death  on  page  41) 


throughout  the  Americas.  Before  I 
came  out  here,  I  was  proud  to  sign  a 
Charter  of  Endorsement  for  the  Decla¬ 
ration  of  Chapultepec,”  he  said. 

Representing  IAEA  at  the  signing 
were  David  Lawrence  Jr.,  lAPA  first 
vice  president  and  publisher  of  the  Mi¬ 
ami  Herald;  James  McClatchy,  chair¬ 
man  of  McClatchy  Newspapers;  Ed¬ 
ward  Seaton,  editor  in  chief  of  Seaton 
Newspapers;  and  Gregory  Favre, 
ASNE  president  and  an  IAEA  director. 

IAEA  president  Ral  Kraiselburd, 
publisher  of  Argentina’s  El  Dia,  ex¬ 
pressed  satisfaction  at  the  signing  by 
still  another  Western  Hemisphere 
president.  “This  new  endorsement  of 
the  Declaration  of  Chapultepec  fur¬ 
ther  strengthens  guarantees  for  press 
freedom  and  democracy  in  the  Ameri¬ 
cas,”  he  said. 

The  signing  by  Clinton  culminated 
several  months  of  efforts  by  NAA, 
ASNE  and  IAEA  officers,  among 
them.  Jack  Fuller,  Chicago  Tribune 
president  and  CEO,  and  IAEA  region¬ 
al  vice  chairman  for  the  United  States 
of  the  Committee  on  Press  Freedom 
and  Information. 

The  declaration  lists  10  fundamental 
principles  for  the  protection  of  free 
speech.  The  document  emerged  from 
the  Hemisphere  Conference  on  Free 
Speech  held  in  Mexico  City’s  Chapul¬ 
tepec  Palace  in  March  1994. 

Journalists,  publishers,  writers,  con¬ 
stitutional  lawyers  and  political 
philosophers  from  throughout  the 
Americas  hammered  out  the  manifesto. 

The  U.S.  president  joins  11  other 
heads  of  state  who  had  already  signed; 
Carlos  Saul  Menem  of  Argentina, 
Gonzalo  Sanchez  de  Lozada  of  Bolivia, 
Ernesto  Samper  Pizano  of  Colombia, 
Armando  Caldern  Sol  of  El  Salvador, 
Ramiro  de  Leon  Carpio  of  Guatemala, 
Carlos  Roberto  Reina  of  Honduras, 
Carlos  Salinas  de  Gortari  of  Mexico, 
Violeta  Barrios  de  Chamorro  of 
Nicaragua,  Guillermo  Endara  of  Pana¬ 
ma,  Juan  Carlos  Wasmosy  of  Paraguay 
and  Luis  Alberto  Lacalle  of  Uruguay. 


Death  claims  newspapermen 
Joe  Dealey,  H.L.  Stevenson 


Dealey 
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Newsletter 
Seeks  To 
‘Inform’  Media 

Muslim  group  hopes  to  counteract  what  it  sees  as  a  distorted 
view  by  the  media  that  Islam  and  terrorism  are  interwoven 


by  MX.  Stein 

AN  AMERICAN  MUSLIM  organiza¬ 
tion  has  launched  a  newsletter  to 
counteract  what  it  sees  as  a  distorted 
view  by  the  media,  public  and  govern¬ 
ment  policy-makers  that  Islam  and  ter¬ 
rorism  are  interwoven. 

The  Counter  Terrorism  Chronicle 
will  be  published  six  times  a  year  to 
provide  “critical  information”  on  the 
efforts  by  American  Muslims  to  com¬ 
bat  terrorism,  according  to  its  editor, 
Salan  AI-Marayati. 

AI-Marayati,  34,  also  is  director  of 
the  Los  Angeles-based  Muslim  Public 
Affairs  Council,  which  sponsors  the 
eight-page  newsletter. 

“Very  few  people  hear  from  Muslims 
on  counter-terrorism,”  AI-Marayati 
said  in  an  interview.  “They  are  talked 
about  but  not  talked  to.” 

An  American  citizen  with  a  degree 
in  biochemistry  from  UCLA,  he  con¬ 
tended  that  many  people  think  only  of 
Muslims  in  their  concerns  about  ter¬ 
rorism,  ignoring  acts  of  violence  by 
other  groups  around  the  world. 

The  first  issue  of  the  Chronicle,  pub¬ 
lished  in  March,  featured  an  article  by 
Fathi  Osman,  a  Georgetown  Universi¬ 
ty  lecturer,  who  maintained  that  the 
religious  factor  cannot  be  ignored  in 
the  guerrilla  war  between  Catholics 
and  Protestants  in  Northern  Ireland, 
and  that  terrorism  was  part  of  Zion¬ 
ism’s  strategy  in  creating  Israel. 

AI-Marayati,  however,  believes  that 
linking  Muslims  to  terrorism  is  part  of 
a  deeper  problem  in  America  “that  is 
tearing  our  society  apart.”  He  com¬ 
pared  the  stereotyping  of  Muslims  to 
the  feelings  toward  illegal  Latinos  and 
inner-city  African  Americans. 


“We  must  start  addressing  these 
problems  without  using  religious  or 
ethnic  labels,”  he  argued. 

“There  is  nothing  in  Islam  that  sup¬ 
ports  terrorism.  We  need  to  stop  think¬ 
ing  of  Muslims  as  a  foreign  entity  en¬ 
gaged  in  criminal  or  anti-social  behav¬ 
ior. 

“This  just  adds  fuel  to  the  fire.  If  a 
Catholic  bombs  an  abortion  clinic  or 
kills  a  doctor,  or  the  Ku  Klux  Klan  or 


the  Jewish  Defense  League  commits 
some  egregious  act,  a  whole  religion  is 
not  blamed.” 

The  council’s  director  said  there  are 
between  four  and  six  million  Muslims 
in  the  U.S.,  the  vast  majority  of  them 
outspoken  against  terrorism. 

The  Chronicle,  he  added,  was  creat¬ 
ed  to  develop  an  understanding  that 
terrorism  is  a  worldwide  problem  and 
to  encourage  a  constructive  dialogue  in 
dealing  with  the  issue.  To  that  end, 
AI-Marayati  noted,  the  council  has  set 
up  a  meeting  with  Jewish  groups  in  Los 
Angeles. 

He  said  the  Chronicle  is  being 
mailed  free  to  hundreds  of  media  out¬ 
lets  —  including  all  major  newspapers 
—  Washington  decision-makers,  and 
various  organizations. 

The  council,  he  continued,  is  sup¬ 
ported  by  private  donations  and  does 
not  accept  any  contributions  from 


Middle  Eastern  countries  “or  any  oth¬ 
er  government.” 

The  initial  issue  also  carried 
Reuters’  stories  about  U.S.  assets  re¬ 
portedly  held  by  Kahane  Chai,  a  mili¬ 
tant  Jewish  organization,  and  a  U.N. 
Human  Rights  Commission  report  on 
terrorism  and  torture  in  Colombia. 

Another  article  by  Aslam  Abdullah, 
editor  in  chief  of  Minaret  magazine, 
condemned  the  American  Jewish  Con¬ 


gress  for  allegedly  embarking  on  a  “ma¬ 
jor  political  offensive  against  Muslims 
and  Islam  in  the  United  States,”  iden¬ 
tifying  them  both  as  radical  Islamic 
fundamentalists. 

AI-Marayati  said  he  already  had  re¬ 
ceived  inquiries  on  the  council  from 
various  media  recipients  of  the 
newsletter. 

Sun-Times  will 
sponsor  complex 

THE  CHICAGO  SUN^Times  has 
signed  a  five-year  contract  to  be  the  ex¬ 
clusive  newspaper  sponsor  of  the  Navy 
Pier  entertainment  complex  that  will 
open  in  the  downtown  area  this  sum¬ 
mer. 

The  40-acre  complex  is  expected  to 
attract  3.5  million  visitors  annually. 


“There  is  nothing  in  Islam  that  supports  terrorism. 
We  need  to  stop  thinking  of  Muslims  as  a  foreign 
entity  engaged  in  criminal  or  anti-social  behavior.” 
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Where  Have 
All  The 

Miickrakers  Gone? 

Los  Angeles  Times  columnist  says  reporters  seem  afraid 
of  being  seen  as  crusaders  or  are  leery  of  taking  risks 


by  M.L.  Stein 

OLD-TIME  MUCKRAKING  seems  in 
short  supply  as  journalists  become  fear¬ 
ful  of  being  perceived  as  crusaders  or 
are  unwilling  to  take  risks,  a  Los  Ange¬ 
les  Times  reporter/columnist  told  a  me¬ 
dia  gathering. 

There  also  is  a  “retreat  into  the  triv¬ 
ial  —  a  People’s  magazine  phenome¬ 
non”  added  Patt  Morrison,  who  spoke 
at  the  recent  Selden  Ring  Award  din¬ 
ner  in  Los  Angeles. 

Morrison,  a  member  of  the  Times  re¬ 
porting  team  that  won  a  Pulitzer  for  its 
coverage  of  the  1992  Los  Angeles  riots, 
opined  that  the  press  is  so  fearful  of 
losing  credibility  “that  we  sometimes 
feel  we  should  be  perfectly  scripted  like 
movie  reporters  and,  thus,  retreat  from 
saying  what  we  know.” 

She  mentioned  the  Orange  County, 
Calif.,  financial  debacle  as  a  case  in 
point,  asserting  that  reporters  had  ad¬ 
vance  warnings  that  it  was  coming  and 
let  them  pass. 

In  lamenting  the  media’s  fascination 
with  trivial  information,  Morrison  cit¬ 
ed  President  Bill  Clinton  as  an  exam¬ 
ple. 

“We  know  how  much  his  haircut 
costs,  his  putative  girlfriend,  what  he 
eats  at  McDonald’s,  his  weight  and  the 
name  of  his  hometown,  but  where  has 
he  stood  lately  on  the  Brady  [gun  con¬ 
trol]  bill,  the  funding  of  abortions  for 
government  employees,  or  the  side 
agreements  of  NAFTA  [North  Ameri¬ 
can  Free  Trade  Agreement]  ?”  she  asked. 

“Any  one  of  those  things  is  critical 
to  our  lives  —  what  Bill  Clinton  eats  is 
only  critical  to  him.  Most  people  in 
this  country  could  not  tell  you  what 
Bill  Clinton  stands  for.” 


“We  call  everything  ‘gate.’  Iraqgate, 
Irangate  or  Heidigate.  It’s  as  if  Water¬ 
gate  set  a  standard,  a  high-water  mark. 
It’s  almost  like  we  expect  every  story  to 
be  a  Watergate,  and  if  it  isn’t,  it  doesn’t 
merit  our  attention,  time  or  work.” 

—  Patt  Morrison,  reporter/columnist, 
Los  Angeles  Times 


The  media,  the  speaker  contended, 
are  burdened  with  a  Watergate  com¬ 
plex. 

“We  call  everything  ‘gate,’  ”  she  elab¬ 
orated.  “Iraqgate,  Irangate  or  Heidi¬ 
gate  [after  convicted  Hollywood 
madam  Heidi  Fleiss].  It’s  as  if  Water¬ 
gate  set  a  standard,  a  high-water  mark. 
It’s  almost  like  we  expect  every  story  to 
be  a  Watergate,  and  if  it  isn’t,  it  doesn’t 
merit  our  attention,  time  or  work.” 

Morrison,  who  also  cohosts  a  cur¬ 


rent  affairs  program  on  public  televi¬ 
sion,  described  what  she  said  is  a  me¬ 
dia  appetite  for  the  trivial,  which  treats 
news  figures  as  heroes  and  villains  and 
often  follows  the  trend  of  the  personal¬ 
ity-oriented  magazines  and  supermar¬ 
ket  tabloids. 

Calling  for  more  substantive  report¬ 
ing,  Morrison  noted  that  with  the  vir¬ 
tual  elimination  of  civics  courses  in 
schools,  the  media  “are  the  civics  class¬ 
room  for  many  people  in  this  country 
....  We  need  to  keep  in  mind  that 
we’re  trying  to  reach  the  citizen  instead 
of  writing  for  sources.” 

By  relying  on  “personality-based 
journalism,”  she  continued,  “we  ulti¬ 
mately  neglect  stories  that  take  the 
greatest  human  toll.” 

The  press  is  likely  to  closely  scruti¬ 
nize  a  problem  only  when  there  is  a 
tragedy,  like  a  burst  dam  or  airplane 
crash,  Morrison  said. 

“Editors  need  to  trust  reporters  who 
deserve  to  be  trusted,”  she  went  on. 
“Honest  analysis  has  to  be  allowed  to 
point  out  whose  ox  is  being  gored, 
whose  agenda  furthered.” 

The  $25,000  Selden  Ring  prize  for 
investigative  reporting,  which  is  ad¬ 
ministered  by  the  University  of  South¬ 
ern  California  School  of  Journalism, 
went  to  five  New  Orleans  Times- 
Picayune  reporters  whose  efforts  and 
results  were  judged  as  being  very  sub¬ 
stantial.  Their  series,  “Stacking  the 
Deck,”  about  the  corruption  of 
Louisiana  gambling,  involved  an  eight- 
month  investigation,  in  which  150,000 
pages  of  documents  were  reviewed  and 
more  than  200  people  interviewed. 

The  five  are  Susan  Finch,  Mike 
Hughlett,  Peter  Nicholas,  James 
O’Byrne  and  Mark  Schlefstein. 
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In  a  speech  following  the  award  cer¬ 
emony,  Schlefstein  related  that  the 
pursuit  of  the  story  involved  a  “Deep 
Throat”  counterpart,  a  key  insider 
from  whom  they  had  been  trying  to  pry 
documents  for  weeks.  The  source  sud¬ 
denly  called  Nicholas  in  the  dead  of 
night  and  arranged  to  hand  over  the 
papers  at  midnight  in  the  parking  lot 
of  a  Baton  Rouge  apartment  complex. 

In  the  three  months  following  the 
appearance  of  the  series,  Schlefstein 
said,  the  Times-Picayune  has  run  an 
offshoot  story  every  day. 

“The  lessons  we  learned  in  our  in¬ 
vestigation  are  worth  listening  to  by 
any  community  the  gambling  industry 
sets  its  sights  on,“  he  declared.  “Be¬ 
yond  the  debates  about  jobs  vs.  gam¬ 
bling’s  social  costs,  what  the  gambling 
industry  clearly  brings  to  a  community 
is  an  extraordinary  pot  of  money.  And 
it  is  this  money  that  creeps  into  every 
crack  and  crevice  of  a  community’s  and 
a  state’s  political  system.  Where  it  does 
not  corrupt,  it  does  compromise.” 

New  columns  in 
N.Y.  Times  magazine 

THE  NEW  YORK  Times  Magazine  is 
adding  monthly  columns  on  technology 
and  money. 

On  April  16,  James  Gleick,  Times  re¬ 
porter,  author  and  former  software  en¬ 
trepreneur,  begins  his  examination  of 
technology  and  the  future. 

On  April  23,  Michael  Lewis,  a  former 
writer  for  the  New  Republic  magazine, 
kicks  off  his  look  at  money  and  Ameri¬ 
can  life. 

The  columns  continue  a  series  of 
changes  begun  last  year  by  jack  Rosen¬ 
thal,  editor  of  the  magazine. 

Texas  paper  has 
faith,  ethics  page 

THE  ABILENE  (TEXAS)  Reporter- 
News  has  added  a  page  of  commentary, 
“Faith  &  Ethics,”  to  its  Saturday  religion 
section. 

The  page  includes  a  weekly  guest  col¬ 
umn  by  a  local  minister,  two  staff-writ- 
ten  columns  and  two  syndicated 
columns,  in  addition  to  the  “Kudzu” 
comic  strip,  which  features  the  Rev. 
Will  B.  Dunn. 

The  addition  expands  the  religion 
section  from  two  pages  to  three. 


Advocating  secrecy 

Michigan  legislators  move  to  close  off 
scrutiny  of  university  presidents;  Senate 
passes  bill  to  keep  selection  process  secret 


by  Mark  Fitzgerald 

EMBARRASSED  BY  LAWSUITS 
from  newspapers  that  forced  Michigan 
colleges  to  open  their  presidential 
searches,  the  state  Senate  overwhelm¬ 
ingly  passed  a  bill  March  30  that  would 
keep  much  of  the  process  secret. 

The  bill  now  moves  to  the  Michigan 
House  of  Representatives,  where  the 
Michigan  Press  Association  and  other 


more  theoretical  than  real. 

“That  argument  is  a  crock.  We  have 
never  tried  the  open  process  in  the 
state  of  Michigan,”  Phillips  said  in  a 
telephone  interview. 

Indeed,  the  secrecy  with  which  two 
recent  high-profile  university  searches 
were  conducted  —  at  the  University  of 
Michigan  and  Michigan  State,  respec¬ 
tively  —  prompted  lawsuits  from  the 
state’s  larger  newspapers. 


Schwartz  and  other  proponents  of  shutting  the 
public  out  of  the  search  process  say  the  current 
system  discourages  many  qualified  candidates  who 
do  not  want  their  current  college  hoard  employers 
to  know  they  are  considering  another  position. 


opponents  hope  the  measure  faces  a 
rougher  time. 

Free-press  advocacy  groups  have  not 
characterized  this  Michigan  legislature 
as  particularly  anti-press,  but  the  presi¬ 
dential  search  issue  hit  a  raw  nerve 
with  the  vigorous  sponsor  of  the  bill. 
Battle  Creek  Republican  John  “joe” 
Schwartz. 

“The  [media]  can’t  [be  aUowed  to] 
destroy  careers  and  scare  qualified  can¬ 
didates  away,  which  is  what  will  hap¬ 
pen”  under  a  system  open  to  public 
scrutiny,  Schwartz  was  quoted  as  saying 
in  a  Detroit  News  article  by  Lansing 
bureau  reporter  Mark  Hornbeck. 

Schwartz  and  other  proponents  of 
shutting  the  public  out  of  the  search 
process  say  the  current  system  discour¬ 
ages  many  qualified  candidates  who  do 
not  want  their  current  college  board 
employers  to  know  they  are  consider¬ 
ing  another  position. 

Michigan  Press  Association  general 
counsel  Dawn  Phillips,  however,  scoffs 
at  that  notion. 

For  one  thing,  she  says,  Michigan’s 
open  presidential  search  process  — 
which  for  most  state  universities  is  dic¬ 
tated  by  the  state  Constitution  —  is 


In  both  cases,  courts  agreed  that  the 
universities  had  violated  the  state’s 
open  meeting  laws  by  their  search 
methods. 

Sen.  Schwartz’s  bill,  which  passed 
the  Senate  28-9,  throws  some  bones  to 
the  notion  of  public  scrutiny. 

It  would  require  college  boards  to 
form  search  committees  with  fewer 
members  than  a  board  quorum.  One 
member  must  be  chosen  from  the  fac¬ 
ulty,  one  has  to  be  from  the  student 
body,  and  one,  in  the  words  of  the  bill, 
must  be  an  “average  citizen.” 

The  process  of  choosing  among  the 
final  three  candidates  must  be  public, 
according  to  the  bill. 

Exposition  planned 

THE  CHICAGO  SUN-Times  Newspa¬ 
per  Network  is  planning  an  exposition, 
entitled  “Generation  Xpo”  for  later 
this  summer. 

The  Sun-Times  Network  consists  of 
the  Sun-Times,  47  Pioneer  Press  news¬ 
papers,  20  Star  newspapers  and  the 
Daily  Southtown.  The  group  will  mar¬ 
ket  the  exposition  collectively. 
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TV  Newsman 
Zaps  TV  News 

ABC’s  Jim  Wooten  blames  ‘people  like  Geraldo  Rivera’  for 
undermining  journalistic  ethics;  takes  a  poke  at  NBC,  CBS 


by  Robert  Buckman 

A  VETERAN  TELEVISION  newsman 
who  began  his  career  in  print  told  an 
audience  of  student  journalists  here 
that  the  news  profession  has  become 
“less  serious  and  more  trivial”  and  be¬ 
moaned  the  “pernicious  influence”  of 
television  on  daily  newspapers. 

Jim  Wooten,  senior  correspondent 
for  ABC  News,  addressed  the  awards 
luncheon  at  the  ninth  annual  conven¬ 
tion  of  the  Southeast  Journalism  Con¬ 
ference  recently  on  the  subject  of  jour¬ 
nalistic  ethics  in  the  1990s. 

Wooten,  who  wrote  for  the  New 
York  Times,  the  Philadelphia  Inquirer 
and  Esquire  before  he  switched  to  tele¬ 
vision,  lamented  that  since  he  began 
his  career  30  years  ago,  journalists  have 
“much  more  respect  .  .  .  and  less  im¬ 
pact,”  and  he  blamed  television  as  the 
root  of  the  problem. 

“Television  has  erased  the  line  be¬ 
tween  what  we’ve  always  known  as 
journalism  and  whatever  the  hell  this 
other  thing  is,”  Wooten  told  the  more 
than  200  college  journalism  students 
and  professors  gathered  from  five 
states. 

“I  don’t  even  know  what  to  call  it. 
But  it’s  that  thing  that  allows  people 
like  Geraldo  Rivera  to  describe  them¬ 
selves  as  journalists.  It  is  that  thing 
which  somehow  produces  a  moment  in 
the  American  culture  in  which  Connie 
Chung  says  to  Mrs.  Gingrich,  ‘Oh,  you 
can  just  tell  me  what  he  said,  I  won’t 
tell  anybody  else,’  and  then  does.” 

Quipping  that  he  wouldn’t  say  “any¬ 
thing  bad  about  ABC,”  Wooten  also 
cited  the  case  of  “Dateline  NBC’s”  fab¬ 
ricating  the  explosion  of  a  General 
Motors  pickup  truck,  and  faulted  CBS’ 
“60  Minutes”  for  betraying  a  promise 

Buckman  is  a  journalism  professor  at  the 
University  of  Southwestern  Louisiana. 


“Television  has  erased  the  line  between 
what  we’ve  always  known  as  journalism 
and  whatever  the  hell  this  other  thing 


—  Jim  Wooten,  senior  correspondent, 
ABC  News 


not  to  show  a  source  on  screen. 

“I  think  it  has  to  do  with  money  and 
greed  and  the  fact  that,  because  televi¬ 
sion  is  the  richest  and  biggest  gorilla,  it 
has  put  its  foot  down  and  smudged 
badly,  if  not  completely,  the  line  we’ve 
always  understood,”  Wooten  said. 

He  said  an  examination  of  major 
daily  newspapers  across  the  United 
States  would  show  “what  a  pernicious 
influence  television  has  had  on  them, 
on  the  depth  of  their  stories,  on  the 
presentation  of  their  news,  on  the 
quality  of  their  writing  —  and  on  the 
attention  span  of  their  readers. 

“Everyone  assumes  that  because  the 
culture  is  so  television-oriented,  that 
nobody  really  wants  to  read,  and,  so, 
the  newspapers  don’t  really  ask  us  to 
read  much  anymore,”  Wooten  said. 

He  said  it  is  both  a  blessing  and  a 
curse  that,  in  a  free  society,  there  are 


no  rules  imposed  on  journalists. 

“We  don’t  need  a  license  to  do  what 
I  do,”  he  said. 

“We  just  do  it.  There  are  canons, 
there  are  codes,  but,  in  effect,  there  are 
no  rules  and  there  are  no  real  ethical 
standards  to  which  all  of  us  adhere  and 
[which]  govern  our  behavior.” 

Wooten  conceded  that  during  his 
career  he  has  spent  very  little  time 
pondering  the  question  of  journalistic 
ethics  because  he  has  never  found  it 
necessary. 

“The  ethics  of  journalism  are  the 
same  as  the  ethics  for  living,”  he  told 
the  students. 

“Tell  the  truth,  be  honest,  be  kind, 
be  decent  with  your  neighbors,  be 
faithful  to  your  calling,”  he  said. 

Wooten  cited  two  personal  ethical 
anecdotes  from  his  experience  cover¬ 
ing  the  Persian  Gulf  War.  In  one,  he 
agreed  to  a  U.S.  battalion  commander’s 
request  not  to  show  the  faces  of  any  of 
his  dead  men.  The  other  instance,  he 
said,  was  the  time  that  he  knew  a  week 
in  advance  precisely  when  the  Allied 
ground  offensive  against  Iraq  would 
commence  and  which  units  were  in¬ 
volved. 

“Now,”  he  asked  the  students, 
rhetorically,  “what  should  I  do  with 
that  story?  Nothing.  That’s  not  hard, 
that’s  not,  ‘Just  whisper  it  to  me,  and  I 
won’t  tell  anybody.’  It’s  not  hard.  It’s  in¬ 
stinctive. 

“It’s  what  you  do,  and  you  don’t  re¬ 
quire  a  college  education,  and  it 
doesn’t  take  57  years  to  figure  that  out. 
It’s  just  who  you  are.” 

Wooten  said  journalism,  and  espe¬ 
cially  reporting,  still  is  a  rewarding  and 
challenging  career,  but  he  cautioned 
the  students  not  to  go  into  journalism 
if  their  motive  is  to  become  a  celebrity, 
“to  become  much  more  important 
than  the  story,  the  assignment  you 
were  given.” 
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Request  to  have 
media  pay  part 
of  O.J.  trial 
bill  is  rejected 

by  M.L.  Stein 


Denver  papers  give 
big  play  to  opening 
of  new  airport 


AS  THE  TOTAL  cost  of  the  O.J. 
Simpson  murder  trial  reached  $3.2  mil¬ 
lion,  two  judges  spiked  the  request  of 
the  Los  Angeles  County  Board  of  Su¬ 
pervisors  to  require  the  media  to  pay 
part  of  the  bill  (E&P,  March  11). 

Presiding  Superior  Court  Judge  Gary 
Klausner  denied  the  board’s  request,  a 
decision  supported  by  Lance  Ito,  the 
trial  judge  in  the  Simpson  case. 

Responding  to  the  board’s  assertion 
that  a  large  share  of  the  trial  costs  are 
related  to  the  sequestration  of  the  jury, 
Klausner  said:  “There  is  no  specific  in¬ 
dication  that  would  lead  to  the  conclu¬ 
sion  that  the  sequestration  is  the  result 
of  cameras  in  the  court.” 

In  a  separate  letter  to  Supervisor 
Mike  Antonovich,  who  is  leading  the 
drive  to  assess  the  media.  Judge  Ito 
wrote:  “The  impetus  to  sequester  jury 
in  this  case  was  the  overall  news  media 
frenzy  outside  the  courtroom  in  gener¬ 
al,  and  the  computer-generated  ‘photo¬ 
graph’  of  a  beaten  Nicole  Brown  Simp¬ 
son  on  the  cover  of  the  National  En¬ 
quirer  in  particular.” 

But  Antonovich  is  not  abandoning 
his  quest.  He  has  drafted  a  proposed 
bill  for  the  state  legislature  that  would 
mandate  trial-cost  reimbursement  to 
the  county  by  broadcasters  “if  the 
court  determines  that  permitting  film 
or  electronic  coverage  will  require  se¬ 
questration  of  a  jury,  or  increased  secu¬ 
rity  costs.” 

The  assessment  also  would  apply  to 
such  expenses  as  courtroom  modifica¬ 
tion  and  using  court-  or  county-provid¬ 
ed  equipment. 

In  February,  the  county  was  able  to 
recoup  $137,000  of  the  trial  tab 
through  the  rental  of  parking  lot  space 
to  TV  companies  in  “Camp  O.J.” 
across  from  the  downtown  Criminal 
Courts  building. 

The  county  reported  that  a  tour  by 
the  jury,  Simpson  and  court  officers  of 
the  home,  where  Nicole  Simpson  and 
Ronald  Goldman  were  killed,  and  of 
Simpson’s  home,  cost  taxpayers  $31,617. 
The  media  paid  their  own  way  as  they 
covered  the  event  from  a  distance. 

The  trial  is  expected  to  run  well  into 
the  summer. 


BACK  ON  THE  job  after  heart  surgery, 
82-year-old  Chicago  Sun-Times  gossip 
columnist  Irv  Kupcinet  is  —  temporari¬ 
ly  —  cutting  his  column  back  to  three 
times  a  week. 

“This  will  enable  me  fully  to  recuper¬ 
ate  and  return  to  the  fast  lane  of  a 
columnist’s  life,”  Kupcinet,  known  uni¬ 
versally  as  “Kup,”  wrote.  He  described 
his  recent  hospitalization  by  saying  his 
doctor  “reported  my  arteries  were  so 
clogged  with  printer’s  ink  that  I  had  to 
undergo  an  angioplasty.” 


BOTH  THE  ROCKY  Mountain  News 
and  the  Denver  Post  gave  massive  news 
and  photo  coverage  to  the  long-await¬ 
ed  opening  of  the  new  Denver  Interna¬ 
tional  Airport  (DIA). 

The  News  greeted  the  event  with 
major  coverage  that  included  a  12-page 
traveler’s  guide  to  the  facility  and  11 
pages  of  stories  on  the  first  day  of  oper¬ 
ation. 

In  addition,  the  newspaper  ran  a  15- 
page  wrap  the  day  after  the  Feb.  28 
opening.  DIA  is  the  first  new  airport  in 
the  United  States  in  20  years. 

The  coverage  included  a  story  that 
the  airport  is  expected  to  lose  1,000 
bags  a  day  until  the  bugs  are  worked 
out  of  the  trouble-plagued,  $225-mil- 
lion  luggage  system. 

The  guide  provided  information  on 
getting  to  the  53-square-mile  DIA,  de¬ 
termining  drop-off  and  pickup  loca¬ 
tions,  parking,  navigating  the  termi¬ 
nals,  and  finding  one’s  plane,  handicap 
accesses  and  the  108  shops,  restaurants 
and  bars  in  the  terminal.  Graphics 
took  up  a  double-truck  spread. 

One  News  issue  displayed  a  front¬ 
page  banner,  “Farewell  to  Stapleton,” 
Denver’s  old  airport,  with  nostalgic 
pieces  inside. 

The  Post  published  over  125 
columns  on  the  airport’s  debut,  which 
also  was  a  major  national  story. 

Included  in  the  paper’s  coverage  was 


Rocky  Mountain  News 


At  lastH 


a  daily  front-page  “countdown”  until 
opening  day.  Its  Sunday  March  5  issue 
included  a  special  DIA  section,  with 
lots  of  color  photos  on  stories  ranging 
from  medical  facilities  at  the  airport  to 
the  lack  of  a  children’s  room.  Another 
issue  featured  a  two-page  spread  on 
getting  around  the  airport. 

Both  newspapers  carried  a  number 
of  sidebars  on  virtually  every  phase  of 
the  $4.9-billion  airport. 


Kup  cuts  back — 
temporarily 
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Legal _ 

Federal  workers 
can  receive  pay 
for  outside  writing 

Supreme  Court  says  rule  barring  federal  workers 
from  being  paid  for  speeches  or  writing  apart  from 
their  official  duties  violates  First  Amendment 


by  Debra  Qersh  Hernandez 

A  RULE  BARRING  federal  workers 
from  receiving  pay  for  speeches  or 
writing  outside  their  official  duties  was 
found  by  the  U.S.  Supreme  Court  to  be 
“the  kind  of  burden  that  abridges 
speech  under  the  First  Amendment.” 

The  rule  stemmed  from  the  1989 
Ethics  Reform  Act,  which  sought  to 
prevent  the  appearance  of  impropriety 
by  members  of  Congress  and  their 
staffs. 

Justice  John  Paul  Stevens,  writing 
for  the  6-3  majority,  ruled  that  “the 
speculative  benefits  the  honoraria  ban 
may  provide  the  government  are  not 
sufficient  to  justify  this  crudely  crafted 
burden  on  respondents’  freedom  to  en¬ 
gage  in  expressive  activities  ....  [The 
rule]  violates  the  First  Amendment.” 

In  addition  to  noting  that  “[fjederal 
employees  who  write  for  publication  in 
their  spare  time  have  made  significant 
contributions  to  the  marketplace  of 
ideas,”  Stevens  also  pointed  out  that 
working  for  the  federal  government 
does  not  mean  staffers  relinquish  the 
First  Amendment  rights  other  citizens 
enjoy. 

“Publishers  compensate  authors  be¬ 
cause  compensation  provides  a  signifi¬ 
cant  incentive  toward  more  expres¬ 
sion,”  Stevens  wrote.  “By  denying  re¬ 
spondents  that  incentive,  the 
honoraria  ban  induces  them  to  curtail 
their  expression  if  they  wish  to  contin¬ 
ue  working  for  the  government. 

“The  ban  imposes  a  far  more  signif¬ 
icant  burden  on  respondents  than  on 
the  relatively  small  group  of  lawmakers 
whose  past  receipt  of  honoraria  moti¬ 
vated  its  enactment.” 


“Publishers  compensate  authors  because 
compensation  provides  a  significant 
incentive  toward  more  expression.  By 
denying  respondents  that  incentive,  the 
honoraria  ban  induces  them  to  curtail 
their  expression  if  they  wish  to  continue 
working  for  the  government." 

—  Supreme  Court  Justice  John  Paul 
Stevens 


Further,  he  continued,  “The  hono¬ 
raria  ban  is  unlikely  to  reduce  signifi¬ 
cantly  the  number  of  appearances  by 
high-ranking  officials,  as  long  as  travel 
expense  reimbursement  for  the  speak¬ 
er  and  one  relative  is  available  as  an  al¬ 
ternative  form  of  renumeration  .  .  .. 

“In  contrast,  the  denial  of  compen¬ 
sation  for  lower-paid,  nonpolicy-mak¬ 


ing  employees  will  inevitably  diminish 
their  expressive  output. 

“The  large-scale  disincentive  to  gov¬ 
ernment  employees’  expression  also 
imposes  a  significant  burden  on  the 
public’s  right  to  read  and  hear  what  the 
employees  would  otherwise  have  writ¬ 
ten  and  said,”  Stevens  wrote. 

Justice  Sandra  Day  O’Connor 
agreed  with  the  court  that  the  ban  vi¬ 
olated  the  First  Amendment,  but  dis¬ 
sented  on  the  point  of  “whether  it  is 
constitutional  to  apply  the  honoraria 
ban  to  speech  . . .  that  bears  a  relation¬ 
ship  to  government  employment.” 

O’Connor  wrote  that  she  “would 
give  respondents  relief  tailored  to  what 
they  request:  invalidation  of  the  statute 
insofar  as  it  applies  to  honoraria  they 
receive  without  nexus  to  government 
employment.” 

Chief  Justice  William  Rehnquist 
wrote  the  dissent,  which  was  joined  by 
Justices  Antonin  Scalia  and  Clarence 
Thomas. 

The  chief  justice  agreed  that  “[a] 
public  employee  does  not  relinquish 
First  Amendment  rights  to  comment 
on  matters  of  public  interest  by  virtue 
of  government  employment,”  but  he 
also  noted  that  the  court  has  empha¬ 
sized  that  the  state  has  an  interest  in 
regulating  the  speech  of  its  employees, 
which  differs  from  that  of  the  general 
public. 

In  addition,  he  wrote,  “The  class  de¬ 
finition  speaks  to  anyone  who  would 
receive  an  honorarium  but  for  the 
statute  ....  [A]n  unknown  number  of 
these  individuals  would  receive  hono¬ 
raria  where  there  is  a  nexus  between 
their  speech  and  their  government  em¬ 
ployment. 

“There  is  little  doubt  that  Congress 
reasonably  could  conclude  that  its  in¬ 
terests  in  preventing  impropriety  and 
the  appearance  of  impropriety  in  the 
federal  work  force  outweigh  the  em¬ 
ployees’  interests  in  receiving  compen¬ 
sation  for  expression  that  has  a  nexus 
to  their  government  employment.” 

Also  flawed,  according  to  Chief  Jus¬ 
tice  Rehnquist,  was  the  majority’s  find¬ 
ing  that  employees  earning  $85,000  or 
less  —  those  covered  by  the  ban  — 
“have  negligible  power  to  confer  favors 
on  those  who  might  pay  to  hear  them 
speak  or  to  read  their  articles  ....  Tax 
examiners,  bank  examiners,  enforce¬ 
ment  officials,  or  any  number  of  federal 
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Federal  judge  saves 
suit  against  FDA 

Case  involves  regulations  barring  companies 
from  disseminating  information  about  off-label 
usage  of  drugs  at  physicians'  conferences 


employees  have  substantial  power  to 
confer  favors,  even  though  their  com¬ 
pensation  level  is  below  [pay]  Grade 
GS-16.” 

In  addition,  he  wrote,  “the  hono¬ 
raria  ban  prohibits  no  speech  and  is 
unrelated  to  the  message  or  the  view¬ 
point  expressed  by  the  government 
employee.  Because  there  is  only  a  lim¬ 
ited  burden  on  respondents’  First 
Amendment  rights.  Congress  reason¬ 
ably  could  have  determined  that  its 
paramount  interests  in  preventing  im¬ 
propriety  and  the  appearance  of  im¬ 
propriety  in  its  work  force  justified  the 
honoraria  ban.” 

Bush  violated 
law  and  U,S, 
Constitution 

FORMER  PRESIDENT  GEORGE 
Bush’s  attempt  to  maintain  control  of 
electronic  records  created  by  White 
House  staff  during  his  administration 
was  found  by  a  federal  judge  to  violate 
federal  law  and  the  Constitution. 

In  addition,  the  decision  by  a  former 
U.S.  archivist  to  sign  the  agreement  was 
called  “arbitrary,  capricious,  an  abuse  of 
discretion  and  contrary  to  law,”  by  U.S. 
District  Court  Judge  Charles  Richey. 

The  decision  was  based  on  a  lawsuit 
filed  in  December,  which  charged  the 
action  denied  public  access  to  govern¬ 
ment  records,  according  to  a  report 
from  the  Associated  Press  (AP). 

Plaintiffs  included  Ralph  Nader’s 
Public  Citizen,  the  American  Historical 
Association,  the  American  Library  As¬ 
sociation,  the  Organization  of  Ameri¬ 
can  Historians,  the  Center  for  National 
Security  Studies,  the  National  Security 
Archive,  and  journalist  Scott  Arm¬ 
strong  and  researcher  Eddie  Becker. 

The  agreement,  which  was  signed  on 
Bush’s  last  night  as  president,  called  for 
the  data  from  White  House  computers 
to  be  transferred  to  the  National 
Archives,  with  presidential  information 
to  be  “disposed  of  in  accordance  with 
the  instructions  of  George  Bush  or  his 
designee.”  The  former  archivist  who 
signed  the  agreement,  Don  W.  Wilson, 
resigned  his  position  to  become  director 
of  the  Bush  Center  in  Houston. 

The  agreement  was  found  to  violate 
the  1978  Presidential  Records  Act, 
which  calls  for  presidential  papers  to  be 
treated  as  government  records,  not  the 
personal  property  of  the  men,  AP  re¬ 
ported. 


by  Debra  Qersh  Hernandez 

A  FEDERAL  COURT  judge  in  Wash¬ 
ington,  D.C.,  has  refused  to  dismiss  a 
lawsuit  filed  against  the  Food  and  Drug 
Administration  (FDA)  over  regula¬ 
tions  barring  companies  from  dissemi¬ 
nating  information  about  the  off-label 
uses  of  their  drugs  at  physicians’  con¬ 
ferences. 

The  suit  was  filed  by  the  Washing¬ 
ton  Legal  Foundation  (WLF)  and  was 
joined  by  the  Media  Institute,  the  So¬ 
ciety  of  Professional  Journalists,  the 
Radio-Television  News  Directors  Asso¬ 
ciation,  the  Association  of  American 
Publishers,  and  the  Thomas  Jefferson 
Center  for  the  Protection  of  Free  Ex¬ 
pression  (E&P,  April  16,  1994,  p.  22). 

The  FDA  petitioned  the  court  for 
dismissal  of  the  action,  arguing  that 
the  prohibition  had  not  become  offi¬ 
cial  policy  and  that  the  WLF  had  no 
standing  to  sue  because  the  adminis¬ 
trative  process  had  not  run  its  course. 

However,  District  Court  Judge 
Royce  Lamberth  ruled  that  “the  court 
is  convinced  that  this  dispute  is  ripe  for 
judicial  review  at  this  time.” 

Lamberth  pointed  out  that  the  FDA 
did  not  respond  to  the  WLF’s  petition 
in  a  timely  fashion,  although  he  ac¬ 
cepted  the  FDA’s  arguments  that  it 
“slipped  through  the  cracks”  and  did 
not  constitute  a  formal  denial  of  the 
petition. 

“At  the  same  time,  however,  the 
FDA’s  handling  of  WLF’s  citizen  peti¬ 
tion,  as  well  as  the  statements  in  its 
findings  and  at  oral  argument,  evi¬ 
dence  a  somewhat  less  vigilant  con¬ 
cern  for  the  doctors’  First  Amendment 
rights  than  this  court  would  hope  to 
see,”  the  judge  wrote. 

Further,  even  though  FDA  has  not 
officially  declared  a  final  policy  regard¬ 
ing  off-label  usage,  Lamberth  found 
that  “it  is  the  effect  of  the  agency’s 
conduct  which  is  most  important  in 
determining  whether  an  agency  has 
adopted  a  final  policy. 


“And  this  case  illustrates  why  this 
must  be  so:  If  an  agency’s  own  charac¬ 
terization  of  the  finality  of  its  policy 
were  determinative,  that  agency  could 
effectively  regulate  industry  without 
ever  exposing  itself  to  judicial  review,” 
he  wrote,  adding  that  the  aggregate  ef¬ 
fect  of  FDA  statements  and  action  sug¬ 
gests  the  existence  of  a  policy. 

Lamberth  also  noted  that  “it  seems 
likely  that  the  primary  issues  ...  to  be 
decided  will  be  ( 1 )  whether  the  FDA 
adopted  a  de  facto  policy  concerning 
off-label  usage;  and  (2)  whether  such 
policy  was  unconstitutional.  These  are 
primarily  legal  rather  than  factual  is¬ 
sues  .... 

“Any  marginal  benefit  which  might 
be  obtained  by  waiting  for  the  FDA  to 
officially  adopt  an  off-label  usage  poli¬ 
cy  is  more  than  offset  by  the  serious 
First  Amendment  harms  alleged  by 
plaintiff,”  he  ruled. 

Former  union  boss 
cleared  of  charges 

THE  FORMER  PRESIDENT  of  a 
newspaper  delivery  union  has  been 
cleared  of  charges  he  coerced  the  New 
York  Post  into  switching  delivery  com¬ 
panies. 

Douglas  LaChance,  former  head  of 
the  Newspaper  and  Mail  Deliverers 
Union,  had  been  charged  with  threat¬ 
ening  Post  vice  president  Richard  Nasti 
with  labor  unrest  if  Nasti  didn’t  hire 
Pelham  News  to  deliver  the  Post  to 
newsstands  and  stores  in  1992. 

LaChance  and  Pelham  News  owner 
Vincent  Orlando  were  acquitted  this 
month  of  conspiracy  and  grand  larceny. 

Prosecutors  had  alleged  that  La¬ 
Chance  was  a  hidden  owner  of  Pelham 
and  that  he  tried  to  steer  business  to 
the  company,  whose  workers  are  not 
unionized.  Charges  are  still  pending 
against  10  other  men  charged  in  a 
probe  of  the  union’s  alleged  links  to  or¬ 
ganized  crime.  — AP 
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Two  states  rule 
news  deliverers 
are  not  employees 

State  agencies  in  Missouri  and  California  say 
certain  newspaper  carriers  are  independent 
contractors  and  not  eligible  for  unemployment 


by  M.L.  Stein 

STATE  AGENCIES  IN  Missouri  and 
California  ruled  that  certain  newspa¬ 
per  deliverers  were  independent  con¬ 
tractors  —  not  employees  —  and  thus 
not  eligible  for  unemployment  benefits. 

In  Missouri,  the  state  Division  of 
Employment  Security  (DES)  reversed 
an  administrative  ruling  that  six  carri¬ 
ers  for  Ozark  Publications  in  the  south¬ 
west  part  of  the  state  were  employees 
working  for  wages. 

Under  state  law,  according  to  the 
DES,  individuals  can  be  considered 
employees  “only  if  they  perform  ser¬ 
vices  subject  to  the  supervision  and 
control  of  another.  If  only  the  results 
are  controlled,  the  worker  has  the  sta¬ 
tus  of  an  independent  contractor.” 

The  agency  noted  that  the  six  carri¬ 
ers  were  paid  a  set  fee  per  paper  deliv¬ 
ered  and  were  not  reimbursed  for  ex¬ 
penses  from  the  company  other  than 
being  supplied  with  rubber  bands  and 
wrappers.  Moreover,  the  DES  said, 
Ozark  provided  no  instruction,  direc¬ 
tion  or  control  over  how  the  papers 
were  actually  delivered,  and  home  de¬ 
liverers  were  expected  to  handle  cus¬ 
tomer  complaints  themselves. 

The  agency  also  pointed  out  that 
the  carriers  were  free  to  work  for  other 
employers,  including  competitors. 

It  concluded:  “The  carriers  were,  as 
a  practical  matter,  free  from  direction, 
control  or  interference  of  their  duties, 
and,  as  such,  were  not  performing 
those  duties  as  Ozark’s  employees  but 
rather  as  independent  agents.” 

In  the  California  case,  the  Unem- 
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ployment  Insurance  Appeals  Board 
(UIAB)  also  overturned  an  administra¬ 
tive  decision.  The  case  was  in  connec¬ 
tion  with  an  unemployment  claim  by  a 
former  carrier  for  the  Donrey-owned 
Inland  Valley  Daily  Bulletin  in  On¬ 
tario. 

The  board  declared  that  the  paper’s 
assignment  of  routes  to  a  carrier  is  not 
considered  employment  unless  the  pay 
is  negotiated.  When  there  is  no  agree¬ 
ment  on  remuneration,  as  in  the  Bul¬ 
letin  case,  “it  shall  be  evidence  of  inde¬ 
pendence,”  UIAB  said. 

There  is  no  employment  status  even 
if  the  carrier  is  required  to  maintain  a 
subscriber  list,  keep  it  updated  and 
submit  it  to  paper  on  request,  it  was 
ruled.  Likewise,  the  employer’s  relaying 
of  complaints  to  the  carrier  is  not  a  ba¬ 
sis  for  employment,  the  agency  added. 

Nashville  attorney  L.  Michael  Zinser 
represented  both  newspaper  compa¬ 
nies. 

Lavery  to  succeed 
Keil  at  Audit  Bureau 

MICHAEL  LAVERY,  EXECUTIVE 
vice  president/auditing  services  for  the 
Audit  Bureau  of  Circulations,  will  suc¬ 
ceed  M.  David  Keil  as  president  and 
managing  director  when  Keil  retires 
early  next  year,  the  Schaumburg,  111.- 
based  organization  announced. 

At  the  Audit  Bureau’s  board  of  di¬ 
rectors’  meeting  in  Naples,  Fla.,  March 
30,  the  board  said  it  expects  to  elect 
Lavery  formally  as  the  seventh  presi¬ 
dent  and  managing  director  at  the  bu¬ 


reau’s  81st  annual  meeting  and  confer¬ 
ence  Nov.  4  in  San  Francisco. 

Lavery’s  election  will  be  effective 
Jan.  1,  1996.  Keil,  who  will  retire  Feb.  1, 
1996,  has  been  president  and  managing 
director  since  Nov.  3,  1981. 

At  the  board  meeting,  four  new  di¬ 
rectors  were  elected  to  one-year  terms, 
including  Mark  Newhouse,  vice  presi¬ 
dent  and  general  manager  of  the  Star- 
Ledger  in  Newark,  N.j. 

Newsprint  prices: 
no  drop  in  sight 

IF  YOU’RE  WAITING  for  newsprint 
prices  to  drop,  get  comfortable  because 
it  will  be  a  while,  paper  industry  ana¬ 
lysts  say. 

After  rising  30%  in  the  past  year,  and 
with  another  hike  expected  in  May, 
prices  will  remain  high,  barring  a  reces¬ 
sion,  until  more  production  capacity  in¬ 
creases  supplies  three  years  from  now, 
according  to  a  survey  by  the  American 
Forest  and  Paper  Association  in  Wash¬ 
ington,  D.C. 

Since  1990,  low  prices  caused  by 
oversupply  and  weak  demand  have 
forced  manufacturers  to  close  unprof¬ 
itable  mills  and  switch  to  other  paper 
grades.  Plus,  environmental  considera¬ 
tions  limit  sites  for  new  mills  to  the 
backwoods  of  North  America.  These 
are  far  from  the  cities  that  generate 
large  supplies  of  old  newspapers,  about 
half  of  which  are  recycled. 

“There  are  no  real  new  capacity  pro¬ 
jects  out  there,”  Jim  McLaren,  an  editor 
of  the  newsletter  Pulp  &  Paper  Week, 
told  the  Journal  of  Commerce. 

After  prices  peaked  in  1988,  manu¬ 
facturers  started  12  new  plants  in  the 
next  three  years.  As  the  economy  soft¬ 
ened,  demand  plunged,  as  did  prices, 
and  30  facilities  were  forced  to  close  or 
convert  to  other  paper  grades.  Prices 
jumped  twice  last  year. 

“It’s  a  supply  and  demand  issue,”  said 
Barry  Polsky,  spokesman  for  the  Ameri¬ 
can  Forest  and  Paper  Association. 
“There  has  been  an  enormous  increase 
in  demand  for  newsprint,  not  only  in 
our  country  but  elsewhere  in  the  indus¬ 
trialized  world,  and  there  is  a  limit  to 
how  much  we  can  produce.” 

Prices  broke  $600  a  metric  ton  in 
March,  and  producers  have  announced 
a  $75-increase  for  May. 

Editor(S?Publisher  •  April  15,  1995 


1 


GossNewsliner. 

Making  news  into  the  21st  century. 


1  - 

From  banner  headlines  to  bottom  lines,  the  Goss  Newsliner™ 

delivers.  Our  revolutionary,  patented,  positive-teed  keyless  inker 
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Goss  positive-teed  keyless  will  become  an  industry  standard 
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Newspeople  in  the  News  Compiled  by  Ian  E,  Anderson 


Joe  DeLatte 


Christopher  Peck 


Peggy  Kuhr 


Scott  Sines 


Joe  DoLotle,  director  of  marketing 
for  TeleCable’s  Southeastern  region  of 
the  United  States,  has  been  named 
marketing  director  at  the  Virginian-Pi¬ 
lot  and  Ledger-Star  in  Norfolk. 

Christopher  Pock,  managing  editor 
at  the  Spokane,  Wash.,  Spokesman-Re¬ 
view,  has  been  named  editor  as  part  of 
a  revised  management  structure  for  the 
newspaper’s  editorial  operations.  He 
will  continue  to  have  overall  manage¬ 
ment  responsibility  for  all  news  and  ed¬ 
itorial  departments. 

Poggy  Kuhr,  assistant  managing 
editor/news,  was  appointed  managing 
editor/content. 

Scott  Sinos,  assistant  managing 
editor/visual  and  technology,  becomes 
managing  editor/presentation  and 
opinion. 

Frod  C.  Tomhy,  editor  and  publisher 
of  the  Morning  Herald,  Daily  Mail  and 
Herald-Mail  of  Hagerstown,  Md.,  has 
been  elected  president  of  the  Mary- 


land-Delaware-D.C.  Press  Association. 

Other  officers  elected  include  Joan 
C.  Hallo,  chief  financial  officer  at  the 
Baltimore  Sun  —  president-elect;  Lar¬ 
ry  Effingham,  publisher  of  the  East¬ 
on,  Md.,  Star-Democrat  —  vice  presi¬ 
dent;  Dohorah  Cornoly,  editor  at 
the  Dundalk  (Md.)  Eagle  —  secretary; 
and  Tom  Graham,  executive  editor  at 
the  Columbia  (Md.)  Flier  —  treasurer. 

Donnis  Ryorson,  46,  editor  at  the 
Great  Falls  (Mont.)  Tribune,  was  named 
editor  at  the  Des  Moines  Register. 

Diano  Graham,  41,  deputy  man¬ 
aging  editor  at  the  Register,  was  pro¬ 
moted  to  managing  editor. 

Torry  Groonhorg,  editor  at  the 
Thousand  Oaks,  Calif.,  News  Chroni¬ 
cle,  has  been  appointed  managing  edi¬ 
tor  at  the  San  Mateo,  Calif.,  Times. 

Bonnio  A.  Nicholls,  editor  at  the 
Beach  &  Bay  Press  and  Peninsula  Bea¬ 
con,  two  weekly  community  news¬ 


papers  in  the  San  Diego  area,  has  been 
named  editor  of  Good  Times,  a  beach- 
communities  entertainment  weekly 
that  debuted  March  29  in  the  Pacific 
Beach,  Mission  Beach  and  Mission 
Bay  communities  of  San  Diego. 

William  O'Neill,  executive  vice 
president  of  News  Corp.,  London,  and 
a  director  of  News  America  Holdings 
Inc.,  has  been  appointed  chief  execu¬ 
tive  of  News  Corp.’s  newspaper  pub¬ 
lishing  unit. 

John  B.  Raytls,  a  newspaper  consul¬ 
tant,  has  been  named  publisher  at  the 
Zanesville,  Ohio,  Times  Recorder. 

Earlier,  he  was  the  vice  president  of 
circulation  at  the  San  Francisco  News¬ 
paper  Agency. 

Buddy  Aulfman,  director  of  special 
publications  at  the  Lancaster  (S.C.) 
News,  has  been  named  general  manag¬ 
er  at  the  Chester  (S.C.)  News  &  Re¬ 
porter.  Both  papers  are  part  of  Land¬ 
mark  Community  Newspapers,  Shel- 
byville,  Ky. 

Greta  Dawson,  associate  editor  of 
Inside  the  Turret,  a  free  military  news¬ 
paper  in  Fort  Knox,  has  been  appoint¬ 
ed  editor  of  the  LaRue  County  Herald- 
News,  Hodgenville,  Ky. 

Randi  Austin,  director  of  human  re¬ 
sources  at  the  Lansing  (Mich.)  State 
Journal,  was  named  vice  president/hu¬ 
man  resources  for  Detroit  Newspapers. 

Reg  Freemyer,  advertising  director 
at  the  Norman  (Okla.)  Transcript,  has 
been  appointed  publisher  of  the  Chick- 
asha  (Okla.)  Daily  Express. 
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Obituaries 


James  D.  Angello,  59,  retired  copy 
desk  chief  at  the  Harrisburg  (Pa.)  Pa¬ 
triot,  died  March  6  in  Sicklerville,  N.J., 
after  a  lengthy  battle  with  heart  dis¬ 
ease. 

Barbara  M.  Ashton,  68,  public  rela¬ 
tions  executive  and  contributing  writer 
to  the  New  Bedford,  Mass.,  Standard' 
Times,  died  Feb.  24. 

Dennis  Bell,  46,  assistant  Suffolk  ed¬ 
itor  on  Newsday’s  Long  Island  desk, 
who  won  a  Pulitzer  Prize  for  his  report¬ 
ing  on  famine  in  Africa,  died  from 
congestive  heart  failure  and  pneumo¬ 
nia  March  14  in  East  Meadow,  N.Y. 

S.  John  "Brick  Kane"  Bucheri, 

who  worked  in  various  capacities  with 
the  now-defunct  Hartford  Times,  died 
March  4. 

Simon  Casady,  87,  former  owner  of 
the  El  Cajon  (Calif.)  Valley  News,  now 
known  as  the  Daily  Californian,  died 
March  26. 

Theodore  E.  Celianie,  69,  who  ear¬ 
ly  in  his  career  was  a  reporter  at  the 
Meriden  (Conn.)  Journal  and  New 
Haven  (Conn.)  Register,  died  March  8 
in  New  Haven. 

He  finished  his  career  as  a  public  re¬ 
lations/marketing  manager  at  United 
Illuminating  Co.,  New  Haven. 

Don  Cook,  74,  an  author  and  foreign 
correspondent  at  the  Los  Angeles 
Times  and  the  now-defunct  New  York 
Herald  Tribune,  died  March  7. 

Larry  Fein,  75,  former  national  news 
editor  at  the  Chicago  Tribune,  died 
March  13  in  Deerfield,  Ill. 

He  spent  time  as  an  editor  and  copy 
editor  on  the  foreign,  national,  local 
and  features  desks  during  his  46  years 
at  the  paper. 

R.E.  "Bustor"  Haas,  70,  retired  as¬ 
sistant  managing  editor  at  the  Dallas 
Morning  News,  died  from  an  apparent 
heart  attack  March  26  in  Oak  Cliff, 
Texas. 

Edwin  E.  Hartrich,  82,  a  journalist 
who  worked  with  the  legendary  Ed¬ 
ward  R.  Murrow,  died  March  24  in 
Hines,  Ill. 


In  the  1940s,  he  reported  with  Mur¬ 
row  on  World  War  II  for  CBS. 

Later  in  his  career,  he  worked  for 
the  New  York  Herald  Tribune’s  Paris 
bureau. 

Danlal  F.  Haughay,  77,  retired  com¬ 
mercial  artist  for  the  Record  American, 
Boston  Globe  and  Boston  Herald,  died 
March  22. 

Frank  P.  Havan,  81,  former  manag¬ 
ing  editor  at  the  Los  Angeles  Times, 
died  Feb.  26. 

Joseph  R.  Hixson  Jr.,  68,  former 
science  reporter  at  the  New  York  Her¬ 
ald  Tribune,  died  of  pancreatic  cancer 
March  25  in  Boston. 

Earl  Thomas  Hucklo,  84,  former  ed¬ 
itor  and  publisher  at  the  Cadillac 
(Mich.)  Evening  News,  died  of  cancer 
March  4. 

Muriel  Irene  McBrien  Kauffman, 

the  first  woman  to  receive  the  Mr. 
Baseball  Award  from  the  Baseball 
Writers  Association  of  America,  died 
March  17  of  complications  after  cancer 
surgery  in  Rochester,  Minn. 

Henry  Lieberman,  78,  a  foreign  cor¬ 
respondent  and  later  an  editor  at  the 
New  York  Times,  died  March  15  in 
Scarsdale,  N.Y. 

Jesiah  K.  Lilly  III,  79,  who  pub¬ 
lished  weekly  newspapers  in  Dedham 
and  Andover,  Mass.,  after  World  War 
II,  died  of  a  heart  attack  March  17  in 
Palm  Beach,  Fla 

Ferdinand  Lundberg,  92,  an  icono¬ 
clastic  journalist  who  wrote  books  and 
articles  denouncing  the  rich  for  their 
grip  on  the  economy  and  politics,  died 
March  1. 

Earlier  in  his  career,  he  worked  at 
the  New  York  Herald  Tribune,  United 
Press  International  and  Chicago  Daily 
News. 

William  F.  "Skip"  McCaffrey,  84, 

retired  reporter  at  the  Boston  Traveler 
and  Herald  Traveler,  died  March  2. 

W.  Ray  McCermack,  96,  who 

founded  the  Eastside  Journal,  Craw- 
fordsville,  Ind.,  died  March  6. 


Leuise  Mergan,  91,  longtime  Boston 
television/radio  personality  and  author 
of  the  column  “Louise  Morgan  Says”  in 
the  Boston  Globe  in  the  1960s,  died 
March  22. 

Geerge  K.  Meriarty,  86,  retired 
world  desk  editor  at  the  Hartford 
(Conn.)  Times,  died  March  14  in 
Springfield,  Mass. 

Francis  Neil  O'Dennell  Sr.,  66,  re¬ 
tired  circulation  manager  at  the  Boston 
Globe,  died  March  10. 

Ernest  "Tiny"  Redfern,  73,  World 
War  II  driver  for  war  correspondents  in 
the  North  African  and  European  the¬ 
aters  of  operations,  died  March  13  in 
Southwick,  Mass. 

James  M.  Regan,  69,  who  covered 
sports  during  his  40-year  career  with 
the  Springfield  Newspapers  in  Massa¬ 
chusetts,  died  March  1. 

During  his  career  he  served  as  trea¬ 
surer  of  the  U.S.  Golf  Writers  Associa¬ 
tion  and  director  of  the  U.S.  Basketball 
Writers  Association. 

Francis  Edward  Rebertsen,  77,  a 

Far  East  correspondent  for  the’  Interna¬ 
tional  News  Service  during  World  War 

11  and  later  for  the  London  Daily  Tele¬ 
graph,  died  Jan.  4. 

Jou  R.  Suacrust,  75,  retired  editor  of 
the  Lincoln  (Neb.)  Journal,  died  of 
pancreatic  cancer  March  28. 

Ward  Sinclair,  61,  a  journalist  who 
covered  agriculture  at  the  Washington 
Post,  died  of  cancer  Feb.  23  in  Balti¬ 
more. 

Leon  E.  "Lee"  Slayton,  68,  who 

began  his  advertising  career  as  a 
Boston  Herald  staff  artist,  died  March 

12  at  the  Newton-Wellesley  Hospital  in 
Massachusetts. 

Herbert  W.  Spendleve,  75,  retired 
editor  of  the  Ann  Arbor  (Mich.)  News, 
died  March  16. 

Earlier,  he  served  as  editor  of  the 
Jackson  (Mich.)  Citizen  Patriot  and  as 
city  editor  of  the  Saginaw  (Mich.) 
News. 

All  three  are  operated  by  Booth 
Newspapers. 
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The  role  of 
research  grows 
for  newspapers 


by  Dorothy  Qiobbe 

AS  NEWSPAPERS  RUSH  to  secure  a 
place  in  emerging  technology  and  on¬ 
line  services,  the  research  department’s 
role  is  more  vital  than  ever. 

That’s  the  message  from  John 
Puerner,  president  and  publisher  of  the 
Orlando  Sentinel,  who  spoke  at  the  re¬ 
cent  Newspaper  Association  of  Amer¬ 
ica  Research  Conference. 

At  the  Sentinel,  research  is  part  of 
fundamental  operating  strategy,  Puern¬ 
er  said.  It  is  used  as  a  “key  component’’ 
in  all  newspaper  functions  and  as  the 
“starting  point”  in  the  strategic  plan¬ 
ning  process. 

As  the  Sentinel  enlarges  its  “busi¬ 


ness  portfolio,”  or  the  kinds  of  services 
it  provides  to  readers  and  advertisers, 
the  role  of  research  also  expands, 
Puerner  explained. 

“We  need  to  give  consumers  useful 
information  whenever  and  in  whatever 
form  they  want  it,  and  the  daily  news¬ 
paper  is  not  the  only  way  to  do  that,” 
he  said. 

Online  services,  including  America 
Online  and  Prodigy,  provide  “the 
purest  data  you  can  ever  imagine,” 
Puerner  said. 

Analyzing  that  data  can  help  a 
newspaper  to  determine  what  works 
online,  what  doesn’t,  and  in  what  way 
online  services  can  become  comple¬ 
mentary  to  the  core  newspaper. 


Successful  use  of  online  research 
also  can  produce  new  revenue  streams. 
The  Sentinel  uses  online  services  as  a 
lead  generation  tool  for  key  advertis¬ 
ers,  Puerner  said. 

For  example,  when  the  Sentinel 
started  Destination  Florida,  an  itiner¬ 
ary  planning  service  in  the  travel  sec¬ 
tion  of  America  Online,  it  approached 
Sea  World,  the  popular  tourist  spot  in 
Orlando. 

In  Destination  Florida,  the  Sentinel 
sponsored  a  contest,  and  winners  re¬ 
ceived  a  free  trip  to  Sea  World.  To  en¬ 
ter  the  contest,  people  included  their 
name,  address  and  phone  number. 

The  Sentinel  was  able  to  sell  the 
contest  entrant  data  to  Sea  World  at  a 


“significant  price,”  Puerner  said.  Sea 
World  can  use  the  data  to  develop  its 
own  direct  marketing  program  to  con¬ 
tact  potential  visitors. 

“As  you  get  into  online  services  and 
as  you  develop  more  interaction  with 
specific  customers,  you  can  create  a 
new  revenue  stream,  which  is,  in  effect, 
a  lead-generation  revenue  stream,” 
Puerner  said. 

The  Sentinel  also  recently  launched 
Walt  Disney  World  Online,  in  Desti¬ 
nation  Florida.  The  service  will  allow 
users  to  obtain  information  about  Walt 
Disney  World,  as  well  as  book  hotel 
reservations.  In  addition,  the  Sentinel 
plans  to  work  with  other  advertisers  as 
the  service  continues  to  expand. 


Puerner  said. 

The  Sentinel  editorial  deaprtment 
also  uses  reseach  to  better  serve  read¬ 
ers.  The  newspaper  prints  an  e-mail 
address  at  the  end  of  some  columns 
and  articles  in  the  newspaper,  so  that 
readers  can  send  electronic  letters  to 
the  staff.  This  provides  “research  in 
the  raw,”  Puerner  said. 

“Anecdotal  research  like  that  is  very 
important  to  reporters.  It’s  immediate, 
it’s  personal,  and  it’s  very  rich,”  he 
added. 

NNN  adds  two 

TWO  MORE  EXECUTIVES  have 
joined  the  Newspaper  National  Net¬ 
work  (NNN),  and  the  sales  organiza¬ 
tion  is  now  fully  staffed,  according  to  an 
announcement. 

Maureen  Delaney  will  join  the  NNN 
team  as  marketing  manager.  Delaney 
previously  worked  for  McCall’s  maga¬ 
zine,  where  she  served  as  marketing 
promotions  manager  and  project  coor¬ 
dinator.  Also,  Robert  Shapiro  will  serve 
as  NNN’s  media  manager.  Shapiro 
comes  to  NNN  from  Saatchi  &  Saatchi 
Advertising  agency,  where  he  was  most 
recently  a  media  supervisor  on  the 
Quaker  Oats  account. 

NAME  consultant 

THE  MID-ATLANTIC  Newspaper  Ad¬ 
vertising  and  Marketing  Executives 
(NAME)  has  retained  Olson  Manage¬ 
ment  Group  Inc.,  an  association  man¬ 
agement  firm  in  Raleigh,  N.C.,  to  serve 
as  its  new  management  and  headquar¬ 
ters.  NAME  is  comprised  of  advertising 
and  marketing  managers  from  news¬ 
papers  in  Georgia,  North  Carolina, 
South  Carolina,  Tennessee,  Virginia, 
and  West  Virginia. 

Hypes  food  section 

THE  LOS  ANGELES  Times  has  intro¬ 
duced  a  redesigned  Food  section  with  a 
new  format,  more  features  and  a  more 
generous  use  of  color.  A  promotional 
campaign  for  the  section  included  radio 
spots  and  house  ads  with  the  theme: 
“Not  your  basic  meat  and  potatoes. 
Check  out  our  new  Food  section.” 


As  the  Sentinel  enlarges  its  “business  portfolio,” 
or  the  kinds  of  services  it  provides  to  readers  and 
advertisers,  the  role  of  research  also  expands, 
Puerner  explained. 
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Readers  buy  ad 
wishing  editor  a 
speedy  recovery 

After  hearing  about  the  heart  attack  suffered  by 
a  local  editor,  residents  and  members  of  the  business 
community  bought  two  ad  pages  for  get-well  messages 


by  Dorothy  Qiobbe 

AN  EDITOR  AT  a  weekly  newspaper 
in  North  Carolina  credits  his  commu¬ 
nity  with  nursing  him  back  to  health 
after  he  suffered  a  heart  attack. 

Earlier  this  year,  Jerry  Burns,  editor 
of  the  2,712-circulation  Blomng  Rock' 
et,  in  Blowing  Rock,  N.C.,  was  stricken 
by  an  early-morning  heart  attack  in 
the  newspaper’s  office. 

Thanks  to  a  co-worker  who  called 
911,  emergency  workers  brought  Burns 
to  the  local  hospital  where  his  condi¬ 
tion  stabilized. 

But  if  the  heart  attack  was  a  stunner, 
so  was  the  outpouring  of  support  the 
editor  received  from  the  citizens  of 
Blowing  Rock,  a  small  resort  commu¬ 
nity  with  a  year-round  population  of 
about  1,100. 

Burns  is  well-known  in  town,  where 
the  locals  affectionately  refer  to  him  as 
“Mr.  Blowing  Rock.”  In  addition  to  his 
28  years  on  the  Rocket  staff.  Burns 
serves  on  the  volunteer  fire  depart¬ 
ment  and  hospital  board. 

After  hearing  about  the  heart  at¬ 
tack,  some  132  residents  and  members 
of  the  business  community  bought  ad 
space  in  the  Rocket  for  a  specially  ban¬ 
nered,  two-page  section  wishing  Burns 
a  speedy  recovery. 

Participants  included  local  Boy 
Scout  and  Girl  Scout  troops,  a  third- 
grade  class,  the  local  police  depart¬ 
ment,  and  assorted  business  advertisers 
and  well-wishers. 

Donna  Hampton,  who  ran  a  get- 
well  message  from  Johnson  Paint,  a  lo¬ 
cal  store,  said  that  she  jumped  at  the 
chance  to  place  the  ad. 

“Jerry  is  the  only  newspaper  editor 
in  town,  and  he  does  anything  for  the 
community,”  she  said. 

Johnson  Paint  is  located  in  an  area 
of  town  that  is  prone  to  flooding,  and 
Hampton  said  that  from  time  to  time 


A  page  of  get-well  messages 


she  has  discovered  Burns  keeping 
watch  in  the  middle  of  the  night,  ready 
to  alert  her  if  rising  waters  threaten  the 
store. 

Bill  Cummings,  publisher  of  Watau¬ 
ga  Newspapers,  which  puts  out  the 
Rocket,  said  that  Burns  is  the  “quintes¬ 
sential  newsman. 

“News,  production,  advertising  — 
he  does  it  all,”  Cummings  said.  “He  has 
contributed  so  much,  and  the  ad  was  a 
tribute  and  expression  of  love  of  the 
highest  order.” 

For  his  part.  Burns  said  he  was 
“floored”  by  the  show  of  support. 

“All  the  cards  and  letters  put  me  on 
my  feet  again,”  he  said.  “It  made  me 
feel  like  over  the  past  28  years  I’ve 
done  something. 

“I  felt  like  I  really  should  have  died, 
to  properly  thank  those  people,”  Burns 


joked.  “It’s  good  to  be  on  this  side  of 
the  grass.” 

On  the  front  page  of  the  Rocket  just 
a  week  after  the  attack.  Burns  penned 
a  column,  thanking  readers  for  the 
“hundreds  of  calls,  letters  and  expres¬ 
sions  of  concern. 

“I  just  want  to  let  all  my  dear  friends 
know  1  am  ALIVE  and  recovering  at 
home  and  very  anxious  to  get  back  to 
work,”  he  wrote.  “I  look  forward  to 
greeting  you  soon  from  behind  my  of¬ 
fice  computer.” 

Also  in  the  Rocket  that  day,  on  Page 
2,  under  the  caption  “You  Can’t  Keep  a 
Good  Man  Down,”  cartoonist  Carol 
Lea  depicted  Burns  in  hospital  slippers 
and  robe,  attached  to  an  IV  machine, 
bolting  from  the  hospital  with  brief¬ 
case  in  hand,  while  doctors  and  nurses 
chased  after  him. 

As  Burns  is  —  in  his  words  — 
“chomping  at  the  bit  to  get  back  to 
work,”  his  doctor  has  recommended  a 
modified  schedule  for  the  near  future. 

NNN  issues 
six-month  report 

by  Dorothy  Qiobbe 

SIX  MONTHS  AFTER  its  inception, 
the  Newspaper  National  Network 
(NNN)  is  determinedly  working  to¬ 
ward  its  goal  of  becoming  a  effective 
sales  organization  for  the  newspaper 
industry. 

According  to  figures  released  by  the 
NNN,  for  the  first  six  months  ending 
in  March,  business  totaling  $8.5  mil¬ 
lion  has  been  booked  in  185  news¬ 
papers  across  the  country. 

Some  50  proposals  worth  an  aggre¬ 
gate  of  over  $120  million  are  “in  the 
marketplace,”  according  to  Pat 
Haegele,  vice  president  and  general 
manager  of  NNN,  and,  of  these,  20 
valued  at  about  $50  million  are  consid¬ 
ered  “prime  prospects.” 

Various  proposals  range  in  dollar  size 
and  frequency  of  publication,  but  no 
individual  package  is  under  $1  million, 
Haegele  added. 

Most  recently,  NNN  coordinated  an 
awareness  advertising  campaign  for  the 
former  Miles  Labs,  which  recently 
changed  the  company  name  to  Bayer. 
While  the  health  care  organization 
originally  planned  to  limit  its  newspa¬ 
per  advertising  to  the  Wall  Street  Jour- 
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Chicago  newspapers 
struggle  to  cope 
with  Jordan  fever 


by  Mark  Fitzgerald 

DESPITE  A  FORTNIGHT’S  relent¬ 
less  hype  and  feverish  speculation, 
Michael  Jordan’s  formal  announcement 
on  the  afternoon  of  Saturday  March  18 
that  he  was  returning  to  professional 
basketball  sent  Chicago  newspapers 
scrambling. 

The  tabloid  Chicago  Sun-Times’ 
front  page  —  with  the  huge  headline 
“I’m  Back!”  and  a  photo  of  the  grin¬ 
ning  Jordan  forming  the  dot  in  the  ex¬ 
clamation  mark  —  apologized  to  any 
readers  Sunday  who  received  a  copy 
without  the  full  complement  of  fea¬ 
tures  sections  and  advertising  inserts. 
The  paper  said  demand  for  the  edition 
led  to  some  shortages. 

Only  61  complaints  were  received  as 
of  midday  Monday,  said  the  paper’s  ex¬ 
ecutive  vice  president  for  marketing 
Charles  Champion. 

“It  [wasn’t]  a  tremendous  problem,” 
Champion  said.  “And  a  lot  of  people 
were  not  buying  it  for  the  features  sec¬ 
tions.  They  wanted  the  front  and  the 
special  section.” 

In  addition  to  its  front  page,  the 
Sun-Times  on  Sunday  —  and  again  on 
Monday  after  Jordan’s  first  game  — 
published  a  special  section  that 
wrapped  around  the  sports  section. 

Entitled  “The  Comeback,”  the  sec¬ 
tions  used  the  same  Jordan  picture  for 
the  “O”  in  “Comeback.” 

Champion  did  not  immediately  have 
single-copy  sales  figures,  but  said  “sales 
were  brisk  —  as  you  would  expect.” 

The  broadsheet  Chicago  Tribune 
also  experienced  a  “bump”  in  sales,  but 
exact  figures  were  not  immediately 
available. 

Like  the  Sun-Times,  the  Tribune  be¬ 
gins  selling  its  Sunday  edition  by  mid¬ 
morning  Saturday.  And  like  the  Tri¬ 
bune,  the  paper  had  to  scramble  to  re¬ 
make  its  front  page.  The  Tribune 
followed  up  Monday  with  a  special  sec¬ 
tion  devoted  to  Jordan  called  “Re¬ 
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The  Chicago  Sun-Times’  front  page  — 
with  the  huge  headline  “I’m  Back!” 
and  a  photo  of  the  grinning  Jordan 
forming  the  dot  in  the  exclamation  mark 
—  apologized  to  any  readers  who 
received  a  copy  without  the  full  comple¬ 
ment  of  features  sections  and  advertis¬ 
ing  inserts.  The  paper  said  demand  for 
the  edition  led  to  some  shortages. 


launched,”  a  reference  to  his  nickname 
“Air  Jordan.” 

ARF  names 
new  chairman 

THE  ADVERTISING  RESEARCH 
Foundation  (ARF)  announced  that 
Larry  G.  Chiagouris,  managing  director 
of  CDB  Research  and  Consulting,  will 
serve  as  chairman  of  the  ARF  board  of 
directors  for  1995. 

Chiagouris  has  been  a  member  of  the 
ARF  since  1991,  and  most  recently  was 
the  executive  vice  president  and  direc¬ 
tor  of  planning  at  Bates,  USA.  He  has 
held  a  variety  of  positions  at  advertising 
and  public  relations  agencies. 


Public  service 
ad  campaign 

THE  BOSTON  GLOBE,  the  Mass- 
chusetts  chapter  of  the  American 
Academy  of  Pediatrics,  and  the  Greater 
Boston  SAFE  KIDS  Coalition,  will  col¬ 
laborate  on  a  public  service  campaign 
on  child  safety  for  children  and  teens. 

The  campaign  will  use  a  variety  of 
printed  materials,  including  public  ser¬ 
vice  announcements,  posters  and  pam¬ 
phlets. 

Valassis  acquires 
Canadian  firm 

VALASSIS  COMMUNICATIONS 
Inc.,  announced  that  it  has  acquired 
McIntyre  &  Dodd,  a  corporation  in¬ 
volved  with  consumer  sales  promotions 
and  direct  response  merchandise  mar¬ 
keting  in  Canada. 

McIntyre  &  Dodd  products  include; 
Stop  &  Save  free-standing  inserts, 
which  reach  over  four  million  Canadi¬ 
an  households;  Carole  Martin  Co-op 
Direct  Mail  Envelope,  which  reaches 
over  six  million  Canadian  households; 
Magna  Pack,  targeted  direct  mail  of 
solo  inserts;  and  Merket  Media  Plus,  a 
targeted  cooperative  direct  mail  pro¬ 
gram  offered  in  a  free-standing  insert 
format. 

Moody’s  reviews 
debt  rating  of 
merged  companies 

MOODY’S  INVESTORS  SERVICE 
has  placed  the  debt  ratings  of  BFP 
Holdings,  Big  Flower  Press,  and  Sulli¬ 
van  Graphics  under  review  for  possible 
upgrade. 

Moody’s  said  the  review  was  prompt¬ 
ed  by  the  announcement  of  a  proposed 
merger  between  BFP  Holdings  and  Sul¬ 
livan  Communications  Inc.,  the  parent 
company  of  Sullivan  Graphics.  Big 
Flower  Press  is  a  wholly  owned  sub¬ 
sidiary  of  BFP  Holdings  Inc. 

The  notes  affected  include  the  13.5% 
senior  notes  of  the  BFP  Holdings  Corp., 
rated  Caa;  the  two  issues  of  10.75%  sen¬ 
ior  subordinated  notes  of  Big  Flower 
Press,  Inc.,  rated  B;  and  the  15%  senior 
subordinated  notes  of  Sullivan  Graph¬ 
ics  Inc.,  rated  Ca. 
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1994  Global  Media  Awards 


Honorees 

Best  Columnist 
Judy  Mann 
The  Washington  Pos> 


Best  Individual 
Reporting 
Stephen  Mureithi 
The  Kenya  Times 


Best  Major  Daily 

John  Lancaster, 

Egypt  Bureau  Chief, 
accepting 

The  Washington  Post 
Washington,  D.C. 


Best 

International  Daily 

International 
Herald  Tribune 
Paris,  France 


Best  Periodical 

Eugene  Linden, 
accepting 
Time  Magazine 
New  York,  New  York 


Best  Cartoonist 

Steve  Greenberg 
Seattle  Post- 
Intelligencer 


Most  Conscientious 
News  Service 
Thalif  Deen, 
Development  Editor, 
U.N.  Bureau,  accepting 
Inter  Press  Service 
Rome,  Italy 

Best  Editorial 
Support  for 
Solutions  to 
Population  Problems 
Jaime  de  Althaus 
Guarderas,  Deputy 
Director,  accepting 
Express 
Lima,  Peru 

SBest  Radio 
k  Program 

■  Gift  Musarurwa, 

■  accepting 

r  Radio-Bridge 

Overseas  Trust 

-  Harare,  Zimbabwe 


T  Best  Team 
^  Reporting  Effort 

jm  Greg  May,  accepting 
*'  Newsweek 

Best  Population 

Nash  Herndon, 

^  Editor, 

- Family  Health 

International 

Best  Combined 
Media  Effort  on 
Behalf  of 
Population 

H.E.  Safwat 
El  Sherif,  Minister  of 
Information, 
accepting 


Best  Television 
Documentary 

Barbara  Pyle, 

Correspondent, 

accepting 

Turner  Broadcasting 
System 

Atlanta,  Georgia 


Best  Commercial 
Advertising 
YaserYasar  and  Isil 
Ardag,  accepting 
Turkish  Health  and 
Family  Planning 
Foundation/RPM 
Advertising  Agency 
Istanbul,  Turkey 


Best  Population/ 
Environment 
Reporting  Effort 

Pranay  Gupte, 
Editor-in-Chief, 

Louis  Silverstein, 
accepting 
The  Earth  Times 
New  York,  New  York 


POPULATION 

HOTLINE 
For  up-to-date, 
accurate  informa¬ 
tion  on  the  world 
population  crisis, 
call: 

POPLEVE 

(202)544-3300 


XVIth  Global  Media  Award  Guidelines 


AT  THE  FOURTH  WORLD 
CONFERENCE  ON  WOMEN 

BEIJING,  CHINA 
SEPTEMBER  4-14,  1995 

Award’s  Purpose 

The  Population  Institute  Media 
Awards  are  devoted  to  drawing  attention 
to  worldwide  population  issues.  The 
awards  are  given  to  honor  those  who 
have  contributed  to  creating  awareness 
of  population  problems  through  their 
journalistic  endeavors  in  a  meritorious 
manner. 

The  Population  Institute  is  dedicated 
to  making  population  an  international 
priority  by  fostering  awareness  of  popu¬ 
lation  issues,  and  their  relationship  to 
resources  and  the  environment.  It  seeks 
to  develop  strong  leadership  prepared  to 
design  and  implement  rational  and 
humane  solutions  to  population  prob¬ 
lems  throughout  the  world. 

The  Population  Institute,  a  private 
non-profit  public  interest  group,  is  inter¬ 
ested  in  encouraging  individual  editors, 
news  directors,  and  journalists  to  acquire 
a  more  in-depth  knowledge  of  popula¬ 
tion  issues,  as  well  as  helping  stimulate 
high  standards  of  journalism. 

Guidelines 

1 .  The  awards  for  excellence  in  popula¬ 
tion  reporting  are  made  by  a  distin¬ 
guished  Panel  of  Judges.  The  judges 
exercise  their  independent  and  col¬ 
lective  judgement. 

2.  Entries  may  be  made  by  any  individual 
or  organization  from  material  appear¬ 
ing  in  the  print  and  electronic  media. 

3.  Entries  must  be  submitted  in  writing 
to  the  Population  Institute  and  accom¬ 
panied  by  justification  for  entry  as 
well  as  a  photo  and  biographical 
sketch  of  the  nominee. 

4.  Eligible  works  must  have  been  pub¬ 
lished  or  aired  between  January  1, 
1994  and  June  30, 1995. 

5.  Any  media,  including  previous  win¬ 
ners,  are  eligible  for  consideration 
each  year. 


Categories 

1 .  Best  Columnist 

2.  Best  Individual  Reporting  Effort 

3.  Best  Major  Daily 

4.  Best  International  Daily 

5.  Best  Periodical 

6.  Best  Cartoonist 

7.  Most  Conscientious  News  Service 

8.  Best  Editorial  Support  for  Solutions 
to  Population  Problems 

9.  Best  Radio  Program 

10.  Best  TV.  Documentary 

1 1 .  Best  Population/Environmental 
Reporting  Effort 

12.  Best  Team  Reporting  Effort 

13.  Best  Population  Journal 

14.  Best  Combined  Media  Effort  on 
Behalf  of  Population 

15.  Best  Commercial  Advertising 
Campaign 

All  awards  are  given  for  distinguished 
examples  of  reporting  on  population 
issues.  Nominees  for  the  awards  include 
institutions  or  journalists.  All  works  are  to 
be  characterized  by  a  high  quality  of 
writing  and  factual  reporting.  Multiple 
awards  may  be  given  within  certain  cate¬ 
gories.  It  is  the  intent  of  the  Panel  of 
Judges  to  recognize  work  in  all  cate¬ 
gories. 

How  To  Submit 


Entries  must  be  submitted  in  writing 
and  addressed  to  Carol  F.  Clark,  Media 
Awards  Coordinator,  Population  Institute, 
107  Second  Street,  NE,  Washington,  D.C. 
20002.  Each  entry  should  be  accompa¬ 
nied  by  a  statement  as  to  why  the  nomi¬ 
nator  believes  that  this  particular  entry 
merits  a  Media  Award.  Entries  must  also 
be  accompanied  by  a  copy  of  the  materi¬ 
al  published  or  aired,  including  the  name 
of  the  media  outlet  and  the  date  of  its 
use.  No  entry'  fee  is  required. 

For  more  information,  call  the 
Population  Institute  at  (202)  544-3300  or 
fax  (202)  544-0068. 


THE 

POPULATION 
INSTITUTE 
107  Second  Street,  NE 
Washington,  DC  20002 
(202)  544-3300 


What  You  Win 

All  winners  will  receive  an  expense 
paid  3-week  study-tour  to  China  where 
they  will  be  able  to  cover  the  Women’s 
Conference  and  examine  family  planning 
programs  and  special  efforts  China  has 
undertaken  to  slow  down  population 
jrowth. 

Deadline 

The  deadline  for  entries  is  June 
30,  1995.  All  eligible  works  must  have 
been  published  or  aired  between  January 
1,1994  andjune  30,1995. 

1995  Judges 

Distinguished  Panel  of  Judges 

Romeo  B.  Abundo 
Editorial  Director 
Press  Foundation  of  Asia 
Mig;uel  Aleman 
Executive  Vice  President 
Televisa,  S.A.  Mexico 
Dr.  Norman  Borlaug 
Nobel  Peace  Prizewinner,  1970 
Werner  Fomos 
President 

The  Population  Institute 
Sigurd  Hennum 
Managing  Editor 
Aftenposten,  Oslo,  Norway 
H.EJohn  Karefa-Smart,  M.D. 

Former  Foreign  Minister  of  Sierra  Leone 
Victor  Morgan 
Vice  President 

International  Bank  of  Costa  Rica 
Rahul  Singh,  Chairman 
Editor  in  Chief 
The  Sunday  Observer 
Bombay,  India 
Mary-Jane  Snyder 
President,  M-J  Enterprises 
Wilmette,  Illinois 


Nathan  Schafer 

Chairman,  Media  Awards  Trust  Fund 

Organization  and  affiliation  of  judges  listed  for  iderv 
tification  purposes  only. 

The  Population  Institute  is  a  501(cX3).All  contribu¬ 
tions  ate  tax  deductible. 


XVIth  Annual  Global 
Media  Awards: 

A  Special  Challenge  by 
Werner  Fornos,  President 
The  Population  Institute 

I  am  constantly 
puzzled  by  period¬ 
ic  polls  showing 
that  journalists  are 
so  little  appreciat¬ 
ed.  One  recent  poll 
claimed  that  a 
mere  26  percent  of 
Americans  trust 
journalists.  That  is  absolutely  astonishing.  It 
is  the  kind  of  information  that  almost  caus¬ 
es  me  to  believe  that  the  people  participat¬ 
ing  in  the  poll  confined  their  reading  to 
supermarket  tabloids  and  their  electronic 
equivalents.  If  people  don’t  trust  journalists, 
why  do  they  continue  to  read  newspapers 
and  watch  and  listen  to  the  news  on  televi¬ 
sion  and  radio? 

As  someone  who  has  been  involved  in 
the  effort  to  stabilize  world  population  for 
more  than  20  years,  I  can  testify  that  the 
media  has  made  a  differenceiA  very  positive 
difference  in  the  perceptions  and  attitudes 
throughout  the  world  regarding  the  need 
for  pregnancy  prevention  information,  edu¬ 
cation  and  services,  as  well  as  the  necessity 
to  balance  world  population  with  our  envi¬ 
ronment  and  resources. 

Media  awareness  of  these  issues  is 
unquestionably  greater  than  it  was  10  and 
15  years  ago.  This  is  evident  from  the  levels 
of  depth  and  sophistication  found  today  in 
population  reporting.  Some  of  the  most 
prominent  print  and  broadcast  journalists 
have  presented  comprehensive  information 
and  thoughtful  opinions  on  population 
growth  and  its  consequences.  I  am  con¬ 
vinced  that  their  efforts  have  had  a  signifi¬ 
cant  role  in  the  lowering  of  birth  rates 
throughout  the  world. 

But  the  struggle  to  stabilize  world  popu¬ 
lation  has  not  been  won.  There  are  still 
many  stories  that  must  be  told.  And  while 
not  all  of  them  are  of  the  man-bites-dog  vari¬ 
ety  that  excite  editors  everywhere,  they  are 
the  kind  of  stories  that  reflect  and  measure 
journalistic  responsibilit)'. 

We  have  read,  watched  and  listened  to 
tapes  of  many  such  stories  in  the  ever  more 
difficult  process  of  selecting  the  winners  of 
our  Global  Media  Awards  for  Excellence  in 
Population  Reporting.  These  awards  are  the 
Population  Institute’s  acknowledgement 
and  appreciation  for  the  outstanding  contri¬ 
butions  tbe  media  have  made  toward  creat¬ 
ing  awareness  and  developing  a  better  and 
more  widespread  understanding  of  popula¬ 
tion  issues.  Quite  frankly,  it  is  also  our  way 
of  encouraging  the  media  to  continue  its 
excellent  work  in  this  field. 

We,  the  Board  of  Directors  and  staff  of 
the  Population  Institute,  salute  those  of  you 
who  submit  entries  in  the  1995  Global 
Media  Awards  competition;  we  look  forward 
to  working  with  you  in  the  future  and  offer¬ 
ing  our  assistance  whenever  it  is  needed. 


A  Message  from  Dr.  Nafis 
Sadik,  Executive 
Director,  United  Nations 
Population  Fund  and 
Secretary-General, 
International  Conference 
on  Population  and 
Development 

The  Interna¬ 
tional  Conference 
on  Population  and 
Development 
(ICPD),  held  in 
Cairo  last  year,  has 
been  acclaimed  as 
the  most  success¬ 
ful  global  popula¬ 
tion  deliberations  ever  held,  as  well  as  one 
of  the  most  successful  conferences  in 
United  Nations  history. 

As  Secretary-General  of  the  ICPD,  I 
attribute  these  flattering  evaluations  to  the 
hard  work  and  devoted  commitment  of  the 
180  delegations  that  attended  the  Cairo 
conference,  to  the  extremely  able  confer¬ 
ence  secretariat,  and  to  the  excellent  Expert 
Group  and  Preparatory  Committee  meet¬ 
ings. 

The  many  achievements  of  the  ICPD, 
however,  would  have  been  little  noticed 
were  it  not  for  the  efforts  of  more  than 
4,000  journalists  who  reported  on  the  con¬ 
ference. 

There  is  no  question  that  the  ICPD,  as 
well  as  the  work  of  the  United  Nations 
Population  Fund,  requires  media  atten¬ 
tion — not  for  organizers  and  participants  to 
crow  about  our  accomplishments,  but 
rather  to  emphasize  what  still  needs  to  be 
done  to  ensure  universal  access  to  family 
planning,  to  raise  the  status  of  women,  and 
to  eradicate  hunger,  poverty  and  illiteracy. 

The  ICPD  Programme  of  Action  must 
not  become  empty  words.  It  must  be  imple¬ 
mented  by  national  legislation  worldwide, 
through  the  true  commitment  of  govern¬ 
ments,  non-govemmental  agencies  and  mul¬ 
tilateral  organizations.  The  Programme  of 
Action  must  guide  programs  and  policies  of 
nations  throughout  the  world.  The  degree 
to  which  the  ICPD  Programme  of  Action  is 
implemented  will  be  tbe  true  measure  of 
the  success  of  the  1994  conference.  I  can¬ 
not  emphasize  too  greatly  the  important — 
perhaps  even  pivotal  role  the  press  will 
have  in  this  process. 

All  of  this  is,  I  realize,  a  very  tall  order. 
But  I  am  absolutely  convinced  that  the 
greater  the  cooperation  those  of  us  who 
work  on  these  issues  receive  from  the 
media,  the  sooner  these  goals  leading  to  a 
vastly  improved  standard  of  living  for  all 
will  be  achieved. 

Once  again,  I  would  like  to  congratulate 
the  1994  Global  Media  Award  winners  for 
their  truly  outstanding  work  and  I  look  for¬ 
ward  to  meeting  the  1995  winners  in 
Beijing  later  this  year. 


THE  POPULATION 
INSTITUTE 

107  Second  Street,  NE 
Washington,  DC  20002 
(202)  544-3300 


OFFICERS  AND  DIRECTORS 

Werner  Fornos,  President 

Jack  Brandenburg,  Chair 
Rodney  Shaw,  Honorary  Chair 
Bettye  Ward,  Vice  Chair 
Van  Crawford,Treaaurer 
Suzanne  Kellerman,  Secretary 
George  Allen,  Esq.,  Member  At  Large 
H.E.Anwarul  Karim  Chowdhury 
Betty  Cogswell,  Ph.D. 

Donald  Collins 
Sarah  C.  Epstein 
James  Fri 
Jean  Greene 
John  Gulick,  Ph.D. 

Russell  Hemenway 

H.  E.  John  Karefa-Smart,  M.D. 

Victor  Morgan 
Anjum  Niaz 
Patricia  Nielsen 
Nathan  Schafer 
iMaiy-jane  Snyder 
Phyllis  Vineyard 
Linda  Williams,  Ph.D. 


PUBUC  POUCY  ADVISORY 
COMMITTEE 

Joyce  W.  Cramer.  Chair 
Joel  Johnson,  Vice  Chair 
Hon.  Chet  Atkins 
Hon.  Barbara  Boxer 
Dorothy  Cullman 
Kimball  Faulkner 
Hon.  Edward  F.  Feighan 
Hon.  Elizabeth  Furse 
Hon.  Sam  Gejdenson 
Hon.  William  H.Gray  III 
Hon.  Bill  Green 
Hon.  Luis  Gutierrez 
Hon.  Daniel  Inouye 
Miriam  H.  Keare 
Stephen  Keese 
Hon.  Henry  L.  Kimelman 
Hon.  Peter  Kostmayer 
Hon.  Jim  Leach 
Hon.  Ronald  Machtley 
Hon.  Jim  Moody 
Stewart  R.  Mott 
Anjum  Niaz 
Hon.  John  E.  Porter 
Dr.  Glen  T.  Seaborg 
Hon.  Paul  Simon 
Hon.  Steve  Solarz 
Hon.  Robert  Torricelli 
Russell  E.Train 
Ted  Turner 
Hon.  Morris  Udall 
Dr.  James  D.  Watson 
Hon.  Howard  Wolpe 


Interactive  Communications 


Partnering 
with  new 
media  companies 

It  makes  sense  for  newspapers,  says 
executive  for  AT (SfT  Ventures 


by  William  Webb 

PARTNERING  WITH  NEW  media 
companies  makes  sense  for  news¬ 
papers,  said  Bradford  Burnham  of 
AT&T  Ventures. 

Burnham  spoke  recently  at  the  New 
Media  World  symposium  at  the  Ameri¬ 
ca  East  conference  in  Hershey,  Pa. 

Teaming  with  software  technology 
and  electronic  distribution  companies 
“allows  you  to  have  an  early  market  en¬ 
try  and  allows  you  to  acquire  new  me¬ 
dia  skills,  while  actually  delivering  ser¬ 
vices  to  your  community,”  said  Burn¬ 
ham. 

“The  problem  with  partnering  today 
is  that  no  one  yet  understands  the 
business  models  that  are  evolving  in 
this  converged  industry. 

“No  one  really  understands  where 
the  revenues  are  going  to  come  from 
....  So,  partnering  with  somebody  in 
that  volatile  business  environment  is  a 
very  delicate  and  potentially  dangerous 
enterprise.  Today’s  partner  could  easily 
become  tomorrow’s  competitor,”  he 
noted. 

That  environment  is  nothing  new  to 
the  software  industry,  which  is  Burn¬ 
ham’s  background. 

He  used  the  term  “coopetition”  to 
describe  the  business  relationships  be¬ 
tween  software  vendors. 

To  achieve  successful  coopetition, 
newspapers  should  understand  their 
objectives,  Burnham  said. 

He  also  suggested  that,  as  local  con¬ 
tent  providers,  newspapers  have  a  lot 
of  leverage,  because  national  providers 

Webb  can  be  reached  via  e-mail  at 
wweblMix .  ne  team .  com 


have  no  access  to  local  markets.  Local 
content  is  valuable  information. 

One  objective:  “As  the  existing  me¬ 
dia  franchise  in  a  locality,  it’s  very  im¬ 
portant  for  you  not  only  to  control 
your  content  but  also  to  control  the 
presentation  of  that  content.” 

Newspapers  should  control  access  to 
and  information  about  subscribers  and 
advertisers,  Burnham  said.  And  they 
should  control  the  business  model,  to 
the  extent  that  they  can  figure  out 
what  one  looks  like. 


“Once  you  make  a  significant  invest¬ 
ment  in  an  environment,  it’s  very  diffi¬ 
cult  to  repurpose  that  investment,” 
Burnham  cautioned. 

Newspapers  should  examine  the  au¬ 
thoring  tools  and  presentation  envi¬ 
ronment  of  an  online  service  provider 
in  terms  of  their  objectives. 

Representing  a  competitor  to  Amer¬ 
ica  Online  (AOL),  Burnham  not  sur¬ 
prisingly  found  fault  with  the  company, 
which,  he  said,  “has  several  of  the  most 
visible  newspaper  partnerships  out 
there.” 

He  said:  “The  concern  about  AOL’s 
current  platform  is  that  the  authoring 
environment  is  proprietary.  There  is 
one  vendor  building  the  tools  and 
managing  the  evolution  of  those  tools. 

“The  presentation  platform  is  also 
proprietary,  which  means  that  one 


vendor  controls  how  your  content  is 
being  presented  to  your  market. 

“Now,  that  may  seem  to  be  an  OK 
trade-off  in  the  near  term,  for  the  sake 
of  getting  online  quickly  and  gaining 
experience  in  this  market.  The  prob¬ 
lem  is,  you’ll  very  quickly  bump  into 
the  limitations  of  the  existing  tool  set.” 

On  the  other  hand,  many  local  in¬ 
ternet  access  providers  developing 
World  Wide  Web  pages  are  relatively 
unsophisticated  in  business,  according 
to  Burnham,  and  may  not  provide  for 
stable  partnerships. 

Burnham  recommended  AT&T’s  In¬ 
terchange,  not  surprisingly,  as  an  “au¬ 
thor  once,  publish  many  times”  envi¬ 
ronment,  whereby  the  same  content 
can  be  deployed  as  part  of  Interchange 
or  as  a  Web  page  and  retain  its  look 
and  feel. 

To  be  sure.  Interchange  content 
providers  like  the  Washington  Post  say 
good  things  about  the  presentation  en¬ 
vironment. 

Jason  Seiken,  director  of  online  ser¬ 
vice  with  Digital  Inc.,  stated  in  a  re¬ 
cent  phone  interview:  “We  actually 
have  pages  that  look  somewhat  like 
newspaper  pages”  —  no  small  achieve¬ 


ment  for  anyone  who  has  dialed  up  an 
online  newspaper  lately. 

And  AT&T’s  Burnham  allowed  that 
Prodigy’s  P2  and  Delphi  are  providing 
Internet-friendly,  open-standard  au¬ 
thoring  environments  as  well. 

Incidentally,  for  those  who  might 
have  read  a  recent  Wall  Street  Journal 
article.  Interchange  is  coming,  come 
hell  or  high  water,  by  July  1  of  this 
year,  according  to  a  spokesperson  for 
the  division. 

Finally,  Burnham  warned  against 
underestimating  the  future  of  Internet. 

In  fact,  he  compared  Internet’s  de¬ 
velopment  to  the  history  of  a  minicom¬ 
puter  operating  system  called  UNIX  in 
the  mid-80s. 

“It  was  conceived  of  by  a  bunch  of 
(See  Partnering  on  page  41 ) 


“The  problem  with  partnering  today  is  that  no  one 
yet  understands  the  business  models  that  are 
evolving  in  this  converged  industry.” 
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News  Tech 


Vendors^ 

agreements 


Scit«x  Corp.,  Herzlia,  Israel,  and  In- 

ffernation  Intornational  Inc.,  Los 

Angeles,  will  design,  manufacture  and 
distribute  imagesetters  capable  of 
imaging  Xerox’s  silver-free  Verde  Digi¬ 
tal  Film  for  Xerox  Graphic  Sys- 

tOMS,  Purchase,  N.Y.  Triple-I  is  devel¬ 
oping  a  Verde-enabled  version  of  its 
3850  Grafix  color  imager. 

Graphic  Systoms  Tochnoiegy 

Inc.,  Hebron,  Ky.,  developer  of  the 
Chameleon  RIP  and  server,  will  devel¬ 
op,  manufacture  and  install  retrofit  kits 
to  enable  scanners,  imagesetters  and 
other  output  devices  to  utilize  Verde. 

Electronic  business  information 
provider  DataTInios  Corp.,  Okla¬ 
homa  City,  acquired  Avonuo  Toch- 
nologios,  the  San  Francisco-based 
publisher  of  electronically  created  on- 
demand  business- intelligence  products. 

Avenue,  which  continues  to  operate 
as  a  separate  unit,  provides  industry  re¬ 
ports  and  profiles  of  thousands  of  U.S. 
and  foreign  companies  for  DataTimes’ 
new  EyeQ  online  information  network 
(E&P,  Nov.  19, 1994,  p.  36). 

Edgil  Associatos  lac.,  Chelmsford, 
Mass.,  joined  its  EdgCapture  credit 
card  payment  automation  software 
with  Baltimore-based  First  Natioaal 
Baak  af  Marylaad’s  AdPay  to  offer 
automated  check-processing  services 
for  newspapers  and  their  customers. 

The  cash-management  package  is 
an  additional  prepayment  option  for 
transient  advertisers  and  subscribers 
through  authorization  of  direct-pay¬ 
ment  from  their  checking  accounts. 
EdgCapture  provides  the  automation 
for  AdPay,  along  with  existing  credit 
card  payment  automation. 

Lee  Enterprises,  Davenport,  Iowa,  has 
sold  the  presentation  software  system 

of  its  Prooie  Star  Sarvica  Group 

advertising  presentation  software  and 


marketing  division  to  Bruce  Bell 
aad  Associates,  Canon  City,  Col., 
supplier  of  Surview  media  research 
analysis  software. 

Pltoiaa  Co.,  Totowa,  N.J.,  will  dis¬ 
tribute  ScanMate  tabletop  drum  scan¬ 
ners  and  ColorQuartet  color-separa¬ 
tion  software  from  ScaaVlew  lac., 
the  Foster  City,  Calif.,  subsidiary  of 
Denmark’s  ScanView  A/S. 

Polychreoie  Corp.,  Fort  Lee,  N.J., 
bought  a  minority  shareholding  in 

Keoitek  loiaglag  Systeois  Ltd., 

Johannesburg,  South  Africa,  which 
distributes,  manufactures  and  finishes 
Polychrome  photosensitive  lithograph¬ 
ic  plates  and  graphic  arts  films. 

AM  Graphics,  Dayton,  Ohio,  ap¬ 
pointed  Papyrus  Maschlaeahaa- 
dels  GmbH  as  its  bindery  equipment 
distributor  in  Germany,  where  it  shares 
some  territories  with  AM  distributor 
MAN  Rolaad. 

PixulCraft  lac.,  a  Xerox  Corp.  sub¬ 
sidiary,  licensed  the  color-conversion, 
correction,  compensation  and  separa¬ 
tion  technology  behind  its  ColorAc- 
cess  color  production  software  to 
Quark  lac.,  Denver,  for  inclusion  in 
the  new  QuarkXPosure  image-editing 
and  photo-retouching  application 
jointly  developed  by  Quark  and  JVC. 

Easimaa  Kodak  Co.,  Rochester, 
N.Y.,  recently  announced  agreements 
with  several  technology  partners. 

Adobo  Systoms  lac..  Mountain 
View,  Calif.,  will  more  fully  support  the 
Photo  CD  format  in  future  versions  of 
PageMaker,  and  will  incorporate  the 
full  implementation  of  Kodak  Preci¬ 
sion  color  management.  Also,  Photo¬ 
shop  will  be  able  to  output  images  in 
Photo  CD  Image  Pac  format  and,  in  a 
future  release  of  Macintosh  and  Win¬ 
dows  versions,  will  include  the  Kodak 


YCC  TIFF  export  module. 

Hewlutt- Packard  Co.,  Palo  Alto, 
Calif.,  will  work  on  color  inkjet  print¬ 
ing  projects  with  Kodak,  which  will  in¬ 
corporate  HP  color  inkjet  small-  and 
large-format  printers  as  part  of  com¬ 
plete  imaging  solutions. 

IBM  is  working  with  Kodak  to  com¬ 
mercialize  distribution  of  pictures  and 
compound  documents  over  the  Inter¬ 
net  and  IBM  Global  Network  by  early 
next  year.  IBM  provides  network  and 
infrastructure  services  and  Kodak  of¬ 
fers  image-management  based  on  the 
Photo  CD  format  and  on  FITS  tech¬ 
nology  licensed  from  Live  Picture 
lac.  (E&P,  Feb.  25,  p.  15P). 

By  separate  agreement,  IBM  will 
market  Kodak’s  PCD  Writer  225,  PCD 
Writer  600  and  Disc  Transporter, 
writable  discs  and  Optical  Disc  System 
2000.  Among  other  areas  of  coopera¬ 
tion,  the  two  companies  also  will  work 
together  on  phase-change  media  for 
optical  drives  capable  of  storing  100 
GB  of  data  per  14"  disc. 

IBM  and  Spriat  are  developing  net¬ 
work  imaging  services  based  on  Photo 
CD’s  multiple-resolution  storage  and 
Kodak’s  Image  Access  System. 

The  services  exploit  the  speed  in 
moving  low-resolution  image  files  and 
in  using  a  FITS-based  script  to  quickly 
transmit  changes  to  images  as  descrip¬ 
tive  algorithms  independently  of  the 
images  themselves.  Sprint  will  create 
centralized  image  databases  and  supply 
network  image  sharing  services  for 
public  and  private  networks. 

Quipp  wins  appeal 

MIAMI-BASED  QUIPP  Systems  Inc. 
in  January  won  a  reversal  in  federal  ap¬ 
peals  court  of  a  1993  U.S.  district  court 
ruling  that  its  Quipp-Gripp  single-grip¬ 
per  conveyor  infringed  a  Ferag  AG 
patent.  Ferag’s  motion  for  a  rehearing 
was  denied. 

In  overturning  the  earlier  decision, 
the  appeals  court  found  the  Ferag 
patent  invalid.  In  the  meantime,  how¬ 
ever,  Quipp  estimated  it  had  lost  more 
than  $5  million  in  revenue  as  a  result  of 
being  “essentially  shut  out  of  this  type 
of  conveyor  business.’’ 

Quipp  said  it  may  test  an  improved 
version  of  its  gripper  conveyor  in  select¬ 
ed  markets. 
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PNI  renovates 
headquarters 

PHILADELPHIA  NEWSPAPERS  Inc. 
is  undertaking  a  $29.5  million  renova¬ 
tion  of  its  downtown  headquarters.  It 
will  be  the  first  comprehensive  renova¬ 
tion  of  the  70-year-old,  18-story  tower 
building  at  400  North  Broad  St.  and 
the  newer  adjacent  low-rise  building. 

Within  the  next  four  years,  the  pro¬ 
ject  will  modernize  the  newsrooms  of 
the  Philadelphia  Inquirer  and  Philadel' 
phia  Daily  News,  executive  and  busi¬ 
ness  offices,  composing  room  and  other 
support  facilities. 

Chairing  the  project  are  systems  and 
technology  vice  president  Tom  Sims 
and  human  resources  vice  president 
Kathy  Neilson.  Project  director  is  net¬ 
work  and  prepress  systems  manager  Jim 
Pecora. 

PNI  awarded  construction  manage¬ 
ment  to  Turner  Construction  Co.  and 
architectural  engineering  to  Lindquist 
Partnership  Inc.,  local  firms  that  have 
worked  together  on  numerous  projects, 
including  Philadelphia’s  Bell  Atlantic 
Tower  and  Centre  Square  Towers. 


Ohio  newspapers  run 
30%  recycled  paper 

RECYCLED  NEWSPRINT  accounted 
for  more  than  30%  total  newsprint  us¬ 
age  in  1994  by  Ohio  Newspaper  Associ¬ 
ation  member  newspapers,  the  associa¬ 
tion  reported. 

Of  the  343,624  metric  tons  of 
newsprint  consumed  by  ONA’s  84 
dailies  and  more  than  90  weeklies, 
104,021  metric  tons  —  or  30.3%  — 
were  entirely  recycled  fiber.  The  ONA 
survey  said  94%  of  all  newsprint  con¬ 
sumed  had  at  least  some  recycled  fiber. 

The  survey  was  conducted  as  part  of 
the  Voluntary  Newsprint  Recycling 
Agreement  newspaper  publishers 
reached  with  the  state  of  Ohio  in  1992. 

Recycled  paper  use  in  1994  far  ex¬ 
ceeded  the  agreement’s  goal  for  1996  of 
23%  —  and  virtually  equals  the  1998 
goal  of  31%. 

A  final  goal  of  40%  was  set  for  the 
year  2000  under  the  agreement. 

“In  spite  of  newsprint  price  increases 
and  supply  problems  that  surfaced  near 
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the  end  of  the  year,  ONA  newspapers 
significantly  increased  their  use  of  recy¬ 
cled  newsprint  in  1994,”  said  John 
Lampson,  publisher  of  the  weekly 
Gazette  in  Jefferson,  Ohio. 

Lampson  chairs  the  State  Newsprint 
Recycling  Task  Force  established  under 
the  recycled  paper  agreement. 

Houston  Chronicle, 
Champion  recycle 
in  Houston 

THE  HOUSTON  CHRONICLE  and 
Champion  Recycling  Corp.  are  spon¬ 
soring  a  paper  recycling  program  in 
which  more  than  a  thousand  large,  col¬ 
orful  collection  bins  have  been  placed 
at  metropolitan  area  schools. 

Accessible  24  hours  a  day  and  emp¬ 
tied  weekly,  the  Paper  Retriever  bins 
take  newspapers,  ad  inserts,  magazines 
and  catalogs.  Proceeds  from  the  sale  of 
waste  paper  will  benefit  the  collecting 
schools,  each  of  which  is  projected  to 
net  an  annual  average  of  $700,  accord¬ 
ing  to  the  Chronicle. 

The  Chronicle  promotes  the  project 
with  in-paper  advertising  and  creates 
and  distributes  to  participating  schools 
educational  materials,  curriculum 
guides,  posters  and  tracking  charts. 

AP,  Gannett 
team  up 

ASSOCIATED  PRESS  AND  Gannett 
Media  have  teamed  for  a  news-on-de- 
mand  audiotex  and  facsimile  service. 

AP/Gannett  Personalized  Informa¬ 
tion  provides  phone  access  to  12,000 
items  from  AP,  Gannett  New  Media, 
Gannett  News  Service  and  the  Nation¬ 
al  Weather  Service. 

The  caller  assembles  a  personal  in¬ 
formation  portfolio  from  categories  such 
as  stocks,  top  news  stories,  sports  scores, 
lottery  results,  weather,  and  health.  The 
digital  format  of  information  allows  for 
both  audio  and  fax  formats. 

“Gannett’s  collaboration  with  AP  ex¬ 
tends  our  commitment  to  delivering 
timely  news  and  information  in  a  vari¬ 
ety  of  forms  to  a  broader  customer 
base,”  said  Blake  Barker,  executive  vice 
president  of  Gannett  New  Media. 


Detroit  News 
introduces 
cyberspace  section 

TUESDAY  IS  CYBERSPACE  day  at  the 
Detroit  News.  On  March  7,  the  newspa¬ 
per  introduced  a  weekly  section  devot¬ 
ed  to  personal  computing,  CD-ROMs 
and  other  interactive  issues.  Entitled 
Cyberia,  the  section  includes  reviews  of 
software  and  CD-ROM  products,  a  help 
column  called  “Ask  the  Cyber  Dweeb,” 
and  guides  to  the  Internet. 

“We  promise  never  to  use  the  phrase 
‘road  kill  on  the  information  superhigh¬ 
way,’  ”  reporter  David  Jacobson  wrote  in 
the  first  Cyberia  edition.“If  we  ever  do, 
it  means  we  are  in  big  trouble  and  can’t 
speak  freely,  and  we  are  sending  a  cod¬ 
ed  message  to  you.  Please  e-mail  the  au¬ 
thorities  at  once.” 

Cyberia’s  e-mail  is  accent@det- 
news.com. 


u  Newspaper 
specialists  and  a  real 
commitment  to  the 
industry  -  that’s  why 
I’m  at  McClier.tt  A 

Leonard  Elliott  ^  x 
VI’  Newspaper  Group 
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Top  25  Daily  Newspapers 

Ad  Inches  in 

Selected  National  Categories* 

Jan.'Feb.  1995 

'  Full  Run  ROP,  excluding  preprints 

Auto  Dealer 

Factory 

Computers  ft 

Credit 

Food  ft 

Hotels  ft 

Motion 

Travel  ft 

Utilities  ft 

NEWSPAPER 

TOTAL 

Airlines 

Associations  Automotive 

Banks 

Software 

Cards 

Household 

Resorts  Insurance 

Investments 

Pichires 

Tourism 

Comms 

1.  New  York  Times 

63,379 

6,220 

2,026 

3,045 

8,046 

1,031 

1,081 

375 

1,837 

757 

2,889 

25,244 

1,492 

9,336 

2.  Los  Allies  limes 

82,213 

4,541 

5,180 

11,629 

7,366 

1,113 

1,001 

568 

1,615 

1.326 

892 

36,349 

781 

9,852 

$.  Washington  Post 

38,479 

2.868 

1,629 

7,301 

6,204 

674 

924 

399 

1,210 

484 

1,430 

8,' 76 

742 

6,438 

4.  New  York  Daily  News 

24,435 

2,567 

166 

1,050 

3,229 

168 

459 

449 

987 

9,616 

137 

5,607 

5.  Newsday 

27,113 

2,428 

848 

2,307 

7,758 

518 

132 

712 

8,080 

392 

3,938 

6.  Chla^^  Tribune 

37,338 

3,758 

3,766 

6.823 

4,776 

482 

1,063 

729 

809 

638 

438 

7.690 

1,065 

5,301 

7.  Detroit  Free  Press 

16,096 

461 

751 

2,548 

2,410 

443 

92 

396 

169 

131 

170 

5,519 

182 

2,824 

8.  Chka^  San-Hmes 

24,953 

2,775 

811 

6,290 

3,091 

868 

750 

255 

42 

6,659 

687 

2,735 

9.  San  Francisco  Chronicle 

34.335 

3,211 

518 

3,129 

5,533 

509 

935 

480 

1,695 

1,036 

465 

10,110 

504 

6,210 

10.  Boston  Globe 

42,710 

4,205 

1.098 

5,374 

4,812 

745 

1,056 

407 

3,990 

1,268 

1,422 

8,525 

1,260 

8,548 

11.  Dallas  Morning  News 

29,447 

1.586 

1,241 

4,341 

4,253 

791 

977 

183 

898 

430 

564 

7,151 

926 

6,106 

12.  Philadelphia  Inquirer 

31,322 

1,940 

2,590 

4,468 

8,685 

249 

284 

334 

953 

589 

142 

7,392 

598 

3,098 

13.  Newark  Star-Let^^ 

32,829 

2,604 

1,444 

3,180 

8,895 

476 

401 

57’’ 

605 

5,755 

554 

8,338 

14.  Houston  Chronicle 

28,533 

1,163 

717 

4,951 

3,448 

1,457 

268 

294 

438 

60 

447 

6,958 

290 

8,062 

15.  Minneiqralis  Star 

Tribune 

19,318 

1,054 

343 

2,538 

2,074 

60 

366 

1,344 

134 

1,467 

6,925 

71 

2,942 

16.  New  York  Post 

21,052 

711 

424 

1,040 

1,245 

70 

26 

1,112 

698 

6,973 

4.099 

4,654 

17.  Cleveland  Plain  Dealer 

16,651 

1,202 

637 

1,221 

5,117 

8 

92 

277 

483 

904 

270 

4,394 

303 

1,743 

18.  Mimni  Herald 

25,959 

1,256 

1,174 

5,018 

5,556 

260 

270 

134 

559 

360 

553 

6,003 

1,123 

3,693 

19.  San  Diego  tnion- 

Tribune 

33,995 

1,186 

3.474 

3,074 

4.377 

274 

737 

431 

789 

1,823 

1,013 

7,078 

867 

8,872 

20.  Phoenix  Ariztma 

Republic 

20,471 

1,412 

1,032 

3,164 

3,058 

129 

1,161 

172 

628 

865 

340 

4,398 

513 

3,609 

21.  Detroit  News  • 

15,085 

415 

784 

2,587 

2,438 

131 

340 

113 

177 

5,327 

183 

2,590 

22.  Orange  County  Register 

45.674 

3,891 

3,458 

9,274 

5,691 

250 

277 

878 

1,928 

436 

7,151 

366 

12,074 

23.  Denver  Rocky 

Mountain  News 

27,311 

737 

3,814 

5,812 

3,505 

25 

39 

351 

2,617 

744 

159 

5,354 

679 

3,475 

24.  Baltimore  Sun 

20,476 

1,957 

546 

2,424 

3,919 

91 

93 

990 

361 

34 

417 

4,294 

74 

5,276 

25.  Portland  Oregonian 

21,450 

1,435 

2,143 

6,173 

2,338 

175 

68 

275 

978 

432 

472 

4,319 

570 

2,072 

Top  25  Sunday  Newspapers 

Ad  Inches  in 

Selected  National  Catego 

ties* 

Jan. 'Feb. 

1995 

'  Full  Run  ROP,  excluding  preprints 

Auto  Dealer 

Factory 

Computers  ft 

Credit 

Food  ft 

Hotels!. 

Motion 

Utilities  ft 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

Banks 

Software 

Cards 

Household 

Resorts 

Insurance 

Investments 

Pictures 

Tobacco 

Comms 

1.  New  York  Times 

59,107 

3,517 

3,029 

5,544 

1,487 

246 

766 

309 

9,610 

449 

3,423 

11,687 

15,558 

3,482 

2.  Los  A^les  Times 

43.238 

3,259 

575 

5,543 

1,818 

236 

361 

7,950 

68 

343 

10,707 

7,984 

4,394 

4.  Washington  Post 

17,543 

1,077 

925 

2,392 

279 

128 

134 

2,490 

350 

891 

2,748 

5,333 

796 

3.  Detroit  News  ft  Free 

Press 

19,031 

612 

3,%5 

2,474 

1,571 

264 

36 

833 

131 

189 

1,793 

5,694 

1,469 

5.  Cbio^  Tribune 

33,769 

1,833 

2,020 

5,028 

756 

915 

145 

48 

4.879 

344 

498 

2,201 

9,740 

5,362 

6.  New  York  Daily  News 

13,686 

303 

42 

168 

522 

2,758 

3,272 

3,874 

2,747 

7.  Philadel|rfiia  Inquirer 

26,394 

1,260 

1,413 

3.239 

4,954 

251 

89 

2,769 

379 

341 

2,352 

6,641 

2,706 

8.  Boston  Globe 

34,754 

1,445 

808 

3,930 

3,790 

559 

111 

30 

6,366 

260 

675 

2,540 

10,238 

4,002 

9.  Dallas  Morning  News 

20,920 

1,209 

111 

254 

4.028 

292 

8 

75 

2.160 

73 

364 

2,229 

6,736 

3,381 

10.  Newsday 

13,583 

1,417 

434 

441 

806 

35 

21 

2,074 

210 

14 

2,469 

4,512 

1,150 

11.  Atlanta  journal  ft 

CtMtstitution 

23,943 

1,721 

1,534 

2,988 

1,527 

816 

25 

1,773 

444 

205 

2,192 

7,320 

3,398 

12.  Minneapolis  Star 

Tribune 

14,633 

307 

231 

1,054 

1,204 

1,517 

260 

238 

2,028 

5.778 

2,016 

13.  Newark  Star-Let^ter 

26.894 

1,772 

459 

1,979 

6,429 

8 

17 

17 

4,394 

652 

727 

1,571 

8,470 

399 

14.  San  Francisco 

Chronicl^Exmniner 

21,925 

2,130 

263 

1,505 

620 

316 

120 

120 

5,382 

38 

401 

2,972 

5,659 

2,399 

15.  Houston  Chronicle 

15,957 

937 

148 

301 

3,683 

459 

42 

35 

1,284 

219 

132 

1,658 

4,424 

2,635 

16.  Phoenix  Arizona 

Republic 

16,502 

1,128 

215 

92 

1,954 

159 

18 

3,649 

1,500 

243 

1,255 

4,224 

2,065 

17.  St  Louis  Post-Dispalch 

12,827 

641 

326 

1,307 

1,235 

135 

38 

%7 

216 

200 

1,383 

4,503 

1,876 

18.  Cleveland  Plain  Dealer 

12,624 

594 

1,121 

180 

6 

1,053 

372 

240 

1,232 

5,090 

2,736 

19.  Seattle  Times/Post- 

Intellegencer 

13,509 

1.275 

104 

255 

686 

355 

1.296 

453 

139 

1,929 

5,643 

1,374 

20.  Mimi  Herald 

14,936 

812 

776 

1,614 

1,423 

1 

1,465 

279 

1,790 

6,018 

758 

21.  Chioqto  Soo-Hmes 

11,355 

954 

980 

441 

539 

553 

140 

2,222 

2,892 

2,634 

22.  Milwaukee  Journal 

17,277 

855 

2,367 

1,588 

2,561 

122 

66 

1,263 

9 

991 

945 

4,235 

2,275 

23.  Baltimore  Sun 

12,028 

1,194 

325 

955 

2,477 

92 

960 

505 

1,330 

3,312 

878 

24.  San  Diego 

L'nion-Tribune 

14.411 

1,158 

355 

631 

1,727 

43 

65 

2.019 

141 

243 

2,010 

3,125 

2,994 

25.  Pittsbun^  Post-Gazette 

8,240 

189 

585 

1,071 

1,052 

199 

470 

117 

909 

2,450 

1,198 

♦Newspapers  are 

listed  by  circulation  based 

on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Sept.  30,  1994. 

1  Ad  data  provided  by  Competitive  Media  Reporting. 
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Top  25  Daily  Newspapers 
Ad  Inches  in  Selected  Retail  Categories* 

Jan. 'Feb.  1995  '  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

1.  New  York  Tbnes 

2.  Loe  Aisles  lines 
3*  Washingtofl  Post 

4.  New  York  Daily  News 

5.  Newsday 

6.  Chla^  Tribune 

7.  Dctnrit  Free  Press 

8.  Chio^  Sttfl'llmes 

9.  San  Francisco  Chronicle 

10.  Boston  Globe 

11.  Dallas  Mmwittg  News 

12.  Philadelphia  Inquirer 

13.  Newark  Star-Lcc^^ 

14.  Houston  Chronicle 

19.  Minneapolb  Star 

lYibnne 

16.  New  York  Post 

17.  Cleveland  Plain  Dealer 

18.  Miami  Herald 

19.  San  Diepo  Union- 
lYlbonc 

20.  Pboenii  Arizona 
Republic 

21.  Detroit  News 

22.  Oral^(e  County  Register 

23.  Denver  IhKky 
Mountain  News 

24.  Baltimore  Sun 

29.  Portland  Oregonian 


A|)|nral8 

Auto  SiiBiily/ 

Beokst 

Buildinf 

Cempeter 

Censuaier 

TOTAl 

Accessories 

Repair 

Statioiieiy 

RIaterials 

Stares 

Slectrenics 

52,719 

8,005 

1,635 

170 

6,801 

5,738 

122,088 

3,627 

5,555 

506 

571 

3,422 

21,624 

98.839 

4,890 

1,734 

646 

2,672 

5,747 

6,727 

46,182 

3,673 

2,247 

1,543 

11,802 

44,833 

U67 

963 

11 

756 

917 

12,295 

62,8% 

5,476 

1,027 

277 

1,988 

1,162 

8,306 

48,174 

2,848 

1,391 

265 

3,138 

258 

11,599 

27,232 

3,678 

1,356 

416 

2,061 

18 

3,028 

51,259 

1,249 

728 

590 

686 

697 

9,363 

56,487 

3,659 

810 

707 

1,824 

2,202 

6,321 

110,039 

9,173 

1,726 

1,113 

2,112 

2,913 

9,233 

55,272 

3,294 

498 

5 

1,960 

975 

5,712 

80,877 

6,291 

1,575 

298 

1,693 

882 

21,303 

88.706 

6,095 

2,177 

948 

2,594 

1,585 

5,012 

47,512 

3,290 

1,096 

372 

2,746 

1,282 

4,379 

19,612 

1,587 

243 

211 

2,644 

9,642 

57,160 

2,919 

1,081 

17 

2,051 

43 

4,434 

61,841 

1,362 

1,135 

438 

2,205 

1,522 

11,493 

101,412 

2,512 

3,768 

830 

3,594 

4,148 

22,070 

75,574 

2,294 

690 

149 

1,249 

1,414 

6,237 

45,739 

2,585 

1,500 

276 

3,092 

249 

11,607 

126,218 

3,817 

10,053 

779 

2,619 

3,000 

14,823 

75,803 

4,650 

3,515 

366 

3,750 

1,018 

8,732 

63,715 

1,378 

281 

249 

2.342 

903 

15,783 

68,478 

1,979 

2,157 

551 

2.684 

1,469 

15,051 

12,450 

43.247 

30.566 

11.652 

15,745 

20.125 

10.886 

7.333 

22,636 

21,613 

34.459 

25,680 

18,326 

30,295 

12,919 

83 

17,738 

19,911 


24.686 

8,621 

23,055 

14,690 

12,696 

18,091 


Oisceenl 

Dmi 

food 

Feraitiireli 

Jewetry 

Office  Supply 

Sp0fti4 

Stores 

Stares 

Stares 

Accessaries 

Stores 

Stares 

Toy* 

138 

274 

12,942 

2,455 

874 

1237 

2,426 

318 

16,007 

10,627 

809 

3,038 

10211 

1,704 

730 

13,831 

24,070 

900 

2,417 

2205 

452 

3,444 

9,917 

483 

671 

298 

671 

364 

1,939 

8,420 

105 

699 

681 

1,379 

2,537 

1,669 

12,784 

433 

2,635 

3,098 

977 

28 

5,655 

6,629 

229 

2,635 

1,636 

1,560 

448 

695 

4,675 

210 

630 

1,124 

1,567 

37 

580 

6,519 

413 

1,737 

4,457 

5,473 

508 

1,357 

8,824 

750 

679 

1,760 

2,390 

48 

12,267 

26,608 

1,183 

3,803 

3,011 

508 

989 

3,384 

10,642 

204 

345 

1,076 

2,410 

1,501 

2,310 

21,511 

787 

343 

1,647 

734 

133 

6,835 

24223 

946 

2,457 

4,672 

2,852 

519 

U17 

11,611 

348 

2,574 

2,307 

12 

3,116 

518 

843 

713 

1,899 

1,513 

14,862 

8,733 

263 

684 

903 

808 

723 

2,005 

14,393 

624 

3,187 

2,035 

858 

132 

11,901 

13,054 

1,557 

2,120 

11,745 

1,477 

255 

5,427 

27,026 

574 

875 

3221 

836 

1 

6,117 

6241 

397 

2,730 

1,487 

3,052 

1,095 

20,111 

26,379 

1,676 

3,417 

12,342 

2,451 

350 

2,981 

25,614 

491 

2,575 

4,620 

3,457 

845 

18,302 

4,523 

137 

2,043 

776 

3,073 

41 

1,238 

17,159 

342 

2,488 

2,155 

Top  25  Sunday  Newspapers 
Ad  Inches  in  Selected  Retail  Categories* 

Jan.'Feb.  1995  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAL 

1.  New  York  limes 

33,046 

2.  Los  Angeles  limes 

33,422 

3.  Washington  Post 

36,515 

4.  Detroit  News  R  Free 

Press 

17,621 

$.  Chic^  IWbnnc 

36,526 

6.  New  Ybrk  Dally  News 

24,830 

7.  Philadelphia  Inquirer 

51.268 

8.  Boston  Globe 

34,076 

9.  Dallas  Momi^  News 

59,341 

10.  Newsday 

17,266 

11.  Atlanta  Journal  ft 

Constitution 

33,594 

12.  Minneapolis  Star 

Tribune 

22,716 

13.  Newark  Star-Let^ 

47,249 

14.  San  Francisco 

Chronicle/Examiner 

22,687 

15.  Houston  Chronicle 

41.421 

16.  Phoenix  Arizona 

Republic 

28,936 

17.  SL  Louis  Post-Di^micfa 

22,178 

18.  Cleveland  Plain  Dealer 

30,355 

19.  Seattle  llaMa/Post- 

Intellcgencer 

29,471 

20.  Miami  Herald 

25,071 

21.  Chia^  Son-limes 

16,052 

22.  Milwaukee  Journal 

24.519 

23.  BaltiaMMe  Sun 

31,308 

24.  Saa  DIcro 

Union-Tribune 

35,331 

25.  Pittsburgh  Post-Gazette 

15,436 

♦Newspapers  are 

listed  b 

Ad  data  provided  by  Con 

Apparal  t  /Mito  Supiily/  Books  t 
kccostorios  Ropiir  Btotioiiciy  Matofials 


5,144 

1.424 

1,726 

1,176 

2,018 

1.123 

1,244 

1,534 

1,720 

967 


638 

2,528 


2,497 

3,900 


537 

2,046 


927 

1,386 


316 

1,061 


1,314 

318 


1,263 

U13 


1,647 

1,779 

1,550 

2,185 

1.630 


1,027 

703 

381 


157 

1.409 

1,218 

163 

183 

3,205 

200 


Canaaaiar 

Elactranica 

Dapammiit 

Staras 

Oncawit 

Staras 

Drill 

Stares 

Feed 

Stares 

Faniitiire  A 
Accessaries 

Staras 

Offica  Supply 
Staras 

3,162 

14,260 

241 

59 

6,705 

1,424 

90 

3,757 

13,463 

712 

463 

2.260 

2,925 

277 

882 

930 

10,127 

1.518 

296 

9,485 

5,448 

195 

592 

2,384 

3,881 

814 

1.306 

3,450 

63 

494 

8,397 

10,898 

1,093 

619 

131 

6,152 

203 

1^67 

4,879 

3,081 

462 

6,170 

7,654 

58 

13,128 

11,301 

668 

734 

8,715 

10,922 

49 

804 

2,288 

11,171 

2,184 

749 

65 

9,716 

521 

909 

8,506 

17,303 

1,335 

32 

11,596 

6,503 

293 

1,485 

1,890 

5,279 

887 

504 

6,148 

421 

6.500 

8,727 

4.368 

503 

2,030 

3,365 

430 

1,021 

513 

5,549 

2,052 

155 

6,244 

3,347 

117 

1,063 

4,771 

8,107 

1,275 

805 

14,415 

9,950 

360 

799 

4,864 

9,766 

502 

16 

9 

4,050 

218 

816 

544 

14,700 

1,235 

311 

2,908 

8.970 

276 

1,110 

1,361 

9,532 

1,612 

143 

3.496 

5,698 

671 

641 

992 

8,351 

957 

22 

1,908 

5,377 

39 

896 

10,184 

7,444 

963 

785 

1.916 

3,094 

27 

1,014 

5,685 

8,180 

1,219 

1,453 

1,281 

2,619 

151 

1,104 

3,189 

9,209 

1,361 

30 

464 

6,173 

552 

430 

7,729 

2,222 

1,067 

70 

34 

2,709 

14 

23 

747 

6,634 

1,755 

89 

2,641 

8,254 

84 

1,161 

3,185 

5,837 

1,383 

11,499 

4,218 

98 

376 

12,222 

8,967 

1,000 

177 

2,484 

2,633 

340 

608 

673 

6,197 

936 

669 

96 

2,828 

17 

851 

i'FAX  report  for  the  period 

ending 

Sept.  30,  1994. 

533 

3,454 


1,332 

5,021 


1,091 

850 


1.100 
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February  1995 

ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1995 

1994 

FULL  PART 

FULL  PART 

RUN  RUN 

ALBANY,  N.Y. 

RUN  RUN 

Trmes  Union-a/d 

ROP  Local . 

....  24,980 

18,414 

Preprint  Local 

24,061 

20,750 

ROP  National . 

3,950 

5,017 

Preprint  National . 

560 

Classilied. .. 

32,458 

25,997 

Total . 

,..  85,449 

70,738 

Times  Union-S 

ROP  Local... 

17,566 

14,111 

Preprint  Local . 

60,950 

67,107 

ROP  National . 

2,592 

1,935 

Preprint  National . 

16,005 

15,368 

Classified.... 

15,555 

13,838 

Total . 

,..  112,668 

112,349 

GRAND  TOTAL 

,..  198,117 

183,087 

YEAR  TO  DATE 

,..  363,996 

341,893 

ALBANY,  ORE. 

Democrat-Herald-e 

ROP  Local . 

23,522 

23,363 

ROP  National . 

63 

76 

Classified . 

27,251 

25,773 

GRAND  TOTAL 

...  50,836 

49,212 

YEAR  TO  DATE 

..,  89,698 

84,855 

ALBUQUERQUE,  N.M. 


Joumal-m 

ROP  Local . 

38,096 

33,858 

Preprint  Local . 

7,998 

19,544 

6,579 

12,126 

ROP  National . 

1,038 

1,674 

Display  Classified . 

17,937 

19,829 

In-Column  Classified . 

21,635 

18,119 

Total . 

86,704 

19,544 

80,059 

12,126 

Tribune-e 

ROP  Local . 

24,124 

21,359 

Preprint  Local . 

5,934 

17,931 

6,579 

10,578 

ROP  National . 

880 

1,730 

Display  Classified . 

11,915 

8,158 

In-Column  Ciassiiieo . 

10,743 

9,162 

Total . 

53,596 

17,931 

46,988 

10,578 

Journal-S 

ROP  Local . 

12,135 

13,042 

Preprint  Local . 

9,675 

45,666 

7,869 

46,698 

ROP  National . 

992 

1,096 

Display  Classified . 

17,335 

19,472 

In-Column  Classified . 

21,635 

18,119 

Total . 

61,772 

45,666 

59,598 

46,698 

GRAND  TOTAL... 

202,072 

83,141 

186,645 

69,402 

YEAR  TO  DATE... 

N/A 

BANGOR, 

fMAINE 

Daily  News-m 

ROP  Local . 

17,961 

3,870 

13,375 

5,620 

Preprint  Local . 

886 

20,793 

648 

20,874 

ROP  National . 

862 

1,233 

Preprint  National . 

324 

Display  Classitied . 

5,400 

9,045 

158 

In-Column  Classilied . 

6,374 

Total . 

31,483 

24,663 

24,625 

26,652 

Daily  News-S 

ROP  Local . 

8,278 

776 

8,323 

1,304 

Preprint  Local 

3,306 

19,960 

2,344 

19,211 

ROP  National . 

202 

157 

PreprinI  National . 

10,692 

9,963 

81 

Display  Classified . 

8,062 

8,744 

In-Column  Classified . 

1,469 

Total . 

32,009 

20,736 

29,531 

20,596 

GRAND  TOTAL... 

63,492 

45,399 

54,156 

47,248 

YEAR  TO  DATE... 

117,776 

80,697 

116,492 

89,220 

1995 

1994 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

BENNINGTON, 

Banner-m 

VT. 

ROP  Local . 

6,512 

6,003 

Preprint  Local . 

1,629 

1,271 

ROP  National . 

708 

328 

PreprinI  National . 

157 

117 

Display  Classified . 

4,735 

3,115 

In-Column  Classified . 

3,850 

3,839 

GRAND  TOTAL... 

17,591 

14,673 

YEAR  TO  DATE... 

31,243 

29,606 

BLOOMINGTON, 

Flerald-Times-m 

IND. 

ROP  Local . 

24,839 

25,761 

Preprint  Local . 

65,072 

58,328 

ROP  National . 

244 

656 

Preprint  National . 

3,870 

3,806 

Classified . 

34,544 

28,985 

GRAND  TOTAL... 
YEAR  TO  DATE... 

128,569 

N/A 

117,536 

BUFFALO, 

,  N.Y. 

News-a/d 

ROP  Local . 

22,150 

22,072 

Preprint  Local . 

3,072 

3,622 

2,913 

4,444 

ROP  National . 

5,349 

5,330 

PreprinI  National . 

254 

19 

Classified 

29,694 

27,106 

Total . 

60,265 

3,622 

57,675 

4,463 

News-S 

ROP  Local 

12,123 

13,830 

Preprint  Local . 

4,972 

9,744 

3,755 

8,779 

ROP  National . 

3,857 

3,664 

Preprint  National . 

333 

2,480 

5,451 

Classified . 

11,162 

9,812 

Totaf . 

32,447 

12,224 

31,061 

14,230 

GRAND  TOTAL... 

92,712 

15,846 

88,736 

18,693 

YEAR  TO  DATE... 

186,364 

36,332 

179,848 

39,837 

CASA  GRANDE, 

ARIZ. 

Dispatch-e 

ROP  Local . 

12,758 

12,532 

ROP  National . 

1,649 

754 

Display  Classified . 

11,190 

9,528 

In-Column  Classified . 

1,576 

2,430 

GRAND  TOTAL... 

27,173 

25,244 

YEAR  TO  DATE... 

50,762 

47,749 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

34,704 

290 

28,746 

540 

Preprint  Local . 

72,369 

26,187 

69,402 

20,898 

ROP  National . 

2,047 

850 

Preprint  National . 

16,899 

15,093 

Classified . 

29,563 

28,458 

GRAND  TOTAL... 

155,582 

26,477 

142,549 

21,438 

YEAR  TO  DATE... 

N/A 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 

ROP  Local . 

21,202 

18,942 

Preprint  Local . 

13,899 

14,058 

ROP  National . 

21 

Classilied . 

10,083 

8,654 

GRAND  TOTAL... 

45,205 

41,654 

YEAR  TO  DATE... 

92,468 

81,941 

DURHAM,  N.C. 

Herald-Sun-m 

ROP  Local . 

26,978 

22,351 

ROP  National . 

1,942 

680 

Classilied . 

27,932 

26,477 

Total . 

56,852 

49,508 

Herald-Sun-S 

ROP  Local . 

13,194 

12,780 

ROP  National . 

425 

675 

Classilied . 

9,974 

11,294 

Total . 

23,593 

24,749 

GRAND  TOTAL... 

80,445 

74,257 

YEAR  TO  DATE... 

155,618 

141,943 

1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

EL  DORADO,  ARK. 


News-Times-m 


ROP  Local . 

10,223 

11,117 

Preprint  Local . 

29,046 

28,896 

ROP  National . 

77 

Preprint  National . 

1,114 

1,150 

Classilied . 

9,828 

9,537 

GRAND  TOTAL... 

50,211 

50,777 

YEAR  TO  DATE... 

98,945 

103,497 

ERIE,  RA. 

Daily  Times-e 

ROP  Local . 

17,328 

20,233 

PreprinI  Local . 

16,661 

13,822 

ROP  National . 

695 

919 

Preprint  National . 

11 

Classified . 

27,448 

25,345 

Total . 

62,143 

60,319 

Times-News-S 

ROP  Local . 

11,769 

13,369 

Preprint  Local . 

60,479 

49,432 

ROP  National . 

853 

349 

Preprint  National . 

9,380 

8,584 

Classilied . 

18,342 

19,589 

Total . 

100,823 

91,323 

GRAND  TOTAL... 

162,966 

151,642 

YEAR  TO  DATE... 

336,694 

319,694 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 


ROP  Local .  118,840  173,661  112,689  175,146 

Preprint  Local .  55,358  36,152  47,782  54,082 

ROP  National .  18,817  5,707  18,149  5,984 

Preprint  National .  12,882  3,120  16,122  1,397 

Classified .  177,547  73,328  186,273  64,622 


GRAND  TOTAL...  383,444  291,968  381,015  301,231 
YEAR  TO  DATE...  809,010  612,262  813,650  618,862 


FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local .  32,005  31,671 

Preprint  Local .  79,698  81,816 

ROP  National .  241  454 

Classified .  36,685  33,888 


GRAND  TOTAL...  148,629  147,829 

YEAR  TO  DATE...  295,765  280,406 


GOLDSBORO,  N.C. 


News-Argus-e 


ROP  Local . 

16,268 

14,992 

Preprint  Local . 

14,835 

5,031 

24,381 

2,967 

ROP  National . 

239 

219 

Classified . 

16,678 

13,288 

Total . 

48,020 

5,031 

52,880 

2,967 

News-Argus-S 

ROP  Local . 

7,178 

9,665 

Preprint  Local . 

20,640 

1,548 

22,059 

ROP  National 

25 

70 

Preprint  National . 

8,772 

1,806 

Classified . 

10,670 

9,888 

Total . 

47,285 

1,548 

43,488 

GRAND  TOTAL... 

95,305 

6,579 

96,368 

2,967 

YEAR  TO  DATE... 

202,673 

17,544 

181,409 

5,805 

GRAND  ISLAND,  NEB. 

Independent-mS 


ROP  Local . 

26,379 

32,698 

Preprint  Local . 

25,271 

10,915 

23,362 

5,031 

ROP  National . 

547 

725 

Preprint  National . 

88 

1,269 

Classified . 

16,665 

13,133 

GRAND  TOTAL... 

68,950 

10,915 

71,187 

5,031 

YEAR  TO  DATE... 

144,469 

18,576 

141,863 

12,879 

GREENSBURG,  PA. 

Tribune-Review-m 


ROP  Local . 

18,013 

18,596 

Preprint  Local . 

22,127 

9,606 

8,824 

16,328 

ROP  National . 

484 

628 

Display  Classified . 

15,375 

14,093 

In-Column  Classified . 

23,051 

17,709 

Total . 

79,050 

9,606 

59,850 

16,328 

^Indicates  newspapers  reporting  figures  in  lines, 
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1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Tribune-Review-S 

ROP  Local . 

23,852 

17,985 

Preprint  Local . 

39,907 

6,889 

13,738 

28,866 

ROP  National . 

567 

369 

Preprint  National 

13,260 

15,730 

Display  Classified . 

19,807 

14,252 

In-Column  Classified . 

10,611 

4,598 

Total . 

108,004 

6,889 

66,672 

28,866 

GRAND  TOTAL... 

187,054 

16,495 

126,522 

45,194 

YEAR  TO  DATE... 

365,394 

34,542 

258,774 

78,770 

HUTCHINSON,  KAN. 


News-mS 

ROP  Local . 

20,438 

19,865 

Preprint  Local . 

13,336 

81,906 

16,024 

67,941 

ROP  National . 

304 

236 

Preprint  National . 

19,353 

18,249 

Classified... 

24,625 

22,758 

GRAND  TOTAL... 

78,056 

81,906 

77,132 

67,941 

YEAR  TO  DATE... 

162,754 

152,678 

157,771 

128,761 

1995  1994 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

N.H.  Sunday  News-S 

ROP  Local . 

13,444 

13,538 

ROP  National . 

262 

196 

Classified . 

19,404 

17,844 

Total . 

33,110 

31,578 

GRAND  TOTAL... 

96,879 

93,586 

YEAR  TO  DATE... 

186,889 

188,136 

MARYSVILU,  CALIF. 

Appeal-Democrat-m 


ROP  Local . 

18,785 

20,485 

Preprint  Local . 

65,295 

6,664 

75,176 

ROP  National . 

1,203 

1,701 

Preprint  National . 

732 

Display  Classified . 

16,149 

16,708 

In-Column  Classified . 

6,816 

7,352 

GRAND  TOTAL... 

108,980 

6,664 

121,422 

YEAR  TO  DATE... 

209,572 

15,535 

245,339 

1995  1994 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

Tennessean-S 

ROP  Local . 

19,635 

20,183 

Preprint  Local . 

26,840 

26,617 

ROP  National . 

1,480 

1,473 

Preprint  National . 

11,828 

16,111 

Classified . 

23,873 

21,345 

Total . 

83,656 

85,729 

GRAND  TOTAL... 

248,882 

242,493 

YEAR  TO  DATE... 

532,001 

509,932 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . 

13,367 

15,825 

Preprint  Local . 

31,374 

44,828 

ROP  National . 

6,613 

4,551 

Preprint  Nationat . 

4,665 

4,776 

Classified . 

11,065 

11,829 

GRAND  TOTAL... 

67,084 

81,809 

YEAR  TO  DATE... 

131,839 

141,885 

JACKSONVILLE,  FLA. 


Florida  Times-Union-mS 


ROP  Local . 

55,759 

30,193 

54,506 

31,237 

Preprint  Local . 

■  95,718 

95,718 

ROP  National . 

6,651 

7,742 

Preprint  National . 

19,479 

18,963 

Display  Classified . 

40,889 

51,610 

In-Column  Classified . 

32,392 

22,017 

GRAND  TOTAL... 

250,888 

30,193 

250,556 

31,237 

YEAR  TO  DATE... 

509,177 

53,388 

505,555 

55,797 

LEBANON,  IND. 


Reporter-e 

ROP  Local . 

10,664 

10,329 

Preprint  Local . 

6,272 

6,405 

ROP  National . 

534 

81 

Classified . 

4,865 

4,280 

GRAND  TOTAL,., 

22,335 

21,095 

YEAR  TO  DATE,.. 

44,496 

38,252 

LINCOLN, 

NEB. 

Journal  Star-meS 

ROP  Local . 

35,070 

35,309 

ROP  National . 

1,917 

659 

Classified . 

41,955 

37,538 

GRAND  TOTAL... 

78,942 

73,506 

YEAR  TO  DATE... 

160,216 

154,979 

LOGANSPORT,  IND. 

Pharos-Tribune-e 


ROP  Local . 

15,832 

10,471 

Preprint  Local . 

37,455 

24,404 

1,520 

ROP  National . 

186 

78 

Preprint  National . 

176 

484 

Classified  . 

13,201 

5,524 

GRAND  TOTAL... 

66,850 

40,961 

1,520 

YEAR  TO  DATE... 

134,849 

82,236 

1,520 

LOUISVILLE,  KY. 


Courier-Journal-a/d 


ROP  Local . 

28,663 

16,739 

33,503 

18,037 

Preprint  Local . 

36,467 

54,422 

ROP  National . 

1225 

1,672 

32 

Classified.. 

31,584 

17,660 

24271 

15,862 

Total . 

61,472 

70,866 

59,446 

88,353 

Courier-Joumal-S 

ROP  Local . 

17,448 

256 

22,404 

142 

Preprint  Local . 

55,541 

43,719 

ROP  National . 

325 

881 

Preprint  National . 

11,708 

11,056 

Classified. 

18,948 

15,287 

Total . 

36,721 

67,505 

38,572 

54,917 

GRAND  TOTAL... 

98,193 

138,371 

98,018 

143,270 

YEAR  TO  DATE... 

196,802 

277,772 

190,927 

273,781 

MANCHESTER,  N.H. 

Union  Leader-m 


HOP  Local .  31,271  31,381 

HOP  National .  1,386  1,196 

Classified .  31,112  29,431 

Total .  63,769  62,008 


MASON  CITY, 

Globe-Gazette-m 

IOWA 

ROP  Local . 

14,319 

17,312 

Preprint  Local . 

30,809 

32,828 

ROP  National . 

914 

707 

Preprint  National . 

5,693 

4,541 

Display  Classified . 

7,870 

5,806 

In-Column  Classified . 

4,314 

3,733 

GRAND  TOTAL... 

63,919 

64,927 

YEAR  TO  DATE... 

130,655 

132,910 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 

ROP  Local . 

55,388 

13,187 

58,363 

12,470 

Preprint  Local . 

31,740 

127,923 

58,413 

112,454 

ROP  National . 

427 

810 

Preprint  National . 

16,920 

15,840 

720 

Display  Classified . 

24,118 

19,671 

In-Column  Classified . 

33,476 

30278 

GRAND  TOTAL... 

162,069 

141,110 

183,375 

125,644 

YEAR  TO  DATE... 

336,053 

271,549 

368,988 

229,483 

MUNCIE,  IND. 

Star-m 


ROP  Local . 

13,128 

13,419 

Preprint  Local . 

4,122 

3,107 

ROP  National . 

701 

1,146 

Preprint  National . 

50 

Classified . 

11,117 

10,878 

Total . 

29,118 

28,550 

Press-e 

ROP  Local . 

17,708 

18,197 

Preprint  Local . 

5,694 

4,886 

ROP  National . 

701 

1,209 

Preprint  National . 

50 

Classified 

13,296 

12,904 

Total . 

37,449 

37,196 

Star-S 

ROP  Local . 

4,808 

5,010 

Preprint  Local . 

4,332 

3,844 

ROP  National . 

160 

178 

Preprint  National . 

449 

473 

Classified . 

4,641 

4,030 

Total . 

14,390 

13,535 

GRAND  TOTAL... 

80,957 

79,281 

YEAR  TO  DATE... 

159,918 

156,745 

NASHVILLE,  TENN. 


Tennessean-m 


ROP  Local . 

.  32,322 

30,667 

Preprint  Local . 

17,009 

17,387 

ROP  National . 

1,671 

1,399 

Classified . 

37,855 

35,620 

Total . 

....  88,857 

85,073 

Banner-e 

ROP  Local . 

.  27,742 

26,449 

Preprint  Local . 

16,890 

17,311 

ROP  National . 

1,570 

1,347 

Classified . 

.  30,167 

26,584 

Total . 

....  76,369 

71,691 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 

ROP  Local . 

33,761 

31,409 

Preprint  Local . 

32,379 

20,124 

21,672 

13,674 

ROP  National . 

214 

Preprint  National . 

516 

Classified . 

12,626 

11,836 

GRAND  TOTAL... 

78,766 

20,124 

65,647 

13,674 

YEAR  TO  DATE... 

140,388 

37,926 

119,722 

26,961 

OLYMPIA, 

WASH. 

Olympian-m 

ROP  Local . 

31,414 

33,434 

Preprint  Local . 

111,179 

93,354 

ROP  National . 

2,597 

332 

Classified . 

37,773 

37,562 

GRAND  TOTAL... 

182,963 

164,682 

YEAR  TO  DATE... 

390,142 

344,267 

PITTSBURGH,  PA. 


Post-Gazelte-m 


ROP  Local . 

26,217 

8,894 

23,887 

6,071 

Preprint  Local . 

ROP  National . 

12,285 

5,808 

64.095 

24 

5,331 

93 

Preprint  National . 

Classified . 

41,837 

1,104 

18,950 

38,009 

16,981 

Total . 

86,147 

93,067 

67,227 

23,145 

Post-Gazette-S 

ROP  Local . 

10,910 

2,894 

11,344 

1,960 

Preprint  Local . 

ROP  National 

66,601 

4,309 

31,714 

12 

4,492 

37 

Preprint  National . 

Classified . 

25,313 

30,520 

6.808 

26,587 

1,423 

Total . 

137,653 

41,428 

42,423 

3,420 

GRAND  TOTAL... 

223,800 

134,495 

109,650 

26,565 

YEAR  TO  DATE... 

450,512 

235,386 

215,521 

53,826 

PORTLAND, 

MAINE 

Press  Herald-m 

ROP  Local . 

26,053 

2,244 

22,284 

1.976 

Preprint  Local 

8.513 

11,202 

ROP  National . 

302 

1,271 

Preprint  National . 

268 

Classified . 

13,366 

18 

12,642 

14 

Total . 

48,234 

2,262 

47,667 

1,990 

Telegram-S 

ROP  Local . 

18,268 

17,363 

Preprint  Local . 

32,918 

27,167 

ROP  National 

458 

236 

Preprint  National . 

3,996 

3,961 

Classified . 

17,772 

18,215 

Total . 

73,412 

66,942 

GRAND  TOTAL... 

121,646 

2,262 

114,609 

1,990 

YEAR  TO  DATE... 

249,267 

4,363 

235,601 

3,420 

PROVIDENCE,  R.I. 

Journal  Bulletin-a/d 

ROP  Local . 

.  29,206 

12,328 

30,426 

8,547 

Preprint  Local 

5,775 

74.708 

7,003 

82,433 

ROP  National . 

4,237 

4,177 

Preprint  National . 

7,692 

533 

7,611 

Classified... 

25,118 

1,275 

24,336 

554 

Total . 

....  64,336 

96,003 

66,475 

99,145 

*  Indicates  newspapers  reporting  figures  in  lines. 
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1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Joumal-S 

ROP  Local . 

20,587 

999 

24,875 

1,081 

PreprinI  Local 

ROP  National 

54,444 

2,554 

72,357 

47,224 

2,248 

78,873 

Preprint  National . 

13,617 

11,852 

78 

Classilied.... 

11,505 

240 

11,162 

219 

Total . 

102,707 

73,596 

97,361 

80,251 

GRAND  TOTAL... 

167,043 

169,599 

163,836 

179,396 

YEAR  TO  DATE... 

344,727 

326,263 

338,968 

353,546 

QUINCY, 

MASS 

• 

Patriot  Ledger-e 

ROP  Local . 

27,941 

6,654 

22,763 

7,303 

PreprinI  Local 

21,663 

57,098 

34,343 

32,575 

ROP  National 

1,008 

12 

629 

Preprint  National . 

543 

339 

Display  Classilied 

22,885 

538 

14,627 

562 

In-^lumn  Classilied . 

20,764 

18,850 

GRAND  TOTAL... 

94,804 

64,302 

91,551 

40,440 

YEAR  TO  DATE... 

181,540 

119,840 

172,817 

78,272 

RAwuNS,  vmro. 


Daily  Titnes-m  . 


ROP  Local . 

5,105 

5,016 

Preprint  Local 

8,076 

8,338 

ROP  National 

66 

Preprint  National . 

2,109 

3,199 

Classilied . 

1,935 

1,596 

GRAND  TOTAL.. 

,  17,225 

18,215 

YEAR  TO  DATE.. 

N/A 

READING,  PA. 

Times  &  Eagle-m/e 

ROP  Local.. 

24,392 

27,171 

Preprint  Local 

16,450 

36,285 

16,665 

ROP  National 

951 

439 

Classilied. 

34,769 

30,396 

Total . 

76,562 

36,285 

74,671 

Eagle-S 

ROP  Local . 

21,000 

23,006 

Preprint  Local 

47,895 

40,480 

47,415 

ROP  National 

259 

327 

Preprint  National . 

10,530 

10,080 

Classified... 

22,156 

19,039 

Total . 

.  101,840 

40,480 

99,867 

GRAND  TOTAL.. 

,.  178,402 

76,765 

174,538 

YEAR  TO  DATE.. 

.  319,515 

107,785 

303,611 

RENO, 

NEV. 

Gazette-Joumal-m 

ROP  Local . 

63,145 

60,761 

Preprint  Local 

102,978 

93,850 

ROP  National 

1,558 

1,768 

Preprint  National . 

10,132 

10,208 

Classified.. 

59,786 

57,079 

GRAND  TOTAL. 

..  237,599 

223,666 

YEAR  TO  DATE. 

..  503,874 

493,934 

RICHMOND,  VA. 

fimes-Dispatch-m 


ROP  Local . 

32,325 

8,278 

36.008 

12257 

Preprint  Local 

13,054 

1,028 

11,797 

852 

ROP  National 

1,665 

2,413 

28 

Preprint  National . 

934 

Citified. 

37,653 

32,575 

Total . 

84,697 

9,306 

82,793 

14,071 

Times-Oispatch-S 

ROP  Local . 

16,041 

18,886 

Preprint  Local . . 

22267 

632 

23,493 

1,746 

ROP  National 

994 

676 

Preprint  National . 

9,356 

9,068 

Classified. 

21236 

19,576 

Total . 

69,894 

632 

71,699 

1,746 

GRAND  TOTAL... 

154,591 

9,938 

154,492 

15,817 

YEAR  TO  DATE... 

330,083 

20,463 

330,708 

26,470 

RIVERSIDE, 

,  CAUF. 

Press-Enterprise-mS 

ROP  Local . 

49,194 

22,771 

50,774 

18,304 

ROP  National 

8,810 

733 

6,335 

Classilied 

78,951 

58,871 

759 

GRAND  TOTAL... 

136,955 

23,504 

115,980 

19,063 

YEAR  TO  DATE... 

275,913 

43,670 

237,806 

35,883 

1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

SACRAMENTO,  CAUF. 

Bee-mS 

ROP  Local . 

61,698 

16,933 

65,952 

17,203 

Preprint  Local . 

106,178 

49,206 

95,030 

36,640 

ROP  National 

13,543 

12,994 

Preprint  National . 

20,150 

1,398 

17,940 

1,414 

Classified 

172,658 

7,819 

170,764 

4,888 

GRAND  TDTAL... 

374,227 

75,356 

362,680 

60,145 

YEAR  TD  DATE... 

753,155 

142,470 

727,194 

123,042 

SAN  BERNARDINO, 

CAUF. 

Sun-mS 

ROP  Local . 

36,928 

41,701 

PreprinI  Local . 

52,333 

55,140 

ROP  National . 

8,690 

4,352 

Preprint  National . 

10,918 

5,188 

Classified 

63,348 

60,330 

GRAND  TOTAL... 

172,217 

166,711 

YEAR  TO  DATE... 

362,697 

344,593 

SAN 

DIEGO,  CAUF. 

Union  Tribune-mS 

ROP  Local . 

110,911 

14,677 

101,944 

14,295 

ROP  National . 

14,617 

1,393 

17,380 

2,319 

Classified . 

98,191 

13,596 

89,983 

23,154 

GRAND  TOTAL... 

223,719 

29,666 

209,307 

39,768 

YEAR  TO  DATE... 

492.209 

62,075 

456,769 

78,585 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 


ROP  Local . 

33,573 

8,837 

38,627 

10,149 

PreprinI  Local . 

39,130 

44,200 

ROP  National . 

17,729 

240 

13,918 

682 

Preprint  National . 

975 

Classified . 

34,495 

34,236 

Total . 

124,927 

9,077 

131,956 

10,831 

Examiner-e 

ROP  Local . 

32,679 

8,424 

36,447 

9,615 

Preprint  Local . 

39,130 

44,200 

ROP  National . 

17,294 

172 

13,017 

682 

PreprinI  National . 

975 

Classified . 

34,366 

33,739 

Total . 

123,469 

8,596 

128,378 

10,297 

Examiner/Chronicle-S 

ROP  Local . 

19,190 

3,000 

16,949 

3,767 

Preprint  Local . 

62,648 

51,216 

ROP  National . 

9,170 

86 

9,600 

277 

Preprint  National . 

16,640 

15,730 

Classilied . 

19,625 

18,548 

Total . 

127,273 

3,086 

112,043 

4,044 

GRAND  TDTAL... 

375,669 

20,759 

372,377 

25,172 

YEAR  TD  DATE... 

722,880 

39,842 

724,578 

44,428 

SITKA,  ALASKA 


Daily  Sentinel-e 


ROP  Local . 

3,137 

3,859 

ROP  National . 

412 

387 

Display  Classilied . 

4 

In-Column  Classified . 

1,026 

875 

GRAND  TOTAL... 

4,575 

5,125 

YEAR  TO  DATE... 

9,187 

9,331 

SPOKANE,  WASH. 


Spokesman-Review-m 


ROP  Local . 

27,740 

29,405 

Preprint  Local . 

5,985 

6,339 

ROP  National . 

3,951 

3,054 

Preprint  National . 

140 

Display  Classified . 

31,882 

29,221 

In-Column  Classified . 

10,300 

11,124 

Total . 

79,998 

79,143 

Spokesman-Review-S 

ROP  Local . 

9,680 

9,675 

Preprint  Local . 

4,878 

4,912 

ROP  National . 

5,462 

5,263 

Preprint  National . 

938 

1,229 

Display  Classified . 

15,550 

15,947 

In-Column  Classified . 

4,344 

3,924 

Total . 

40,852 

40,950 

GRAND  TOTAL... 

120,850 

120,093 

YEAR  TO  DATE... 

241,603 

243,436 

1995 

1994 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

SYRACUSE,  N.Y. 

Post-Standard-m 

ROP  Local . 

18,461 

17,483 

21,106 

11,909 

PreprinI  Local . 

35,762 

20,147 

ROP  National . 

1,317 

2,051 

PreprinI  National . 

424 

Classified . 

19,757 

19,707 

Total . 

75,297 

17,483 

63,435 

11,909 

Herald-Journal-e 

ROP  Local . 

17,168 

9,371 

19,030 

6,406 

Preprint  Local . 

30,353 

22,063 

ROP  National . 

1,052 

1,918 

PreprinI  National . 

181 

424 

Classified . 

15,437 

14,603 

Total . 

64,191 

9,371 

58,038 

6,406 

Herald  American-S 

ROP  Local . 

16,132 

171 

15,019 

163 

Preprint  Local . 

160,904 

106,734 

ROP  National . 

803 

794 

Preprint  National . 

12,133 

11,445 

Classified . 

13,194 

13,921 

Total . 

203,166 

171 

147,913 

163 

GRAND  TDTAL... 

342,654 

27,025 

269,386 

18,478 

YEAR  TD  DATE... 

707,088 

46,232 

544,580 

32,518 

TACOMA, 

WASH. 

News  Tribune-m 

ROP  Local . 

48,785 

2,231 

50,179 

2,757 

PreprinI  Local . 

47,583 

14,371 

56,508 

8,852 

ROP  National . 

5,730 

1 

4,581 

7 

Preprint  National . 

16,802 

15,143 

Classified . 

40,656 

40,071 

GRAND  TOTAL... 

159,556 

16,603 

166,482 

11,616 

YEAR  TO  DATE... 

330,553 

29,945 

345,842 

20,585 

TOLEDO, 

OHIO 

6lade-m 

ROP  Local . 

22,347 

6,088 

25,513 

4,747 

PreprnI  Local . 

22,365 

15,309 

ROP  flalional 

867 

46 

1,811 

198 

Preprint  National . 

126 

Classified . 

14,560 

556 

14,040 

447 

Total . 

60,139 

6,690 

56,799 

5,392 

Blade-S 

ROP  l.ocal.. 

17,710 

19,232 

Preprint  Local . 

51,597 

51,534 

ROP  National 

1,115 

1,261 

PreprinI  National . 

18,333 

15,372 

Classilied . 

12,231 

11,205 

Total . 

.  100,986 

98,604 

GRAND  TOTAL.. 

.  161,125 

6,690 

155,403 

5,392 

YEAR  TO  DATE.., 

.  322.478 

12,557 

316,590 

9,938 

TULSA,  OKLA. 


World-m 

ROP  Local . 

26,281 

6,568 

31,292 

5,850 

Preprint  Local 

9,083 

860 

5.682 

16,267 

ROP  National . 

655 

1,255 

PreprinI  National . 

288 

720 

264 

Display  Classified . 

12,940 

14,173 

In-Column  Classified . 

17,725 

16,158 

Total . 

66,972 

7,428 

69,280 

22,381 

World-S 

ROP  Local . 

16,708 

17,003 

Preprint  Local . . 

41,434 

40,566 

ROP  National . 

985 

1,068 

Preprint  National . 

16,449 

11,650 

Display  Classilied . 

12,711 

12,110 

In-Column  Classified . 

10,247 

9,246 

Total . 

98,534 

91,643 

GRAND  TOTAL... 

165,506 

7,428 

160,923 

22,381 

YEAR  TO  DATE... 

N/A 

TWIN  FALLS,  IDAHO 


Times-News-mS 

ROP  Local .  24,785  24.012 

Preprint  Local  59,180  60,111 

ROP  National  9  691 

Preprint  National .  88 

Display  Classrlied  22,045  22,130 

In-Column  Classilied .  3,176  3,239 

GRAND  TOTAL...  109,195  110,271 

YEAR  TO  DATE...  232,166  232,866 
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1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


WASHINOTON,  M. 


Observer-Reporter-m 

ROP  Local . 

18.317 

5,647 

18,186 

Preprint  Local . 

9,576 

15,561 

ROP  National . 

135 

391 

Preprint  National 

252 

126 

ClassilieO. ... 

28,320 

24,773 

Total . 

56,600 

5,647 

59,037 

Observer-Reporter-S 

ROP  Local . 

4,221 

4,326 

Preprint  Local 

16,6.32 

17,766 

ROP  National 

397 

34 

Preprint  National . 

7,056 

4,788 

ClassilM.... 

9,179 

9,151 

Total . 

37,485 

36,065 

GRAND  TOTAL... 

94,085 

5,647 

95,102 

YEAR  TO  DATE... 

184,387 

5,647 

176,110 

WEST  PLAINS,  MO. 


Daily  Quill-e 

ROP  Local . 

7,690 

8,382 

ROP  National . 

407 

395 

In-Column  Classified . 

2,603 

2,396 

GRAND  TOTAL... 

10,700 

11,173 

YEAR  TO  DATE... 

20,656 

22,255 

WINSTON-SALEM, 

N.C. 

Journal-m 

ROP  Local . 

34,115 

4,057 

32,811 

6,440 

Preprint  Local 

3,942 

18,238 

7,308 

23,972 

ROP  National . 

2,446 

3,465 

Preprint  National . 

88 

176 

88 

392 

Classified.. 

40,343 

84 

41,168 

Total . 

80,934 

22,555 

84,840 

30,804 

Journal-S 

ROP  Local . 

12,722 

1,456 

12,962 

1,823 

Preprint  Local . 

7,885 

23,037 

4,488 

22,060 

ROP  National . 

499 

1,028 

Preprint  National . 

10,848 

10,748 

Classified.. 

19,723 

19,544 

Total . 

51,677 

24,493 

48,770 

23,883 

GRAND  TOTAL... 

132,611 

47,048 

133,610 

54,687 

YEAR  TO  DATE... 

295,444 

96,034 

292,222 

105,032 

YAKIMA, 

Herald-Republic-m 

WASH. 

ROP  Local . 

23,535 

26,976 

ROP  National . 

1,505 

1,112 

Display  Classified . 

34,265 

31,224 

In-Column  Classrlied . 

19,527 

13,516 

GRAND  TOTAL... 

78,832 

72,828 

YEAR  TO  DATE... 

156,745 

143,730 

Tribune  properties 
unite  to  mark 
WW  II  anniversary 

TO  MARK  THE  50th  anniversary  of 
the  end  of  World  War  II,  Tribune  Co.  is 
showing  off  its  own  version  of  an  allied 
force. 

Since  April  2,  and  continuing  until 
mid-May,  all  six  of  the  chain’s  news¬ 
papers,  its  three  radio  and  six  television 
stations,  plus  its  cable  news  channel, 
online  computer  service  and  audiotex 
service  are  presenting  the  results  of  a 
collaborative  effort  to  mark  the  end  of 
the  war. 

“Units  within  Tribune  Co.  share  re¬ 
sources  on  a  regular  basis,  but  this  pro¬ 


ject  is  by  far  the  most  ambitious  one. 
Never  before  have  so  many  Tribune 
business  units  shared  research  and  com¬ 
bined  efforts  on  a  single  editorial 
theme,”  said  Howard  Tyner,  editor  and 
vice  president  of  the  Chicago  Tribune. 

Editorial  content  for  the  series  was 
produced  by  the  Tribune  Co.’s  Washing¬ 
ton  bureau,  while  the  Chicago  Tribune 
produced  the  newspaper  graphics  pack¬ 
age. 

In  print,  the  project  will  run  as  a  sev¬ 
en-part  series  in  all  the  company’s 
newspapers.  An  11-part  series  will  air 
on  six  Tribune  TV  stations  and  will  be 
picked  up  by  Tribune-owned  radio  sta¬ 
tions. 

Tribune  Media  Service’s  Voice  News 
Network,  in  turn,  will  use  sound  bites 
and  actualities  from  the  broadcast  prop¬ 
erties  to  produce  its  own  package  on 
the  anniversary. 

In  addition,  related  World  War  II 
content  will  be  posted  on  Chicago  On¬ 
line,  a  service  of  America  Online. 

Finally,  the  whole  thing  is  likely  to  be 
repackaged  this  fall  for  use  by  high 
schools  as  a  reprint  of  the  newspaper  se¬ 
ries  and  a  30-minute  videotape  of  tele¬ 
vision  highlights.  Tribune  Co.  said.  The 
company  is  looking  for  corporate  un¬ 
derwriting. 

Anderson  advises 
media  program 

THE  RUSSIAN-AMERICAN  Press 
and  Information  Center  of  New  York 
University  selected  Bruce  D.  Anderson 
Engineering,  Havasu  City,  Ariz.,  as 
print  media  consultant  and  technical 
adviser  for  publications  participating  in 
the  Russian-American  Media  Program. 

Operating  on  a  $10-million,  three- 
year  grant,  the  program  seeks  to  im¬ 
prove  nongovernmental  Russian  media 
by  providing  access  to  U.S.  managerial 
and  technical  expertise  in  print  and 
broadcast  news. 

Anderson  Engineering,  a  graphic  arts 
consultant,  contributed  to  the  design 
and  construction  of  a  modern  newspa¬ 
per  printing  plant  in  Tirana,  Albania, 
under  contract  with  the  Washington- 
based  International  Media  Fund. 
Owned  and  staffed  by  Albanians 
trained  by  Anderson,  the  new  plant 
prints  28  newspapers  for  Albania, 
Macedonia  and  the  Kosovo  region  of 
the  former  Yugoslavia. 

Parties  interested  in  selling  or  donat¬ 
ing  used  equipment,  prepress  through 
postpress,  that  can  operate  at  50Hz,  or 


offering  technical  assistance  or  training 
can  call  Anderson  at  602/680-9513.  For 
information  on  the  Media  Partnership 
Program,  call  Judy  Weddle  or  Julie 
Raskin  at  New  York  University’s  Center 
for  War,  Peace  and  the  News  Media  at 
212/998-7988. 

Miller  fellows 

TWENTY-ONE  WASHINGTON  cor¬ 
respondents  have  been  selected  by  the 
Freedom  Forum  for  1995-96  Paul  Miller 
Washington  Reporting  Fellowships, 
which  are  designed  to  help  regional  re¬ 
porters  improve  their  coverage  of  the 
capital. 

The  fellowship  winners  are  Lolita 
Baldor,  Connecticut  Post;  Carol  Byrne, 
Minneapolis  Star-Tribune;  Robin  T.  Ed¬ 
wards,  National  Catholic  Reporter; 
Thomas  Farragher,  San  Jose  Mercury 
News;  Andrea  Foster,  States  News  Ser¬ 
vice;  Penny  Bender  Fuchs,  Gannett 
News  Service;  Robert  S.  Geiger,  Lexing¬ 
ton  (Ky.)  Herald-Leader;  David  Gold¬ 
stein,  Kansas  City  Star;  John  K.  Hughes, 
Small  Newspaper  Group;  Anick  Jesda- 
nun.  Associated  Press;  Marc  Lacey,  Los 
Angeles  Times;  Brett  Lieberman,  Har¬ 
risburg,  Pa.,  Patriot-News;  Michael 
Mello,  Ottaway  News  Service;  Jill 
Young  Miller,  Fort  Lauderdale  Sun-Sen¬ 
tinel;  Jim  O’Connell,  Ottaway  News 
Service;  James  Rosen,  Raleigh  News  & 
Observer;  Bill  Salisbury,  St.  Paul  Pio¬ 
neer  Press;  Cindy  Smith,  Charney  Me¬ 
dia  Services;  Michael  Sznajderman, 
Tampa  Tribune;  Eric  Webb,  Thomson 
Newspapers;  and  Jerry  Zremski,  Buffab 
News. 

Seminar  features 
Neuharth,  Hussman 

THE  1995  EXECUTIVE  Marketing 
Seminar,  a  joint  venture  of  the  Newspa¬ 
per  Association  of  America  and  Ameri¬ 
can  Press  Institute,  will  include  a  ses¬ 
sion  with  newspaper  industry  veteran 
A1  Neuharth. 

Neuharth,  president  of  the  Freedom 
Forum  foundation  in  Arlington,  Va., 
former  Gannett  Co.  chairman  and  cre¬ 
ator  of  USA  Today,  will  participate  in  a 
discussion  on  strategic  risk-taking  in 
newspapering  during  the  May  event,  or¬ 
ganizers  said. 

Also  scheduled  to  speak  are  Arkansas 
Democrat-Gazette  publisher  Walter  E. 
Hussman  Jr.  and  Wall  Street  media  an¬ 
alyst  Todd  E.  Jacobs. 
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D*C.  is  the  site  for 
a  cartoon  museum 

The  gallery  will  showcase  Art  Wood’s  huge  collection. 
Also,  another  museum  is  reopening  in  San  Francisco 


by  David  Astor 

THIS  IS  A  big  year  for  cartoon  muse¬ 
ums. 

As  the  International  Museum  of 
Cartoon  Art  undergoes  construction 
in  Boca  Raton,  Fla.,  another  museum 
is  opening  in  Washington,  D.C.,  and 
still  another  is  reopening  in  San  Fran¬ 
cisco. 

The  National  Gallery  of  Caricature 
and  Cartoon  Art  is  scheduled  to  open 
May  1  —  just  four  days  before  the 
100th  anniversary  of  the  first  comic 
strip,  “Hogan’s  Alley,”  starring  the  Yel¬ 
low  Kid. 

The  gallery  will  be  housed  on  the 
ground  floor  of  Washington’s  historic 
Baltimore  Sun  building,  across  the 
street  from  the  National  Press  Club 
and  near  the  Smithsonian  and  White 
House. 

Tom  Gibson,  chairman  and  presi¬ 
dent  of  the  cartoon  gallery’s  board  of 
directors,  said  the  nine-story  structure 
was  the  first  “skyscraper”  in  D.C.  when 
it  was  built  in  1882. 

The  nucleus  of  the  gallery  is  editori¬ 
al  cartoonist  Art  Wood’s  private  collec¬ 
tion  of  45,000  originals  by  3,000  artists, 
including  many  of  the  most  famous 
cartoonists  in  history.  The  originals 
date  from  1747  to  the  present. 

In  addition  to  a  continuing  exhibit, 
the  gallery  will  offer  rotating  shows. 
The  first  one,  “Clarity  Begins  at 
Home,”  will  feature  the  work  of  30 
Washington-area  cartoonists. 

Gibson  and  Wood  said  the  museum 
will  also  offer  educational  programs,  as 
well  as  support  to  beginning  and  estab¬ 
lished  artists. 

The  museum  (E&P,  Feb.  6,  1993,  p. 
34)  is  located  at  1317  F  St.  NW,  in 
Washington. 

In  San  Francisco,  the  Cartoon  Art 


Mc  fadden's 
_ r  L_A  T  s 


tr'r  The 
Y£llOW  Ktp 


Two  sections  of  a  12'panel  cartoon  fea¬ 
turing  the  Yellow  Kid  and  Buster  Brown 
characters.  The  cartoon,  by  comic  strip 
pioneer  Ricliard  Outcault  (1863- 
1928),  is  part  of  Art  Wood’s  collection. 


Museum  is  reopening  April  26  in  a  big¬ 
ger  space,  after  a  year  of  architectural 
planning  and  construction  work. 

The  new,  6,000-square-foot  facility 
includes  a  children’s  gallery. 

Inaugural  exhibits  will  spotlight  se¬ 
lected  works  from  recent  acquisitions, 
political  cartoons  about  foreign  policy 
(to  mark  the  50th  anniversary  of  the 
United  Nations),  and  caricatures  by 
Zach  Trenholm  of  the  San  Francisco 


Examiner  and  Jim  Hummel  of  the  San 
Jose  Mercury  News. 

Also,  May  1-7  is  Cartoon  Art  Appre¬ 
ciation  Week  at  the  museum,  which 
moved  from  665  Third  St.  to  814  Mis¬ 
sion  St.  (at  the  corner  of  Fourth 
Street)  in  San  Francisco.  The  historic 
building  formerly  housed  the  Bulletin, 
an  early  venture  of  ardent  comics’  fan 
William  Randolph  Hearst. 

Four  nominated  for 
major  cartoon  prize 

ONE  FIRST-TIME  nominee  and  three 
perennial  candidates  are  in  the  run¬ 
ning  for  the  National  Cartoonists  So¬ 
ciety’s  (NCS)  Reuben  Award  as  “Out¬ 
standing  Cartoonist  of  the  Year.” 

The  four  finalists  include  the  first¬ 
time  nominee,  “Luann”  creator  Greg 
Evans  of  North  America  Syndicate 
(NAS);  and  three  Universal  Press  Syn¬ 
dicate  cartoonists:  Lynn  Johnston 
(“For  Better  or  For  Worse”),  Gary  Lar¬ 
son  (“The  Far  Side”),  and  Garry 
Trudeau  (“Doonesbury”). 

Johnston  and  the  now-retired  Lar¬ 
son  are  previous  winners  of  the 
Reuben,  which  will  be  presented  for 
the  49th  time  on  May  27  at  the  Boca 
Raton  Resort  St  Club  in  Florida. 

The  winners  of  10  other  cartooning 
categories  will  also  be  announced  that 
night. 

Comic  strip  nominees  include 
Trudeau,  “Frank  &  Ernest”  creator  Bob 
Thaves  of  Newspaper  Enterprise  Asso¬ 
ciation  (NEA),  and  the  “Blondie”  team 
of  Dean  Young  and  Stan  Drake  of  King 
Features  Syndicate. 

Comic  panel  finalists  are  “Speed 
Bump”  creator  Dave  Coverly  of  Cre¬ 
ators  Syndicate,  “Dunagin’s  People” 
creator  Ralph  Dunagin  of  NAS,  and 
“They’ll  Do  It  Every  Time”  cartoonist 
A1  Scaduto  of  King. 

Editorial  cartoon  nominees  include 
Chip  Bok  of  the  Akron  Beacon  Journal 
and  Creators,  Jim  Borgman  of  the 
Cincinnati  Enquirer  and  King,  and 
Mike  Luckovich  of  the  Atlanta  Consti¬ 
tution  and  Creators. 

The  other  prize  categories  are  adver¬ 
tising  illustration,  animation,  comic 
books,  greeting  cards,  magazine  gag 
cartoons,  magazine  and  book  illustra¬ 
tion,  and  newspaper  illustration. 

Also  presented  will  be  the  first  Mil- 
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Clockwise,  from  top  left,  are  Qarry 
Trudeau,  Lynn  Johnston,  Qary  Larson 
and  Qreg  Evans. 


ton  Caniff  Lifetime  Achievement 
Award,  named  after  the  late  creator  of 
“Terry  and  the  Pirates”  and  “Steve 
Canyon”;  and  the  Silver  T-Square 
Award,  for  service  to  the  NCS. 

Other  scheduled  events  at  the 
Reuben  Award  weekend  include  a  May 
27  seminar  featuring  four  recent 
Reuben  recipients:  Johnston, 
Borgman,  “Garfield”  creator  Jim  Davis 
of  Universal,  and  Mike  Peters,  the 
“Mother  Goose  &  Grimm”  creator  and 
Dayton  Daily  News  editorial  cartoon¬ 
ist  syndicated  by  Tribune  Media  Ser¬ 
vices.  The  quartet  will  discuss  their  ca¬ 
reers  and  the  future  of  cartooning. 

On  May  28,  there  will  be  a  salute  to 
the  100th  anniversary  of  comics,  as 
well  as  a  party  at  the  construction  site 
of  the  International  Museum  of  Car¬ 
toon  Art  in  Boca  Raton. 

In  addition,  a  new  NCS  president 
and  board  of  directors  will  be  an¬ 
nounced  at  a  May  27  business  meeting. 
The  current  president  is  Bruce  Beattie, 
who  does  the  “Beattie  Blvd.”  comic  for 
NEA  and  editorial  cartoons  for  the 
Daytona  Beach  (Fla.)  NewS'Journal 
and  Copley  News  Service. 

Humor  writer  to  be 
serialized  two  ways 

A  BOOK  IS  being  serialized  via  both 
print  and  audiotex. 

Tribune  Media  Services  (TMS)  is 
offering  five  print  excerpts  from  Dave 


Barry’s  Complete  Guide  to  Guys,  start¬ 
ing  May  7.  In  addition,  the  syndicate’s 
Voice  News  Network  is  providing  five 
companion  audio  segments  that  feature 
the  TMS  humor  columnist  reading  ex¬ 
tra  excerpts  from  the  book. 

United  announces  a 
Tascinating^  launch 

A  CHILDREN’S  COLUMN  called 
“Fascinating  Things”  has  been  intro¬ 
duced  by  United  Feature  Syndicate. 

The  weekly  column  was  developed 
for  United  by  the  editors  at  Dorling 
Kindersley  (DK),  which  has  published 
award-winning  reference  books  for 
more  than  20  years. 

Each  week,  “Fascinating”  offers  a 
black-and-white  illustration  and  de¬ 
scriptive  copy  of  a  subject.  The  feature 
discusses  the  inner  workings  of  a  train, 
plane,  car  or  toy;  talks  about  the  mys¬ 
teries  of  a  rock,  fossil  or  dinosaur;  or 
offers  historical  facts  about  armor,  es¬ 
pionage,  cowboys  and  teddy  bears. 

Clients  include  the  Cleveland  Plain 
Dealer  and  San  Jose  Mercury  News. 

‘Home  PC’  reviews 
syndicated  by  UFS 

SOFTWARE  REVIEWS  FROM  Home 
PC  magazine  are  being  offered  by 
United  Feature  Syndicate. 

Each  week.  United  is  providing 
three  to  five  reviews  covering  products 
such  as  electronic  books;  entertain¬ 
ment  programs  for  adults;  and  kids’ 
games,  complete  with  information 
about  educational  value,  age  suitability 
and  degree  of  violence.  All  the  reviews 
list  product  names,  prices  and  system 
requirements. 

Clients  include  the  Denver  Rocky 
Mountain  News,  Detroit  News,  Port¬ 
land  Oregonian,  Salt  Lake  Tribune  and 
San  Francisco  Examiner. 

‘Zillions’  info  gives 
kids  consumer  tips 

MATERIAL  FROM  THE  Zillions  con¬ 
sumer  magazine  for  kids  will  be  offered 
by  United  Feature  Syndicate,  starting 
May  22. 

The  award-winning  bimonthly  is 
published  by  Consumers  Union,  the 
nonprofit  organization  that  also  puts 
out  Consumer  Reports  for  adults. 


Each  week.  United  offers  news¬ 
papers  one  story  and  an  accompanying 
black-and-white  graphic  on  topics 
such  as  popular  video  games,  fast 
foods,  CD  and  tape  clubs,  sports  card 
collecting,  and  summer  jobs. 

According  to  United,  the  articles 
give  kids  information  about  the  best 
products  to  buy,  and  also  help  young¬ 
sters  develop  a  healthy  skepticism 
about  marketing  hype. 

Mann  feature  looks 
at  interactive  media 

A  COLUMN  ABOUT  interactive  me¬ 
dia  is  being  self-syndicated. 

In  the  feature,  William  Mann  writes 
about  such  subjects  as  the  Internet, 
World  Wide  Web  sites,  Usenet  News- 
groups  and  CD-ROMs. 

Mann,  who  has  covered  the  multi- 
media  beat  as  a  freelancer,  is  a  TV 
columnist  at  the  Santa  Rosa,  Calif., 
Press  Democrat.  Before  that,  he 
worked  for  the  Oakland  Tribune,  Hon' 
olulu  Advertiser  and  Montreal  Gazette. 

The  writer  is  based  at  P.O.  Box  642, 
Forestville,  Calif.  95436. 


tying 
the  knot, 
Wedding  Bells 
shows  you 
the  ropes 

Planning  a  wedding  section  doesn’t 
have  to  be  as  tough  as  planning  an  actu¬ 
al  wedding.  Make  it  easy  by  ordering 
Copley’s  Wedding  Bells  Package. 
Featuring  10  wedding-related  stories, 
photos  and  art,  the  package  offers  the 
best  wedding  coverage  just  in  time  for 
the  June  bride.  Plus,  we  offer  color  art 
in  case  brides  are  looking  for  something 
more  than  black  and  white. 

Wedding  Bells  is  available  on  disk, 
camera-ready  by  mail  or  on  AP  Date 
Feature’s  hi^-speed  wire. 

Call  toll-free  (800)  238-6196  today 
for  a  sample,  or  fax  this  ad  with  your 
name,  address  and  phone  number  to 
(619)  297-0537 

COPLEY 

newssomco 
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Seventh  day  added 

MARK  PARISI  MAS  started  a  Sunday 
version  of  his  daily  “off  the  mark”  pan¬ 
el. 

Sunday  clients  include  the  Boston 
Herald;  Myrtle  Beach,  S.C.,  Sun  News; 
and  Guelph  Mercury  in  Ontario, 
Canada. 

Parisi  is  based  at  Atlantic  Feature 
Syndicate,  16  Slayton  Road,  Melrose, 
Mass.  02176. 

Overseas  syndicate 

INTERNATIONAL  PRESS  Syndicate 
(IPS)  is  five  years  old. 

The  company  —  based  at  50,  avenue 
des  ChampS'Elysees,  75008  Paris, 
France  —  represents,  for  worldwide 
syndication,  such  clients  as  Universal 
Press  Syndicate  (for  text),  the  Village 
Voice,  Le  Monde  News  Service,  At¬ 
lantic  Monthly,  Forbes  and  Spin. 

It  is  currently  syndicating  excerpts 
from  Tad  Szulc’s  Pope  John  Paul  II  bi¬ 
ography  (Simon  &  Schuster),  as  well 
as  an  interview  with  Palestinian  leader 
Yasir  Arafat. 

IPS  was  founded  by  Paul  Gendel- 
man,  former  senior  vice  president  of 
the  New  York  Times  Syndication  Sales 
Corp.;  and  George  Gendelman,  former 
overseas  marketing  manager  for 
NYTSSC. 

Features  reinstated 

MORE  THAN  1,000  readers  com¬ 
plained  after  the  Duluth  (Minn.) 
NewS'Tribune  dropped  “Jumble  — 
That  Scrambled  Word  Game.” 

When  the  paper  decided  to  bring 
the  feature  back.  Tribune  Media  Ser¬ 
vices  (TMS)  production  artist  Kristin 
McShea  was  asked  to  design  quickly  a 
customized  “Jumble”  announcing  its 
return. 

“Jumble”  is  by  Henri  Arnold  and 
Mike  Argirion  of  TMS. 

In  other  news,  two  papers  reinstated 
“Dilbert”  by  Scott  Adams  of  United 
Feature  Syndicate  after  readers  protest¬ 
ed  the  comic’s  removal. 

The  publications  were  the  Bidde- 
ford,  Maine,  Journal  Tribune  and 
Cranbrook  Daily  Townsman  in  British 
Columbia,  Canada. 

Thousands  of  Daily  Townsman  read¬ 
ers  signed  a  petition  expressing  their 


dissatisfaction  with  the  dropping  of 
“Dilbert.” 

Business  columnist 

BOSTON  GLOBE  PERSONAL  fi¬ 
nance  and  mutual  funds  columnist 
Charles  Jaffe  is  self-syndicating  his  two 
weekly  features. 

The  award-winning  writer  joined 
the  Globe  in  1994  after  six  years  as 
business  editor  and  columnist  at  the 
Allentown,  Pa.,  Morning  Call.  He  has 
also  worked  for  the  St.  Petersburg 
Times  and  Bradenton  (Fla.)  Herald. 

Jaffe  —  based  at  J  Features,  609 
Jerusalem  Road,  Cohasset,  Mass. 
02025  —  is  an  economics  and  journal¬ 
ism  graduate  of  the  University  of 
Michigan. 

His  column  clients  include  the  Ar¬ 
lington  Heights,  Ill.,  Daily  Herald, 
Denver  Post,  Fort  Worth  Star-Telegram 
and  Phoenix  Gazette. 


Charles  Jaffe 


Best  cartoons  book 

A  BOOK  CALLED  The  100  Best 
Comics  of  the  Century  is  being  released 
by  Metropolis  Publishing  of  Los  Ange¬ 
les. 

Metropolis  said  more  than  20,000 
cartoons  were  screened  to  pick  the  100 
funniest  ones,  with  a  maximum  of  four 
per  creator  allowed.  Newspaper  comics 
filling  this  quota  included  “Calvin  and 
Hobbes”  by  Bill  Watterson  of  Univer¬ 
sal  Press  Syndicate,  “Chaos”  by  Brian 
Shuster  of  Daily  Features  Syndicate, 
“Dilbert”  by  Scott  Adams  of  United 
Feature  Syndicate  and  “Peanuts”  by 
Charles  Schulz  of  United. 

Despite  the  book’s  title,  most  of  the 
cartoons  making  the  cut  date  from  the 
1970s  to  the  present.  And,  somehow, 
15  cartoons  from  Omni  magazine  end¬ 
ed  up  in  the  compilation. 

The  foreword  was  written  by  humor 
columnist  Dave  Barry  of  Tribune  Me¬ 
dia  Services. 

King  creators  speak 

SEVERAL  KING  FEATURES  Syndi¬ 
cate  cartoonists  were  guest  speakers 
during  the  past  three  months  at  the 
Barnum  Museum  in  Bridgeport,  Conn. 

They  included  Bunny  Hoest  (“The 
Lockhorns,”  “Agatha  Crumm,”  “What 
a  Guy”),  Ray  Billingsley  (“Curtis”), 
Bob  Weber  Sr.  (“Moose  Miller”),  Tony 
DiPreta  (“Rex  Morgan,  M.D.”),  and 
the  team  of  Brian  Walker,  Greg  Walk¬ 
er  and  Chance  Browne  (“Hi  and 
Lois”). 

Brian  Walker  is  curating  the  muse¬ 
um’s  current  centennial  of  comics  ex¬ 
hibit,  which  is  scheduled  to  last  until 
May  14. 
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^  VE3  I  UUHNT  THIS  LHJEST  SHTH 


1995  EonoR  &  Pubusher  Markh  Guide® 

Exclusive  data  on  U.S.  and  Canadian  nev/spaper  markets.  (Published  Nov.  1994) 
One  to  lour  copies:  $100  per  copy. 

Bulk  orders  of  5  or  more:  $92  per  copy. 

Intemotionol  orders  (outside  U.S.  or  Gmodo):  $125  per  copy. 

Market  Guide  and  CD-ROM:  $395. 

1995  Editor  &  Pubusher  International  Year  Book® 

The  encyclopedia  of  the  newspaper  industry.  (Published  April  1995) 

One  to  (our  copies;  $100  per  copy. 

Bulk  orders  of  5  or  more:  $92  per  copy. 

International  orders  (outside  U.S.  or  Canada):  $1 25  per  copy. 

Year  Book  and  CD-ROM  without  listing  capabilities:  $495. 

Yeor  Book  and  CD-ROM  listing  capabilities:  $895.  | 


Network  versions  of  both  the  Morket  Guide 
ond  Year  Book  CD-ROMs  are  ovailoble,  pleose  coil 
(212)675-4380  Ext.  333  (or  prkmg. 

For  tecimical  information  calf  Ext.  444 


Total  (or  this  order  $ 


Please  send  me  information  about  the 
□  Market  Guide  □  Year  Book 
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Death 

Continued  from  page  10 

Medical  Center  in  Stamford,  Conn. 
He  lived  in  Rye,  N.Y.,  and  had  been  ill 
since  suffering  a  heart  attack  in  No¬ 
vember. 

Dealey  died  of  lung  cancer  April  7 
at  his  home  in  Dallas.  President  of  the 
News  from  1960  to  1980,  he  led  the 
family-controlled  newspaper  when  the 
mighty  Times  Mirror  Co.  bought  the 
rival  Times  Herald  in  1970  and  took 
the  News'  parent  company,  A.H.  Belo 
Corp.,  public  in  1981. 

He  spent  nearly  60  years  with  the 
News,  which  George  Bannerman 
Dealey,  his  grandfather,  bought  in  1926 
from  the  heirs  of  Col.  A.H.  Belo. 

“He  was  the  rightful  heir  of  a  great 
newspaper  family.  We  don’t  have  too 
many  of  those  coming  along  anymore,” 
Joe  D.  Smith  Jr.,  publisher  of  the 
Alexandria  (La.)  Daily  Town  Talk,  told 
the  News  in  a  61-inch  obit  by  joe  Sim- 
nacher.  “He  represents  the  end  of  an 
era  for  many  of  us  in  the  South.” 

Dealey  was  born  in  Dallas  in  1919 
and  grew  up  in  Highland  Park. 

His  career  started  in  the  mailroom 
of  the  family’s  evening  Dallas  Journal 
in  1937,  when  the  News'  circulation 
was  102,000  daily.  At  his  death,  circu¬ 
lation  stood  at  about  494,000. 

He  studied  English  at  the  University 
of  Texas  at  Austin,  where  he  graduated 
in  1941,  before  studying  newspaper  pro¬ 
duction  at  the  Southwest  School  of 
Printing. 

He  rejoined  the  Journal  in  1942  as  a 
sports  reporter  before  being  drafted 
into  the  Army  Air  Corps.  After  the 
service,  he  joined  the  News'  business 
news  department. 

Dealey  was  named  assistant  secre¬ 
tary  of  Belo  in  1950  and  became  active 
in  management  thereafter,  when  the 
company  began  building  its  broadcast 
holdings.  He  was  elected  to  the  board 
in  1952,  and  president  and  CEO  in 
1960. 

Dealey  helped  establish  the  family’s 
foundation  in  the  1950s  and  was  active 
in  community  organizations  and  char¬ 
ities. 

Editorially,  he  helped  organize  cov¬ 
erage  of  John  F.  Kennedy’s  assassina¬ 
tion  while  his  top  editor  was  locked  in 
a  federal  grand  jury.  When  Times  Mir¬ 
ror  bought  the  Times  Herald,  he  man¬ 
aged  a  series  of  investments  in  news 
coverage  and  presses  that  led  to  Times 
Mirror’s  selling  out  and,  eventually,  to 
the  Herald's  demise  in  1991. 


Stevenson  devoted  his  entire  career, 
even  after  retirement,  to  journalism. 

“Stevenson  was  a  no-nonsense  news 
editor  weaned  on  the  never-ending 
deadlines  of  wire  service  warfare,”  said 
former  UPl  managing  editor  Bill  Fer¬ 
guson.  “He  lived  to  compete  and  took 
no  solace  in  second  place.” 

Born  in  New  Orleans  in  1929,  Hu¬ 
bert  L.  Stevenson  grew  up  in  Picayune, 
Miss.,  where  he  entered  the  field  as  re¬ 
porter  and  sports  editor  at  the  weekly 
Picayune  Item. 

His  work  as  a  college  journalist  was 
interrupted  by  service  in  the  U.S. 
Army  from  1950  to  1952.  He  returned 
to  college  at  New  York  University  30 
years  later  to  finish  his  degree. 

Stevenson  joined  UPl  as  a  reporter 
in  Jackson,  Miss.,  in  1953.  He  served  in 
Florida  bureaus  and  became  Virginia 
state  news  editor  before  becoming  a 
sales  executive. 

For  two  years  beginning  in  1960,  he 
was  a  general  news  editor  for  the  world 
service  in  New  York,  and  for  the  next 
two  years  directed  coverage  of  the  civil 
rights  movement  in  the  South. 

He  was  appointed  managing  editor 
in  1965,  and  in  1972  was  named  editor 
in  chief  and  vice  president,  with  re¬ 
sponsibility  for  the  global  coverage  of 
more  than  1,000  journalists.  He  and 
other  UPl  leaders  visited  China  in 
1972  and  1978  to  push  for  reopening  of 
U.S  news  bureaus,  and  made  similar 
visits  to  Cuba  in  the  early  1980s. 

NNN 

Continued  from  page  23 

nal,  Haegele’s  team  eventually  sold  the 
company  on  a  38-newspaper  schedule. 

Currently,  NNN  represents  500 
newspapers,  which  account  for  almost 
70%  of  daily  and  80%  of  Sunday  circu¬ 
lation  nationwide. 

And,  to  date,  NNN  has  given  pre¬ 
sentations  to  advertisers  and  their 
agencies  in  New  York  and  Detroit.  Los 
Angeles,  Chicago,  Minneapolis  and 
Dallas  are  targeted  next,  Haegele  said. 

The  presentations  include  a  video 
that  highlights  innovations  in  newspa¬ 
per  technology  and  new  media,  as  well 
as  a  slide  presentation  that  profiles 
newspaper  audiences  and  offers  tips  on 
cost-effective  ways  to  advertise  in 
newspapers. 

Also,  NNN  is  in  the  latter  stages  of 
developing  a  trade  campaign  that  fea¬ 
tures  the  tag  line,  “If  you  run  it  in  the 
newspaper,  they’ll  read  it.” 


Partnering 

Continued  from  page  29 

computer  hackers,  it  was  distributed 
broadly  and  freely  available,  and  over 
time  it  gained  a  ubiquity  that  the  In¬ 
ternet  has  today,”  Burnham  said. 

The  analogy  extends  to  online  ser¬ 
vice  providers  that  offer  proprietary  so¬ 
lutions,  in  the  same  way  that  minicom¬ 
puter  vendors  offered  proprietary  sys¬ 
tem  software  in  the  mid-80s. 

As  UNIX  became  broadly  available, 
and  as  a  raft  of  developers  added  value 
to  the  UNIX  environment,  “all  of  a 
sudden,  the  authoring  tools  .  .  .  be¬ 
came  much  more  powerful,  much  rich¬ 
er,  much  more  readily  available,  at  bet¬ 
ter  prices,  than  the  tools  that  were  of¬ 
fered  by  proprietary  minicomputer 
vendors.” 

The  result,  as  they  say,  is  history: 
UNIX  rules. 

Online  service  providers  currently 
offer  Internet  access  as  a  kind  of  “step¬ 
brother”  that  sits  on  top  of  their  pro¬ 
prietary  offerings,  said  Burnham,  in 
the  same  way  that  minicomputer  ven¬ 
dors  were  forced  to  offer  UNIX. 

“What  happened  in  the  case  of  the 
minicomputers  is  that  those  secondary 
offerings  quickly  became  the  primary 
offerings,”  he  said,  “and  1  think  it’s  very 
likely  to  happen  the  same  way  with  In¬ 
ternet.” 

If  Burnham  is  right,  “history  may 
just  repeat  itself.” 

Shop  Talk 

Continued  from  page  52 

dramatically  as  traditional  newspapers 
seek  solvency  through  entertaining 
rather  than  informing. 

It  doesn’t  matter  how  much  longer 
newspapers  are  printed  on  paper  or  ex¬ 
actly  at  what  time  they  become  elec¬ 
tronic  delivery  systems.  There  will  al¬ 
ways  be  a  need  for  news,  and  there  will 
always  be  a  need  for  news  that  can  be 
trusted. 

A  more  troubling  question  is  the  fol¬ 
lowing:  When  will  the  news  leaders  of 
today  cast  off  their  cynicism  and  fess 
up  to  their  watchdog  responsibilities? 

Given  the  confusion  and  lack  of 
clarity  coming  from  some  of  the  best  in 
the  business,  until  these  leaders  start 
talking  less  about  mechanics  and  more 
about  the  Fourth  Estate’s  institutional 
role  in  preserving  this  democracy, 
much  more  is  at  stake  than  the  future 
of  the  newspaper  industry. 
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Did  You  Read  These 
Recent  Tech/Equipment 
Articles  in  E(^P? 


Xerox  Verde  Film 
At  USA  Today 

Silver-free  film  ready  to  move  from 
testing  in  Arlington  to  live  trials  at 
print  sites. 

Paper  And  Ink 
Prices  Rising 

Costlier  chemicals  boost  ink  prices; 
newsprint  prices  head  for  a  new 
high. 

'Eco-audit'  Concept 
Haunting  European 
Newspaper  Publishers 

The  extraordinarily  rigorous 
environmental  standards  imposed 
on  manufacturers  in  many 
European  countries  may  be 
extended  to  newspapers. 

Sysdeco  Inks 
Atex  Purchase 

Atex  is  now  part  of  the  new 
Sysdeco  Media  Group,  which 
includes  some  Sysdeco  operations 
and  SyPress  Oy,  the  Finnish 
software  developer  recently 
acquired  by  Sysdeco  that  supplied 
some  of  the  software  used  by  Atex 
in  its  Enterprise  ad  system. 

Filmless  In  Vancouver 

Southam’s  Pacific  Press  dailies  to 
equip  all  photographers  with  NC 
2000  cameras  and  PowerBooks. 


Two  New  Families 
Of  Digital  Cameras 

Two  from  Fuji-Nikon  are 
distinguished  by  shooting  speeds; 
Kodak-Canon  pair  offers  different 
resolutions,  picture  areas  and 
models  for  black-and-white  and 
infrared. 

New  Film  Cameras 
and  Equipment 

Canon  revives  fixed  pellicle  mirror, 
adds  power  packs;  Nikon  improves 
N90,  introduces  N70  and  28T1; 
both  companies  offer  new 
speedlights. 

Desktop  Tools  For  Online 

In  newspapers  across  the  country, 
journalists  are  discovering  that  the 
desktop  also  can  help  them 
produce  content  for  emerging 
electronic  media. 


Archiving  Issues 
And  Options 

Digital  ’95  session  examined 
workflow,  text-image  integration, 
buying  or  building  systems, 
selecting  shots  for  a  digital  archive 
and  managing  multiple  formats  for 
new  media. 

Community-clone  Lawsuits 
Continue 

In  ongoing  litigation,  Rockwell 
contends  Tensor  relied  on  DEV, 
Web  Machinery  benefited  from 
Pathfinder. 

Plus: 

Equipment  Sales  and 
Vendor  and  Newspaper 
Personnel  Appointments  ... 


You  miss  a  lot  in  the  newspaper  industry  if  you  miss  a  week  of  E&P. 


Editori^Piiblisher 

The  Only  Independent  Weekly  Journal  of  Nempapering 


Start  your  own  subscription  —  delivered  to  your  home  or  office  —  today!  Look  for  the  convenient 
subscription  reply  card  bound  in  this  issue  or  call  the  Circulation  Department  at  (212)  675-4380. 
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Classified  Advertising 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 


AUTOMOTIVE 


AT  THE  WHEEL®  featuring  racer 
Price  Cobb.  Weekly  automotive  & 
motorsports  feature  with  photo. 
Affordable  (210)  797-1813 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


It  is  the  little  things  that  fret  and  worry  us; 
you  can  dodge  an  elephant  but  not  a 
Hy. 

Josh  Billings 


BUSINESS 


SPECIAL  SEaiON  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Reol  Estate,  Modem 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TKHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  LIVING 
FREE  SAMPLES  AND  RATES. 


LUCKY  NUMBERS 


FORTUNE  COOKIES  -  All  Birthdotes 
Daily  -  Camera  Ready  -  Free  Trial 
Time  Data  (800)  322-5101 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940; 

(91 4)  692-4572.  Fax  (91 4)  692-831 1 . 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  IrTCrossword  Puzzles 
Phone  (800)  292-4308 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (21 2)  755-4363 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


LOCAL  YELLOW  PAGES  FOR  SALE 
City  &  Local  markets  Est.  10  years. 
Over  75,000  distribution  -  (5)  Books. 
Owner  will  help  expand.  Gross  over 
$350,000-i-.  Central  NJ,  -  1-hour  to 
NYC-Philodelphio.  $395,000  Turn  Key. 
Coll  Mr.  Charles...(908)  240-9595. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70 


KEVIN  BRIAN  KAMEN  &  CO. 
Negotiations/Circulation  Appraisals 
Nationwide  (51 6)  379-2797 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton-N.England-(617)  446-071 1 
D.  Claussen-MWest-(816)  561-0596 
Wren  Barnett- South-(704)  698-0021 . 
Bruce  Lantz-CANADA-(519)  775-2335 


BILL  MAHHEW  COMPANY  conducts 

professional,  confidential  negotiations 
tor  sale  and  purchase  of  highmt  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 


Time  bears  away  all  things 


Virgil 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


JAMES  W.  HAU,  JR. 


Newspaper 

Sales,  Appraisals,  Consultations 


Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-01 70. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  233-2318 
Lon  W.  Williams 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 
Gilbert,  AZ  85233  (602)  81 3-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
MarKigement-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  VarKouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


BARGAIN"Texas  weekly,  nets  $35K, 
building  included  $60K.  Modest  down 
payment.  Bill  Berger,  ATN,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 


NEWSPAPER  BROKERS 


Appraisal 

Brokerage 

BOLITHO-CRIBB 


&  Associates 
Appraisal  for  estate,  tax. 


John  T.  Cribb 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
406-586-6621 


ESOP,  partners,  bank, 
stock,  assets,  other. 
Established  1923 


Robert  N.  Bolitho 
Box  3008 

Palm  Beach,  FL  33480 

407-820-8530 


EOT 


The 

communication 
link 
of  the 
Newspaper 
industry  every 
week 

since  1884. 


NEWSPAPERS  FOR  SALE 

ALL  NEW  equipment,  state  of  the  art. 
Weekly  with  full  color  pix,  ads.  10% 
down,  owner  offers  long  easy  terms. 
Free  list,  others.  Associated  Texas 
Newspapers,  Inc.,  1 801  Exposition, 
AusKn,  TX  78703.  (51 2)  476-3950. 
FLORIDA:  Senior  citizen  papers,  prof¬ 
itable,  $600,000.  Also  small  weekly, 
island  community,  $70,000. 
Beckerman  Assoc.,  (81 3)  971  -2061 . 

FLOURISHING  weekly  newspaper 
located  in  rural  Kentucky,  one  hour 
from  city.  Publisher  must  retire.  Send  all 
inquiries  to:  Fox  (502)  547-3100. 

NEWSPAPERS  WANTED 

AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 
KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher _ 

OWNER-OPERATOR  seeks  county  seat. 
Paid  Weekly  or  Small  Group  in  South¬ 
east.  Large  Dovm  Payment  or  All  Cash. 
Prefer  NC,  SC  or  VA.  Must  Act  Quickly. 
Reply  to  Box  07328,  Editor  &  Publisher. 


Man  is  the  only  animal  that  can  be  bored. 

Erich  Fromm 
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ANNOUNCEMENTS 


PUBUCATIONS  FOR  SAi£ 

BUY  IN  OR  BUY  OUT 

Small  Manhattan  weekly  trade  pub¬ 
lication  seeks  journalism-background 
partner  Id  buy  in  with  buy-out  in  mind 
or  take  over  now.  Box  07325,  Editor  & 
Publisher. 


TRADE  ASSOCIATION 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  tor  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  Fax  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


PLACE  YOUR  BET 

ON  EOT  CLASSIHEDS 

E6?P’s  Help  Wanted  ads  reach  the  industry  people  you  are  looking 
for  to  fill  that  open  position  at  your  paper.  And,  Positions  Wanted 
advertisers  tell  us  that  Efi?P  Classified  ads  get  results! 

E6?P  CLASSIFIEDS...Your  Best  Bet! 


EQUIPMENT  &  SUPPLIES 


PRESSES 


SINGLE-WIDTH 


PRESSES 


FOR  SALE 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 

MAILRCX)M 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  (71 3)  468-5827. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Konipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  Fax  (404)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 

_ (800)  356-4886. _ 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fox  (407)  273-901 1 

_ PRESSES _ 

GOSS  METRO  5-unit,  22-3/4',  1  full,  2 
half  color  decks,  2:1  double  folder. 
Peripheral  mailroom  and  plateroom 
equipment.  Available  July/ August  '95. 
Call  NewsTech  at  (305)  688-1407  for 
details. 


PAPER  WIDTH  CHANGE 

NORTHEAST  INDUSTRIES 

can  do  your 
paper  width  changes... 

We  have  a  complete 
engineering  staff... 
and  have  parts  available. 

For  more  information  call: 

SAM  OR  NORM 

at  1-800-821-6257 


_ PRESSES _ 

3  Goss  22'  Metroliner  Mono  units,  3 
Goss  45'  RTP's,  1  Goss  22',  1 60  page 
single  3:2  folder,  angle  bar  nests,  sub¬ 
structure  and  4  Fincor  100  HP  mators 
and  controls.  Can  be  sold  as  a  package 
or  as  individual  components. 

8  Offset  converted  22  3/4'  Hoe  Col- 
ormatic  units  with  4  color  humps  and  8 
Hoe  45'  RTP's.  Can  be  sold  as  a 
package  or  as  individual  components. 

New  Allen-Brodley  60  HP  press  drive 
controls  (total  of  9  controls)  still  in  the 
crates  for  an  8  unit,  1  folder  press.  Can 
be  converted  by  Allen-Brodley  to  75  HP 
or  100  HP  controls.  Ideal  for  a  press 
drive  upgrade  of  an  existing  press. 

For  further  information,  call 
John  Pascarella 

GLOBAL  PRESS  SALES 
(908)  560  9364  Fax  (908)  560  9422 

HARRIS  V15-D  22-3/4'  6  or  8  unit 
press,  4  splicers,  ribbon  deck,  and  JF- 
25  folder. 

HARRIS  V15-D  22-3/4'  12  unit  press 
with  3  splicers  and  3  JF-25  folders. 

GRAFICA  WORLDWIDE,  INC 
(91 4)  761  -6360  Fax  (91 4)  761  -0597 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  Fox  (404)  552-2669 

URBANITE  substructure,  3-arm  reels, 
Y-columns,  wall  brackets,  tensions, 
auto-pasters.  For  8-unit  press. 
C.ALLEMAN  (505)294-0450 

USED  OR  RECONDITIONED 
newspaper  vending  machines 
Call  Tom  Godfrey  (31 4)  991  -3693 


7  Goss  Urbanite  units,  1982/68  -  22 
3/4'. 

8-unit  Goss  Community  with  SC  (older 
&  upper  former,  1980/81  -  22  3/4'. 
8-unit  Goss  Community  with  SC  folder 
&  upper  former. 

6- unit  GOSS  COMMUNITY  with  SC 
folder  &  upper  former.  22  3/4'cut-off, 
ranges  in  age  from  1972  to 
1982. 

7- unit  Goss  Community  with  SC  (older 
and  upper  former. 

5- unit  Goss  Community,  grease 
lubricated. 

4-unit  Goss  Community,  22  3/4"- 
available  immediately. 

Add-on  Goss  Community  units  and 
folders. 

4- unit  Goss  Suburban  press. 

6- unit  Harris  V25  with  JF25  &  upper 
former. 

5- unit  Web  Leader,  late  1 970's  vin¬ 
tage. 

Web  Leader  mono  unit  &  Web  Leader 
folders. 

6- unit/2-folder  News  King,  1987  vin¬ 
tage. 

5-unit  News  King,  1 977  vintage. 

4-unit  News  King,  1 965/73  w/KJ6. 
Add-on  News  King  units  &  folders. 

2-unit  Cottrell  Vanguard  -  22  1  /2"  cut¬ 
off. 

DOUBLE-WIDTH 

New  1 0-unit  TKS  press  with  3  half  decks, 
double  3:2  folder  and  ten  42"  RTP's  -  22 
3/4"  (never  installed). 

3  'Vision'  (Cosmo-style)  GAM  offset 
units. 

2  Goss  double  3:2  folders  (one  1 60-page 
&  one  144-page),  22  3/4"  w/dwble 
upper  formers. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050  Fax  (91 3)  492-621 7 


Habits  are  safer  than  rules;  you  don't 
have  to  watch  them.  And  you  don't  have 
to  keep  them,  either;  Th^  keep  you. 

Dr.  Frank  Crane 


4  Unit  Web  Leader,  1  folder, 
brush  damp.,  vintage  1 983 

1  Web  Leader  Quadrocolor,  1 985 

2  Unit  Newsking  with  KJ-6  folder, 
vintage  1 978,  reconditioned  1 989 
5-10  Unit  Harris  V-22,  heavy  duty 
RBI  (older  and  upper  former 

2  Goss  Comm.  SSC  folders,  one 
w/double  parallel  1 981 
2  Cary  splicers  stacked  pair, 
model  4550  up  to  250()fpm 
2  '105'  CounEo-veyors 
4  and  8  Pocket  McCain  Speedbinders, 
w/3rd  &  4lh  Knife 
We  want  to  buy  your  excess  press 
equipment! 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 

WANTED  TO  BUY 

CAa  us  -  WE  BUY 
Used  press  and  mailroom  equipment 
Coll:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  Fax  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 


THE  MUST  READ 
OF  1995!! 

Editor  &  Publisher’s 
International 
Year  Book 

Available  Soon,  Contact 
E&P’s  Circulation 
Department  at 
(212)  675-4380. 


INDUSTRY  SERVICES 


CIRCUIATION  CONSULTANTS 

KEVIN  BRIAN  KAAAEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 

The  people  who  get  on  in  this  wodd  are 
the  people  who  get  up  and  look  lor  the 
circumstances  they  want,  and,  if  they 
can't  find  them,  make  them. 

George  Bernard  Show 


CIRCUIATION  CONSULTANTS 


MEDIA  PRODUaiON  INC 
a  Nevada  Corporation  1 985 

CIRCULATION  DEVELOPMENT... 
MARKETING... COST  ANALYSIS... 
and  SERVICES... 
GUARANTEED  RESULTSI! 
(702)  873-3936 


CIRCULATION  SERVICES 


CIRCUIATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
_ (800)  247-2338 _ 

LEM  MARKETING 
Crews... Turn-Key  &  Seminars 
(609)  822-3701 

Anger  is  a  short  madness. 

Horace 
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INDUSTRY  SERVICES 


lAPTOP  SERVICES 


TANDY  lAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAl.  DRIVE  SYSTEM? 


CIRCULATION  SERVICES 

Convert  to  private  delivery  and  nevr  dis¬ 
tribution  start-up.  TMC/saturation 
products.  Call  Midwest  Independent 
Postal  (616)  324-1008 


GRAND  OPENING 
NEW  TELEMARKETING  CENTER 
Conversions 
New  Starts 
Stop  Savers 
Verification 

SOUTHERN  TELEMARKETING,  INC 
NATIONWIDE  (904)  886-4370 


J.  BLENKARN  HOLDINGS 
Circubtion  Telemarketing  Experts 
JeffBlenkam  (616)458-661 1 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  Free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

LEVIS  NATIONAL,  INC. 

'We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 
Our  27lb  Year 


PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 
NIE  FUNDRAISING/CREW/ 
TELEMARKETING  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 

CONSULTANTS 

Advertising,  Circulation  &  Financial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or 
new  applications.  GreenRose  Systems 
(813)969-3388 


American  Newspaper  Consultants,  Lid., 
including  William  E.  Brooks  Jr. 
(800)  554-3091. 


WASTE  REDUCTION  THROUGH 
CREW/MANAGER  TRAINING. 
FAX  TODAY  (708)  485-101 9 


YEARS  OF  EXPERIENCE  AS  VP  Circula¬ 
tion  Director  and  Consultant  for  every 
size  newspaper.  Increasing  sales, 
decreasing  expense.  Many  references. 
The  Von  Entress  Group,  Inc.,  Albert  E. 
Von  Entress,  President.  Call  (708)  717- 
5554. 

DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


Free  catalog.  Fax;  510-937-5039, 
Internet:  richard.hanson@pcb.com 

PRESS  GEAR 

WHITE  HOUSE  news  photographer 
offers  line  of  White  House  logo  cbthing 
and  accessories  for  his  colleagues  - 
available  nationally  by  mail-order  for 
the  first  time.  Shirts,  hats,  jackets,  bogs 
and  more.  Send  self-addressed 
stamped  envelope  for  free  color  catalog 
to;  Wilking  Mountain,  1 1 605  Kimberly 
Street,  Manassas,  VA  221 11-3199. 

PRESSROOM  SERVICES 

'CEMKOTE' 

HARDER  THAN  CHROME 
SUPPERIER  THAN  TEFLON 
WILL  NOT  WEAR  OFF 

FLY-WINGS  •  ANGLE  BARS 
TUCKER  BLADES  •  ETC. 

CALL  U.M.I.  TODAY 
(800)  531-9719 


Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  arid  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1 357 
24-Hour  Line  P.O.  tex  1 952 

_ Albuquerque,  NM  871 03 _ 

GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
con  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 

Supply  (313)  953-0780. _ 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 

PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


It's  c  Cbssified  Secret- We 7/  never  reveal  the  identity  of  an  E&P  box  bolder. 
If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  on  envelope  oodressea  to  ihe  E&P  Cbssified  Advising  Department  with  on  attached 
note  listing  the  newspapers  or  companies  you  do  not  wont  the  reply  to  reach.  If  ihe  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


HELP  WANTED 


ADMINISTRATIVE 


ACADEMIC 


ADMINISTRATIVE 

EDITOR  and  PUBUSHER 

IN  LOS  ANGELES  AREA 
Weekly  newspaper  in  prestigious  com¬ 
munity  is  seeking  an  editor  and  pub¬ 
lisher  who  enjoys  working  in  the 
newsroom  as  well  as  handling  general 
management  responsibilities  and 
representing  the  newspaper  in  the  com¬ 
munity.  The  paper  is  very  successful 
and  respected.  Paid  circubtion.  Staff  of 
20.  Submit  application  letter,  resume 
and  sabry  requirements  to  Box  07337, 
Editor  &  Publisher.  All  inquiries  will  be 
answered.  Confidentiality  will  be 
carefully  guarded. 

ENERGETIC,  hands  on  general  man¬ 
ager/marketing  manager  needed  for 
competitive  community  newspapers. 
Looking  for  individual  who  can 
organize,  train,  motivate  and  actively 
participate  in  sales  operation.  You  must 
have  a  proven  sales  track  record  and 
able  to  excel  in  competitive 
marketplace.  Competitive  compensation 
package,  excellent  benefits  and 
opportunity  to  join  fastest  growing  pub¬ 
lishing  company.  Send  resume  with 
salary  history  in  confidence  to  Box 
07341 ,  Editor  &  Publisher. 


t  believe  that  anyone  can  conquer  fear 
by  doing  the  things  he  fears  to  do, 
provided  he  ke^}s  doing  them  until  he 
gets  a  record  of  successful  experiences 
behind  him. 

Eleanor  Roosevelt 


ADMINISTRATIVE 


GENERAL  MANAGER/Sales  Manager 
needed  for  Zone  1  free  circulation 
weekly  with  200,000  plus  circubtion. 
We  are  looking  for  a  candidate  with  pro¬ 
ven  sales  and  sales  management  expe¬ 
rience,  that  has  excellent  sales  devel¬ 
opment  and  training  abilities.  This  posi¬ 
tion  also  entails  P&L  responsibilities. 
Attractive  compensation  and  benefit 
package.  Please  send  salary  history 
and  resume  to  Box  07322,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  growing 
Zone  4  daily  newspaper.  Candidate 
must  have  strong  sales  and  marketing 
background  to  take  charge  of  opera¬ 
tional  functions  of  newspaper,  develop 
marketing  strategies  and  drive  the  busi¬ 
ness.  Full  benefits  package  including 
401 K.  Submit  complete  resume  along 
with  salary  requirements  to  Box  07323, 

Editor  &  Publisher. _ 

PUBUSHER  OF  SMALL  DAILY 

Midwest  Newspapers,  Ames,  Iowa, 
seeks  well-rounded  publisher/gene-al 
manager  to  manage  a  small  daily  at  a 
middle  western  location;  $1.3  million 
revenue,  potential  for  5,000  paid 
circulation,  strong  news,  advertising, 
and  community  skills  a  must.  Reply  in 
confidence  to  Craig  S.  McMullin,  presi¬ 
dent,  Midwest  Newspapers,  P.O.  Box 
380,  Ames,  lA  50010. 


PUBUSHER 

Community  newspaper  company  is  look¬ 
ing  for  publisher/general  manager  to 
lead  our  30-person  staff  in  Lemoore, 
CA,  where  we  publish  four  community 
weeklies.  Long-established  newspapers. 
Central  printing  plant.  Send  cover  let¬ 
ter,  resume  and  salary  expectations  to 
Personnel  Director,  The  Century  Group, 
P.O.  Box  549,  Fontana,  CA  92334. 

ACADEAAIC 

JOURNALISM  Two-year  temporary 
appointment  for  Instructor/Assisbnt  Pro¬ 
fessor  to  teach  broad  range  of  courses 
in  journalism,  sponsor  award-winning 
campus  newspaper.  Master's  degree 
required;  Ph.D.,  writing  and  editing 
experience  preferred.  Salary  com¬ 
mensurate  with  qualifications  and  expe¬ 
rience.  Position  contingent  on  final 
administrative  approval.  Send  letter  of 
application,  resunie,  names  and  tele¬ 
phone  numbers  of  three  references  to 
John  P.  Frazee,  Dean,  School  of  Arts 
and  Letters,  Adams  State  College, 
Alamosa,  CO  81  102.  Review  of 
applications  begins  May  1 ,  1 995.  AA/ 
EOE. 


SEND  E&PBOXREPUES 
TO: 

Editor  &  PMisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


BOSTON  UNIVERSITY 
COLLEGE  OF  COMMUNICATION 

Boston  University's  College  of  Commu¬ 
nication  invites  applications  for  the  posi¬ 
tion  of  Chairman,  School  of  Journalism, 
avaibbb  August  1 ,  1 995. 

The  School  of  Journalism  has  a  full-time 
faculty  of  25  professors,  470  under¬ 
graduates  and  75  graduate  students. 
B.S.  and  M.S.  degrees  are  offered  in  all 
major  journalism  fiebs.  The  School  also 
has  summer  professional  for  interna¬ 
tional  journalists. 

Candidates  should  hove,  ideally,  subs¬ 
tantial  professional  journalism  experi¬ 
ence;  academic  and  teaching  experi¬ 
ence,  and  an  advanced  degree.  Can¬ 
didates  must  demonstrate  leadership 
and  possess  the  ability  to  work 
effectively  with  various  University, 
external  and  international  constituen¬ 
cies. 

Applicants  from  both  professional  and 
academic  life  are  encouraged  to  apply. 
Women  and  minority  candidates  are 
webome.  Sabry  negotiabb. 

Please  submit  biter  of  application,  com¬ 
plete  resume  or  curriculum  vita,  and  at 
least  three  references  to:  Assistant  Dean 
Phyllis  Robbins,  College  of  Communica¬ 
tion,  Boston  University,  640  Com¬ 
monwealth  Avenue,  Boston,  MA 
02215.  (Fax  617-353-4370;  e-mail 
<probbins@bu.edu>).  Deadline  for 
application  is  May  1 5, 1 995. 

Boston  University  is  an  equal 
opportunity,  affirmative  action 
employer 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING 
SALES  MANAGER 

The  Albuquerque  Publishing  Comtxjny, 
agents  for  Albuquerque  Journal  and 
The  Albuquerque  Tribune,  is  seeking  an 
individual  with  five  years  classified 
management  experience  and  the  ability 
to  manage  both  the  inside  and  outside 
Classified  Sales  staff. 

Expertise  and  experience  in  developing 
new  products,  utilizing  innovative 
marketing  techniques  and  application 
of  new  technologies  required.  Com¬ 
petitive  compensation  and  benefits 
package  includes  annual  MBO,  401 K, 
health  and  dental  plans. 

Send  resume  including  salary  history  to: 

Kim  McDonough, 

Human  Resources  Manager 

Albuquerque  Publishing  Company 
P.O.  Drawer  J-T 

Albuquerque,  New  Mexico  87103 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

Seeking  a  high-energy,  experienced  pro¬ 
fessional  to  run  our  inside  sales  opera¬ 
tion,  comprised  of  30  sales  represen¬ 
tatives  and  a  small  supervisory  staff. 

The  ideal  candidate  will  be  results- 
driven,  energetic  and  analytical  with  a 
proven  track  record  in  a  newspaper 
phone  sales  environment. 
Responsibilities  include  initiating  new 
programs  to  maximize  sales,  building 
successful  relationships  with  major 
clients  and  leading  the  department's 
budgeting  effort. 

We  are  a  fast-growth  company  recently 
purchased  by  the  Community  Newspa¬ 
per  Company  of  Needham,  Massachu¬ 
setts.  We  offer  a  great  salary,  com¬ 
petitive  benefits  and  an  extraordinary 
opportunity. 

Send  resume  to  H.R.,  Middlesex  Com¬ 
munity  Newspapers,  33  New  York 
Ave.,  Framingham,  MA  01 701 .  EOE. 

CORPORATE  ADVERTISING  DIREQOR 
for  well  established  group.  We  want  a 
highly-motivated  individual  with  a  pro¬ 
ven  track  record  of  sales  and  man¬ 
agerial  success.  Must  be  able  to  excel 
in  small  and  large  competitive  markets 
and  have  strong  people  skills.  Resume 
with  earnings  history  to  Box  07330, 
Editor  &  Publisher. 

DIRECTOR  OF  ADVERTISING  needed 
for  weekly  diocesan  newspaper  in 
Northeast.  The  successful  candidate 
must  possess  proven  sales  ability  and 
outstanding  leadership  skills.  Will 
manage  diversified  advertising  depart¬ 
ment.  Five  years  sales  experience  and 
three  years  sales  management  experi¬ 
ence  necessary.  Bachelor's  degree  pre¬ 
ferred.  Knowledge  of  media,  advertis¬ 
ing  helpful.  Send  resume  along  with 
cover  letter  to:  Editor  in  Chief,  Catholic 
SUN,  421  S.  Warren  St.,  Syracuse,  NY 
1 3202.  No  phone  calls,  please. 

We  have  to  live  today  by  whaf  truth  we 
con  get  today  and  be  ready  tomarrow  to 
call  it  falsehood. 

William  James 


_ ADVERTISING _ 

CLASSIFIED  AAANAGER/INSIDE  SALES 

Take  charge  person  to  manage  our 
growing  sales  staff  of  15. 
Responsibilities  include  coaching,  work¬ 
ing  with  staff  to  develop  new  business, 
implementing  sales  contests  and  incen¬ 
tives,  evaluating  and  monitoring  staff 
productivity  and  responding  to 
customer  service  questions.  Other 
related  duties  will  be  assigned  including 
revenue  and  budget  forecasting. 

We  are  seeking  an  individual  with  2  to 
3  years  of  supervisory  experience 
within  a  telemarketing  sales  environ¬ 
ment.  Qualified  candidates  should  have 
positive  sales  management  style,  strong 
verbal  and  written  communication  skills 
and  the  ability  to  interact  with  emplay- 
ees  in  a  positive  monner  and  implement 
new  sales  programs.  Prior  Classified 
Advertising  experience  within  an 
inbound/outbound  telemarketing 
environment  and  computer  skills  are 
preferred. 

We  offer  a  competitive  salary  and 
benefits  package. 

Reply  with  resume  and  cover  letter 
including  salary  requirements  to  Box 
07342,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING 


DISTRIBUTION  MARKETING 
MANAGER 

Need  creative,  energetic  sales  leader 
for  our  team.  Position  is  responsible  for 
achieving  our  preprint,  ADS,  and  TMC 
budgets,  and  manage  a  staff  of  three. 
Must  be  able  to  show  by  example  how  to 
successfully  market  to  categories  and  indi¬ 
vidual  advertisers.  Direct  Mail  and  TMC 
experience  a  plus.  As  a  port  of  Cox 
Newspapers,  we  offer  a  competitive 
salary/bonus/benefits  package  and  a 
metropolitan  area  that  offers  excellent 
quality  of  life.  Please  send  resume  to 
Mandy  Schumaker,  display  advertising 
manager,  Dayton  Daily  News,  45 
South  Ludlow,  LJgyton,  OH  45405. 

RETAIL  ADVERTISING  MANAGER 

Independently  owned  daily.  In  business 
eighty  four  years  in  a  great  community. 
30,000  circulation  and  growing.  Posi¬ 
tion  will  be  filled  with  individual  that 
knows  how  to  manage,  lead  and 
motivate  a  good  staff  with  capabilities 
of  being  an  excellent  staff  under  the 
right  person.  Experience  a  must.  Ability 
to  plan,  organize,  implement  a  sales 
strategy  that  is  second  to  none.  Plan 
must  include  strategy  to  develop  small 
accounts  os  well  as  large  ones.  Great 
fringe  benefit  package.  If  interested  con¬ 
tact  Don  Kincaid,  marketing/sales 
director.  The  Decatur  Daily,  Decatur,  AL 
(205)  340-2380. 


ADVERTISING 


VICE  PRESIDENT, 

ADVERTISING  SALES  AND  MARKETING 

Growing,  highly  profitable  50,000  circulation  daily  newspaper 
seeking  dynamic  individual  to  lead  our  40  person  marketing  team. 

Position  includes  responsibility  for  all  advertising  sales  including  daily 
newspapers,  niche  products,  direct  mail,  audiotext,  database 
marketing,  TMC  product,  and  interactive  classifieds. 

•  NYSE  listed  company 

•  Growing  metropolitan  market  in  the  Southwest 

Qualified  candidates  should  have: 

•  Proven  track  record  of  leadership  ability 

•  Ten  years  marketing/advertising  experience 

•  A  highly  driven,  winning  attitude 

•  Experience  in  new  product  development 

•  Experience  in  sales  training 

•  Excellent  communications  skills 

•  A  strong  work  ethic 

•  Bachelors  Degree  in  Marketing  or  Business  Administration 
required 

This  job  carries  an  attractive,  incentive  based,  compensation  plan.  If  you 
are  a  top  performer,  if  you  are  excited  by  positive  change,  and  if  you  want 
to  be  a  major  contributor  on  a  winning  team,  then  send  your  resume  and 
references  to  Box  07319,  Editor  &  Publisher. 


_ ADVERTISING _ 

RECRUITMENT  SALES  MANAGER 

A  key  position  for  a  proven  pro¬ 
fessional  to  drive  recruitment/ 
employment  revenue  for  one  of  the  lead¬ 
ing  classified  marketplaces  in  the 
nation. 

The  ideal  candidate  will  develop  new 
ideas  and  product  improvements  in 
response  to  market  and  competitive 
changes,  manage/motivate  an  experi¬ 
enced  staff  in  a  high  pressure  sales 
environment,  make  compelling  pres¬ 
entations/sales  calls  and  interface  with 
other  depoHments  to  ensure  maximum 
cooperation  and  communication. 

We  want  to  talk  to  you  if  you  have: 

1 .  A  minimum  of  3  years  of  newspaper 
advertising  experience,  preferably  in 
employment/ recruitment. 

2.  Excellent  written,  oral,  planning  and 
motivational  skills. 

3.  A  commitment  to  team-building  and 
team  successes. 

4.  The  professionalism  to  thrive  in  this 
highly  competitive  market. 

We  offer  an  outstanding  market,  and 
entrepreneurial  organization  and  full 
benefits,  including  401 K.  For  confiden¬ 
tial  consideration,  please  direct  your 
resume  to: 

Director  of  Telemarketing 
The  Orange  County  Register 
P.O.  Box  11626 
Santa  Ana,  CA  9271 1 
Fax  (714)  543-3904 
An  Equal  Opportunity  Employer 

RETAIL  SALES  MANAGER:  High-energy 
with  major  account  experience  who 
leads  by  example,  to  head  staff  of 
seven  in  upscale  market.  Good  advan¬ 
cement  potential.  Hands-on,  good  in 
staff  development  both  in  office  and  in 
field.  Write  with  resume,  salary  history 
to  Michael  Lewis,  Miami  Today,  P.O. 
Box  1368,  Miami,  FL  33101 . 


SAN  FRANCISCO  Monthly  seeks  self 
starter  to  sell  +  recruit  &  train  staff.  Fax 
resume  to  (41 5)  333-0667. 

ART/GRAPHICS 

PRODUCTION  MANAGER 

Seeking  experienced  composition/page 
designer.  Strong  PC  skills  essential 
including  QuarkXPress,  auto-dummy 
and  graphics  software.  Responsible  (or 
layout  and  design  (or  statewide  weekly 
newspaper.  Strong  supervisory  skills  a 
must.  F/T. 

Send  resume  and  salary  requirements 
to: 

CT  Jewish  Ledger 
CONTROLLER 
924  Farmington  Avenue 
West  Hartford,  a  06107 


GRAPHIC  ARTIST 

The  Fayetteville  Observer-Times,  a 
75,000  AM  daily  in  southeastern  NC, 
needs  an  entry-level  graphic  artist.  Must 
know  Freehand  and  Quark.  Illustration 
skills  a  plus.  Send  resume  and  tear  sheets 
to: 

John  Holmes,  Personnel  Director 
Fayetteville  Observer-Times 
P.O.  Box  849 
Fayetteville,  NC  28302 
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EDITORIAL 

ASSISTANT  FEATURES  EDITOR 


HELP  WANTED 

CONTROLLER 


ART/GRAPHICS _ 

GRAPHICS  EDITOR 

COLORFUL,  lively  and  aggressive 
100,000-plus  Northeastern  morning 
paper  in  a  college  town  offers  exciting 
opportunity  for  an  experienced  graph¬ 
ics  editor  to  supervise  two  staffers.  This 
hands-on  position  calls  for  a  leader 
with  good  news  judgment  in  creating 
maps,  charts  and  info  graphics.  Strong 
computer,  design  and  layout  skills 
required.  Great  opportunity  to 
innovate.  Good  salary  and  benefits.  Let¬ 
ter,  resume  and  6  tearsheets  showing  a 
variety  of  your  work  to  Box  07338, 
Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 

THE  SANTA  FE  NEW  MEXICAN, 
24,000  daily,  27,000  Sunday,  AM, 
expects  to  keep  pace  with  growth  in  this 
premiere,  multicultural  Southwestern 
city.  The  qualified  candidate  will  hove  a 
praven  track  record  in  office-run  single 
copy,  customer-service  oriented  home 
delivery,  dependable  alternative 
delivery  and  targeted  circulation 
strategies.  This  is  an  opportunity  to 
build  a  reliable  record  at  an  indepen¬ 
dently  owned  newspaper  in  a  growth 
market  -  part  rural,  part  cosmopolitan. 
If  you  believe  that  value,  not  discounts, 
sells  newspapers;  that  customer  service 
is  paramount;  and  that  performance 
speaks  louder  than  words,  fax  resume 
and  latest  ABC  audit  to: 

Billie  Blair 
Associate  Publisher 
Santa  Fe  New  Mexican 
Fox:  (505)  988-7028 

CIRCULATION  MANAGER 

The  Bakersfield  Californian  seeks  an 
experienced  manager.  Proven  ability  to 
increase  circulation  and  effectively  build 
a  team  are  required.  Circulation 
systems  background  a  strong  plus. 

Bakersfield  is  a  friendly  western  city 
with  great  access  to  outdoor  recreation, 
a  warm  climate  and  very  affordable 
housing. 

Send  your  resume  to: 

The  Bakersfield  Californian 
Attn:  Nancy  Manes 
P.O.  Box  440 

Bakersfield,  CA  93302-0440 
Fox:  (805)  395-7484 
EEO/MF/H 

DISTRia  ADVISOR 

SE  Washington  15,500  daily  has  full¬ 
time  circulation  district  advisor  opening. 
Supervises  62  junior  Dealers  and  adult 
carriers.  Emphasis  on  sales  and 
optimum  service.  Begin  salary  $394/ 
wk  plus  incentive  plan,  excellent  bene¬ 
fits.  NW  applicanh  preferred.  Send  let¬ 
ter  of  application  and  resume  with  job 
references  to  Personnel  Manager, 
Walla  Walla  Union-Bulletin,  P.O.  Box 
1 358,  Walla  Walla,  WA  99362.  EOE. 


To  change  and  improve  are  two  different 
things. 

German  proverb 


AWARD-WINNING  22,000  daily  and 
Sunday  newspaper  in  New 
Hampshire's  capital  city  is  seeking  a  con¬ 
troller.  Person  will  manage  business 
office  and  work  with  key  managers  of 
this  privately  owned  newspaper. 
Accounting  degree  and  experience 
required.  Send  resume  to  Human 
Resources,  P.O.  Box  1 1 77,  Concord, 
NH  03302-1 177.  EOE. 

EDITORIAL 

AMBITIOUS  small  daily  near  Houstan 
seeks  beginning  reporter.  If  you  want  to 
learn  fast,  win  awards  and  help  change 
a  city,  send  resume  and  clips  ta 
Michael  Simmons,  managing  editor, 
Pasadena  Citizen,  P.O.  Box  6192, 
Pasadena,  TX  77506. 

ASSISTANT  CITY  EDITOR 

Hate  to  brag,  but  our  newsroom  has 
some  of  the  best  writers  in  Northwest. 
What  we  need  is  a  night  assistant  city 
editor  who  can  pump  us  up.  Can  you 
coach  instead  of  carp?  Bring  ideas 
instead  of  insults?  Polish  instead  of 
punish?  You'll  handle  a  good  share  of 
the  copy  from  our  20-person  staff  and 
lead  our  education  team  to  boot.  The 
bonus:  We  hove  a  killer  city  desk  crew. 
Degree  and  some  editing  experience 
required.  Send  cover  letter,  resume  and 
work  samples  to  Night  ACE,  The  Regis¬ 
ter-Guard,  Human  Resources  Depart¬ 
ment,  P.O.  Box  10188,  Eugene,  OR 
97440-2188.  No  phone  calls.  Deadline 
is  Friday,  May  5,  1 995. 

BUSINESS  WRITER 

The  Kansas  City  Star's  business  desk 
seeks  a  seasoned  reporter  for  its  devel¬ 
opment/commercial  real  estate  beat. 
This  position  is  one  of  the  most  impor¬ 
tant  an  a  desk  of  25  reporters  and 
editors.  The  reporter  writes  on 
metrowide  economic  and  business 
development  issues,  and  on  breaking 
commercial  real  estate  news.  Candi¬ 
dates  should  be  determined  diggers, 
with  minimum  three  years  of  business 
reporting  experience.  Send  resume  and 
clips  to:  Doug  Weaver,  AME-Business, 
The  Kansas  City  Star,  1729  Grand 
Avenue,  Kansas  City,  MO  64108. 


EDITORIAL 


EDITOR 

We  seek  a  praven  daily  cammunity 
newspaper  editor  for  the  Salem,  Mass. 
Evening  News,  a  30,000  circulation  daily 
recently  acquired  by  Ottaway 
Newspapers.  This  newspoper  will  be  part 
of  the  Essex  County  Newspapers  group 
and  will  be  merged  with  other  ECN 
papers  in  nearby  Beverly  and  Peabody  to 
create  a  larger,  more  extensive  paper  with 
circulation  that  will  eventually  exceed 
40,000.  This  position  requires  extensive 
experience  in  and  commitment  to 
community  journalism  and  strengths  in 
community  and  human  relations.  Send 
cover  letter  with  salary  requirements  and 
resume  by  May  5  to  John  ^^ihos,  director 
of  human  resources,  Essex  County 
Newspapers,  32  Dunham  Rd.,  Beverly, 
MA,  01915. _ 

ASSISTANT  EDITOR 

New  Times  is  looking  for  writer-editors 
to  fill  future  openings  at  our  award¬ 
winning  weekly  newspapers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 

The  assistant  editor  position  requires  a 
solid  background  in  the  arts,  fine  writ¬ 
ing  skills  and  the  ability  to  edit  reviews, 
news  and  feature  material.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  and  editing  samples  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

No  phone  calls,  please. 


NEWS  EDITOR 

Paginated,  community-minded  20,000 
daily  near  S.F.  needs  copy  desk  leader 
with  excellent  design,  editing,  headline 
writing,  news  judgment,  organization 
and  people  skills.  Must  know  Quark.  We 
want  someone  interested  in  the  future  of 
journalism.  Send  resumes  and  wark 
samples  to  Managing  Editor  Bill 
Buchanan,  the  Daily  Republic,  P.O.  Box 
47,  Fairfield,  CA,  94533. 


EDITORIAL 


BANKING/INVESTMENT  REPORTER 

The  Baltimore  Sun  is  accepting  applications  for  a 
banking/investment  house  reporter.  The  beat  includes 
NationsBank,  Signet,  First  Fidelity  and  Alex.  Brown  &  Sons,  Legg 
Mason  and  T.  Rowe  Price.  Candidates  must  have  at  least  five 
years  experience  and  a  proven  record  of  covering  both  banking 
and  securities.  Work  must  demonstrate  ability  to  write  stories 
on  deadline  as  well  as  indepth  articles  and  profiles.  Send  cover 
letter  explaining  what  you  believe  the  most  important  issues  are 
facing  those  fields.  Send  resume  and  clips  to:  Gerald  P. 

Menell,  Business  Editor,  The  BaMmore  Sun,  SOI  N.  CaWert 
St,  Baltimore,  MD  21278.  No  phone  cails. 


An  Equal  Opportunity  Employer,  M/F/D/V 


Chance  of  a  lifetime  for  energetic 
reporter  or  recent  grad  looking  to 
break  into  editing  on  some  of  the  oest 
beats  in  journalism.  We're  a  60,CXX)- 
circulation  Monday- Saturday  paper  in 
the  New  Jersey-New  York  metro  area 
looking  for  someone  to  oversee  pages 
dedicated  to  entertainment,  kids, 
religion,  health  and  community.  While 
we  see  ourselves  as  a  community 
paper,  we  expect  candidates  to  be  idea 
machines  teetering  on  the  cutting  edge 
of  culture  and  sub-culture.  Excellent  eye 
for  copy  reading  a  must.  Organization, 
problem-solving  and  a  penchant  far 
detail  are  high  an  aur  checklist  af 
qualities  we  seek.  An  already  responsi¬ 
ble  position,  the  job  will  grow  with  the 
right  person.  Write  to  Box  07343, 
Editor  &  Publisher. 


CONSCIENTIOUS,  skilled  reporter 
needed  to  produce  clean,  crisp  copy 
and  quality  photographs  for  small, 
feisty  Caribbean  weekly.  Must  be  Mac 
savvy,  and  hove  pleasant  personality  to 
fit  in  with  small  team.  Salary  $225/ 
week.  Rush  resume,  clips  to  Box  07339, 
Editor  &  Publisher. 


COPY  EDITOR.  Strong  wordsmith  and 
page  design  skills  needed  for  60,000 
AM  daily.  Prefer  Ohioan.  Send  resume 
and  layout  samples  to  Glenn  Gilbert, 
managing  editor.  The  News  Herald, 
7085  Mentor  Ave.,  Willoughby,  OH 
44094. 

COPY  EDITOR:  Immediate  opening  at 
The  Herald  in  Everett,  WA  for  a  copy 
editor  experienced  in  page  design  and 
computer  pagination.  Strong  editing 
and  headline  skills  also  a  must. 
Thorough  knowledge  of  QuarkXPress  a 
plus.  Send  resume  and  work  examples 
to  Bob  Bolerjock,  news  editor,  P.O.  Box 
930,  Everett,  WA  98206. 


COPY  EDITOR:  Indiana  daily  seeks 
copy  editor.  Experience  a  plus.  Regional 
candidates  preferred.  Box  07344, 
Editor  &  Publisher. 

DESIGNER 

Seven-day,  Central  Maine  AM  daily  seeks 
a  graphic  artist  to  design  pages  on  our 
Mac-based  pagination  system.  We're 
looking  for  someone  who  can  dazzle  us 
with  exciting  pages  and  quality  graphics. 
Quark  knowledm  a  must.  Send  resume, 
examples  of  work  and  salary 
requirements  to  Alan  Buncher,  Kennebec 
Journal,  274  Western  Ave.,  Augusta,  ME 
04330. 


EDITOR  -  Times  Information  Services, 
Inc.,  the  electronic  subsidiary  of  The 
Seattle  Times,  seeks  experienced 
journalist  to  manage  content  and 
editorial  staff  of  on-line  services.  Duties 
include  developing  and  revising  content 
plan.  Ideal  candidate  has:  five  years 
print  journalism  experience;  knowledge 
of  Atex  systems;  multimedia  design 
experience;  and  a  strong  interest  in  on¬ 
line  services  and  World  Wide  Web. 
Send  cover  letter,  writing  samples,  and 
resume  to:  Human  Resources  Manager, 
Times  Infarmation  Services,  Inc.,  720 
Olive  Way,  Suite  500,  Seattle,  WA 
98101-1895. 
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EDITORIAL 


HELP  WANTED 


_ EDITORIAL _ 

EDITOR  SOUGHT  FOR  quality,  5,500- 
circulation,  5-aflernoon  daily,  focused 
on  local  news,  in  central  MA.  Letter, 
resume,  references  to  Loren  Ghiglione, 
The  News,  25  Elm  Street,  Southbridge, 
MA01550. 


EDITOR  for  highly  professional, 
monthly,  two-color,  policy  oriented 
Department  of  the  Interior  (DOI) 
employee  publication.  Experienced 
editor  with  excellent  writing,  editing 
ar>d  visual  communications  skills.  Know¬ 
ledge  of  environmental  and  land  man¬ 
agement  issues.  For  application  coll 
(202)  606-2700  press  3  and  1  in 
sequence.  Request  vacancy  announce¬ 
ment  number  OSPM-95-1 3. 

Closes  4/28/95.  For  o  copy  of  the  DOI 
publication  PEOPLE  LAND  &  WATER  call 
(202)  208-5132. 


EDITOR  needed  immediately  (or  pro¬ 
fessional  rodeo  trade  publication. 
Requirements  include:  bachelor's 
degree  in  journalism  or  related  field; 
strong  writing  and  editing  skills;  man- 
ogement  experience;  and  knovdedge  of 
rodeo.  Experience  with  Macintosh 
desktop  publishing  preferred.  Please 
send  application  to  Melissa  Metzler, 
publications  manager.  Professional 
Rodeo  Cowboys  Association,  101  Pro 
Rodeo  Drive,  Colorado  Springs,  CO 
80919.  Telephone:  (719)  593-8840. 
Include  cover  letter,  resume,  writing/ 
editing  samples  and  references. 

EDITOR/ reporter  for  rural,  weekly 
newspaper,  located  60  miles  SW  of 
Louisville,  KY.  Experience  preferred. 
Contact  8.  Beard,  Fox  (502)  547-3100. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MocArthur,  Washington,  DC 
20016;  (703)  506-4400. 


ENTRY  LEVEL  reporter  and  copy  editor 
on  20,000  daily  near  Washington  D.C. 
to  start  now.  National  newspaper 
group.  Send  clips,  resume,  references 
ta  William  Doolittle,  editor.  The  Journal, 
Box  807,  Martinsburg,  WV  25401 . 

Equol  Opportunity  Employer. _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
tree  newsletter  call  (310)  792-1313. 

FELLOWSHIPS 

Seeking  applicants  (or  national  fellow¬ 
ship  in  education  reporting.  Spend  two 
months  on  a  story  you've  always 
wanted  to  write.  Expert  advice,  stiperid, 
opportunity  (or  travel.  Deadlir<e  May  5. 
Contact  Education  Writers  Association, 
1331  H  St.,  N.W.  #307,  Washington, 
DC  20005,  (202)  637-9700. 

Eventually,  I  lost  interest  in  trying  to 
control  my  life,  to  make  things  happen  in 
awaythatl  thought  I  wanted  them  to  be. 
I  began  to  practice  surrendering  to  the 
universe  and  finding  out  what  "it" 
wanted  me  to  do. 

Shalcri  Gowoin 


EXPERIENCED,  ENTERPRISING 
EDfrOR/WRITER  sought  for  challenging 
position  in  quality  oriented  features 
department  at  mid-sized  Northwestern 
Pennsylvania  dailies.  Successful  candi¬ 
date  will  have  background  of  proven 
excellence  in  editing,  writing  and  repoi^ 
ing.  Macintosh,  Quark  and  pagination 
experience  a  plus.  Applicants  should 
hove  strong  organizational  skills  and 
the  ability  to  deal  with  diverse 
personalities.  Excellent  salary  and 
benefits.  Send  resume,  references,  clips 
and  cover  letter  to  Managing  Editor 
Features,  Times  Publishing  Company, 

205  W.  12th  St.,  Erie,  PA  16534  by 
April  28.  No  telephone  calls. 

GROWING  DAILY  SEEKS  aggressive 
copy  editor  with  newspaper  experi¬ 
ence,  good  news  judgment  and  lan¬ 
guage  skills.  We  paginate  all  pages 
with  Quark  on  Macintosh.  Send  resume 
with  references  to  Fitz  McAden,  The 
Island  Packet,  P.O.  Box  5727,  Hilton 
Head  Island,  SC  29938.  No  phone 
calls,  please. 

IF  YOU  THINK  A  high  school  sports 
beat  should  be  treated  as  seriously  as 
the  pros,  we'd  like  to  talk.  We're  an 
award-winning  daily  in  need  of  a  high 
school  football  and  basketball  writer. 
Send  your  resume,  a  cover  letter  includ¬ 
ing  current  salary  and  your  three  best 
clips  ta:  Scott  Wasser,  AME,  The  Times 
Leoder,  15  North  Main  Street,  Wilkes- 
Barre,  PA  18711-0250.  No  phone 
calls,  please.  EOE. 

JOURNAUSM 

Bureau  Chief  needed  (or  The  Gazette,  a 
72,000  morning  and  85,000  Sunday 
paper  in  the  dynamic  and  exciting 
region  of  Eastern  Iowa.  Responsibilities 
include  spot  news,  general  assignment 
and  enterprise  reporting  and  photog¬ 
raphy  in  a  multi-county  area  of  scenic 
northeast  Iowa,  where  the  bureau  chief 
will  live.  Three  to  five  years  experience 
as  a  reporter  and  writer.  Send  cover  let¬ 
ter,  resume  and  clips  by  April  30  to 
P.A.  Thoms,  The  Gazette,  P.O.  Box 
51 1 ,  Cedar  Rapids,  lA  52406  EOE. 

LOCAL  PAGE  LAYOUT/ 

COPY  EDITOR 

Knight-Ridder  daily  newspaper  seeks 
an  experienced  copy  editor  with  strong 
word  and  communication  skills  to  lay 
out  and  edit  our  daily  Local  pages. 

Please  send  resume  and  examples  of 
your  work  ta: 

Chuck  Crouch 
Columbus  Ledger-Enquirer 

P.O.  Box  71 1 

Columbus,  GA  31902-0711 

MANAGING  EDITOR 
Zone  5,  16,000  circulation  indepen¬ 
dent  daily  seeks  experienced,  energetic 
leader  (or  talented  newsroom  staff. 
Should  hove  solid  creative,  editing  and 
production  skills,  a  commitment  to 
superior  community  journalism  and  a 
vision  for  growth.  Send  cover  letter, 
resume  and  salary  history  to  Box 
07329,  Editor  &  Publisher. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  &  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 


ECT 


1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


MANAGING  EDITOR  for  housing 
industry  publication.  Require  3+  years 
editing  experience  on  trade  magazine; 
experience  on  Mac  (Word, 
Pagemaker);  top  writing,  editing, 
layout/production  skills;  housir>g  or  real 
estate  background.  Salary  negotiable, 
bonus,  growth.  Reply  to  BCS,  220 
Montgomery  St.  #2601,  Son  Francisco, 
CA  94104. 


PAGE  DESIGNERS 

We're  a  50,000  PM  in  Northeast  Iowa 
that  needs  two  innovative  page 
designers;  one  with  experience  to 
replace  our  award-winning  art  director, 
the  other  entry-level.  We've  been 
paginating  for  six  years  and  our 
readers  hove  come  to  expect  compel¬ 
ling  section  fronts  and  top-notch  info¬ 
graphics.  We  want  candidates  with 
skills  for  doing  page  design,  typo- 

§raphy,  graphics  and  mops.  Ability  to 
o  illustrotions  is  o  plus.  Send  resume 
and  samples  of  work  to  Soul  Shapiro, 
editor,  Waterloo  Courier,  P.O.  Box 
540,  Waterloo,  lA  50704. 


METRO  EDITOR:  Award-winning 
50,000  circulation  dailies  seek 
supervisor  for  city  news  desk  of  1 1 
reporters,  five  clerks  and  three  assistant 
editors.  Ability  to  plan  short  and  long¬ 
term  news  coverage  as  well  as  lead 
and  coach  staff  essential.  Apply  to 
Roger  Ruthhart,  Rock  Island  Argus,  Box 
3160,  Rock  Island,  IL  61 204-31 60. 


NATIONAL  SPORTS  XDBS  WEEKLY 
Media*Administration*AAarketing 
(800)  339-4345 


NEWS  EDITOR  wanted  for  Zone  7, 
40,000  daily.  Quark  experience  pre¬ 
ferred,  but  not  required.  Will  train.  Full 
benefits,  salary  commensurate  with 
experience.  Box  07334,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR 

The  Notional  Law  Journal  seeks  an 
experienced  editor  for  news  articles. 
Background  in  doily  newspapers,  law 
and/or  law-oriented  publishing  helpful. 
Salary  commensurate  with  experience. 
Send  resume,  letter  with  salary  history 
to  Editor,  National  Law  Journal,  345 
Pork  Avenue  South,  New  York,  NY 
10010. 


NEWSROOM  WIZARD 
Sunrise  Newspapers  &  Communications, 
Inc.  is  seeking  someone  to  come  and  grow 
with  us  as  we  arow.  The  successful 


independently  and  have  a  diverse 
knovdedge  of  multiple  newsroom  tasks 
such  as  coordination  of  news  content, 
page  layout,  copy  editing,  etc.  Although 
there  is  some  support  staff,  this  position 
will  handle  the  brunt  of  the  editorial  work 
for  our  Emergency  Services  News 
publication .  The  nev/spaper  currently  has 
two  editions-  New  Jersey  and  Connecticut 
-  and  is  expanding  into  two  additional 
states  this  year.  E^  covers  fire,  rescue 
and  EMS  departments  in  the  states  it 
serves.  Experience  with  a  large  wreekly, 
small  to  mid-sized  daily,  or  other  similar 
publication  required.  Knowledge  of 
emergency  services  helpful,  but  not 
necessary.  Please  note  any  experience 
with  QuarkXPress.  Send  resume  and 
salary  history  to:  Joseph  P.  Belsito, 
President,  at  5  Rock  Cut  Road, 
Newburgh,  NY  12550.  Salary  range 
$40,000  to  $50,000. 


Experienced,  hard-digging  reporter 
needed  for  challenging  position  at 
southeast  PA  mid-size  dairy  newspaper. 
Must  be  equally  facile  with  words  and 
figures:  o  talented  writer  who  can  ana- 
l^e  budgets  and  find  out  what's  being 
hidden;  on  analyst  who  goes  well 
beyond  the  surface  of  government,  then 
tells  the  story  in  people  terms.  This  job 
requires  enthusiasm,  maturity  and 
determination.  If  you're  not  o  self¬ 
starter  and  hard  worker,  then  this  job 
isn't  for  you. 

Send  resumes  and  clips  and  salary 
requirements  to: 

Personnel  Manager 
Lancaster  Newspapers,  Inc. 

P.O.  Box  1328 
Lancaster,  PA  1 7608-1 328 


NORTHWEST  INDIANA  daily  has  two 
immediote  openings  in  its  editorial 
department.  Qualified  candidates  will 
hove  a  degree  in  journalism,  communi¬ 
cation.  Photography,  pagination, 
QuarkXPress  experience  a  plus.  Send 
resume  and  clips  to  Box  07336,  Editor 
&  Publisher. 


OUR  60,000  daily  in  the  heart  of  the 
competitive  New  York  metropolitan 
newspaper  market  is  looking  for  on 
experienced  city  editor  to  run  our  news¬ 
gathering  operation.  Condidates  should 
hove  five  years  daily  editing  experi¬ 
ence,  the  skill  to  improve  a  teom  of 
young  reporters  arxl  the  obility  to  mobi¬ 
lize  the  newsroom  in  breoking  news 
situations.  Send  resumes  to:  Kenneth  G. 
Pringle,  managing  editor.  The  North 
Jersey  Herald  &  News,  988  Main  Ave., 
Passaic,  NJ  07055. 


SPORTS  WRITER 

We're  a  50,000  PM  daily  in  Northeast 
Iowa  with  an  opening  for  a  sports  writer 
who  can  also  handle  some  desk 
responsibilities.  Reporting  will  include 
preps,  some  college,  recreation  and 
outdoors.  Background  using 
QuarkXPress  helpful  for  poginotion  work 
on  desk.  Send  resume,  clips  and  any 
layout  samples  to  Saul  Shapiro,  editor, 
Waterloo  Courier,  P.O.  Box  540, 
Woterloo,  lA  50704. 


REPORTER  -  Interested  in  a  great  entry- 
level  reporting  job  in  a  dynamic  city 
that  produces  great  news  stories  on  a 
daily  basis?  If  you  have  a  college 
degree,  basic  knowledge  of  Spani^, 
lots  of  energy  and  self-motivation,  send 
resume  and  clips  to: 

City  Editor 

Laredo  Morning  News 
P.O.  Box  2129 
Laredo,  TX  78044 
E.O.E. 


PICTURE  EDITOR 

Central  CA's  leading  daily  newspaper 
has  an  immediate  opening  (or  a  Picture 
Editor  to  edit  pictures,  coach  photo¬ 
graphers,  and  work  with  editors  on 
story  development  and  layout.  Must 
have  minimum  four  years  shooting 
experience  on  a  daily  newspaper  plus 
two  years  management  experience  (or 
newspaper  photo  department. 
Technological  skills  a  must;  Bachelor 
degree  in  journalism  preferred. 
Excellent  benefit  package  plus  com¬ 
petitive  salary.  Please  send  resume, 
cover  letter,  and  color  slides  (syquest 
disc  also  accepted)  before  May  1  to: 
BRENDA  AUSTIN,  THE  FRESNO  BEE 
HUMAN  RESOURCES  DEPARTMENT; 
1626  E  Street,  Fresno,  CA  93786.  An 
Equal  Opportunity  Employer. 


SUNDAY/SPECIAL  PROJEQS 
EDITOR 

The  Courier-Post,  South  Jerse/s  leading 
newspaper,  has  an  immediate  opening 
for  a  Sunday/Special  Projects  Editor.  The 
successful  candidate  will  be  a  self- 
motivated,  hands-on  editor  with  a  high 
level  of  energy  who  can  plan,  edit  and 
schedule  stories,  photos  and  graphics  for 
our  100,000+  Sunday  edition.  This  key 
spot  in  our  newsroom  requires  excellent 
communication  and  organizational  skills 
and  a  minimum  of  5  years'  editing 
experience.  A  keen  (or  the  visual  will  be 
a  plus.  If  you  think  you're  up  to  the 
challenge  in  one  of  the  counhys  most 
competitive  newspaper  markets,  send 
resume,  cover  letter  and  work  samples  to: 

Glenn  Holdcraft,  managing  editor 
The  Courier-Post 
P.O.  Box  5000 
Cherry  Hill,  NJ  08034 
e-mail:  COURIERNJ6aol.com 

No  phone  calls,  please.  The  Courier- 
Post  is  a  Gannett  Newspaper  that 
values  diversity  in  the  woixploce. 


E&Fs  Classified 


The  newspaper  industry’s 
meeting  place.  (212)6754380 


REPORTER 

The  nation's  largest  producer  of  busi¬ 
ness  publications  is  seeking  full-time 
reporters  for  its  business  newspaper 
branch  based  in  North  Carolina.  Can¬ 
didates  must  have  a  strong,  proven 
track  record  in  specialized  business 
journalism.  Company  offers  significant 
opportunities  for  career  grov4h.  North 
Carolina  headquarters  in  Greensboro/ 
Winston-Solem/High  Point  is  an  ideal 
spot  for  relocation.  Send  resume  to: 
Business  Reporter,  P.O.  Box  2754, 
High  Point,  NC  27261. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 
We  publish  in-depth,  well-crofted 
stories  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reoc- 
tions  and  win  notiorKil  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  os  it  is  well  researched,  vre  want 
to  hear  from  you.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
and  acknowledges  the  needs  of 
employees  with  young  families.  We 
offer  competitive  solories  and  bene¬ 
fits.. .and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  ond  three  well-developed 
story  ideas  from  your  town  that  you'd 
pursue  if  you  had  the  time  and  the 
space.  (Be  specific,  outlining  vdio  will 
talk,  why  the  story  matters,  now  you'll 
put  it  together.) 


SPORTS  COPY  EDITOR  needed  for  a 
62,000  circulation  daily  newspaper  in 
New  York's  Capital  Region.  We  are 
looking  for  someone  who  can  make 
good  writing  better  on  deadline,  and 
nelp  shape  enterprise  work.  Strong  writ¬ 
ing  ond  editing  experience  needed. 
Send  resume  ond  work  samples  to 
Thomas  Woodman,  managing  editor. 
The  Daily  Gazette,  P.O.  Box  1090, 
Schenectady,  NY  1 2301 . 

SUNDAY  EDITOR 

INNOVATIVE  Sunday  editor  sought  by 
colorful  100,000-plus  Northeastern 
pajper  located  in  a  diverse  and  exciting 
college  town.  The  ideal  candidate  is  o 
strong  onalytical  story  editor  with  superb 
design-layout  skills.  Must  be  able  to  work 
with  editors  and  reporters  across  the 
newsroom.  This  is  a  Konds-on  job.  Good 
salary  and  benefits.  Letter,  resume  and 
samples  of  your  SurKloy  paper  to  Box 
07345,  Editor  &  Publisher.  Minorities  are 
encouraged  to  apply. 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTSWRITER  NEEDED  TO  COVER 
West  Virginia  University  football  beat. 
The  Dominion  Post  is  seeking  a  self¬ 
starter  who  will  go  beyond  statistics  and 
coaches'  hyperbole  and  capture  the 
hunran  drama  of  Big  East  college  foo^ 
ball.  Duties  also  include  general  assign¬ 
ment  and  spot  high  school  coverage, 
along  with  basic  training  in  the  latest  Sll 
pagination  system  and  Quark.  Two  to 
three  years'  experience  preferred 
Good  opportunity  for  writer  with  small 
college  background.  Located  in 
Morgantown,  WV,  The  Post  (27,000 
circulation  Sunday  and  20,000  daily)  is 
an  EOE.  Please  send  all  resumes,  clips 
and  a  brief  cover  letter  explaining  why 
you  are  the  writer  for  the  job  to  Rick 
NoHe,  sports  editor.  The  Dominion  Post, 
1251  Earl  Core  Road,  Morgantown, 

VW  26505. _ 

TECHNOLOGY  WRITER 

The  emphasis  is  equal.  It  won't  do  us 
any  good  to  hire  a  propeller-head  if 
he/she  can't  explain  technological  con¬ 
cepts  to  readers.  And  it  doesn't  help  to 
hire  a  writer  who  isn't  computer- 
literate.  We  need  that  rare  creature: 
Someone  with  a  beat  reporter's  energy, 
a  feature  reporter's  writing  skills  and  a 
sociologist's  understanding  of  business 
cultures.  This  is  the  lead  position  for  a 
team  of  reporters  we're  forming  to 
cover  technology.  The  News  & 
Observer's  circulation  area  is  home  to 
Research  Triangle  Park  and  dozens  of 
innovative  technology  companies  (and 
is  also  the  place  Money  magazine  last 
year  declared  was  the  best  place  in 
America  to  live.)  Send  resume,  four  best 
clips  and  letter  to  Judy  Bolch,  News  & 
Observer,  215  S.  McDowell  Street, 
Roleiqh,  NC  27602. _ 

THE  (BATON  ROUGE)  ADVOCATE,  a 
100,000  daily  and  140,000  Sunday, 
seeks  a  qualified  picture  editor.  Appli¬ 
cants  should  have  a  minimum  of  seven 
years  experience  in  newspaper  photog¬ 
raphy  and  a  B.A.  degree.  Send  resume 
to:  Ron  Bell,  Director  of  Photography, 
The  Advocate,  525  Lafayette  Street, 
Baton  Rouge,  LA  70802. _ 

THE  FAIRBANKS  Doily  News-Miner, 
Alaska's  second-largest  newspaper, 
seeks  a  copy  editor/ page  designer  to 
join  its  news  desk.  We're  switching  to 
pagination  and  are  looking  for  a 
journalist  who  has  the  skills  to  help  us 
use  our  new  toys  well.  At  least  two 
years'  experierKe  on  a  daily  copy  desk 
is  a  must. 

Fairbanks  in  the  heart  of  Alaska's  Inter¬ 
ior,  is  a  university  tovm  and  the  state's 
dog  mushing  capital.  We're  sur¬ 
rounded  by  rolling  hills  and  settled 
among  the  Chena  River.  Winters  here, 
we're  told,  are  no  worse  than  the 
Midwest  and  summers  are  glorious. 

Send  tear  sheets  and  a  resume  to 
Dermot  Cole,  Fairbanks  Daily  News- 
Miner,  P.O.  tex  70710,  Fairbanks,  AK 
99707. 


_ EDITORIAL _ 

SPORTS  EDITOR,  SPORTS  WRITER 
29,000  daily  needs  hands-on  editor/ 
writer  to  direct  sports  staff  of  3  full- 
timers  plus  part-timers.  We  want 
aggressive  coverage  af  local  sports, 
and  sophisticated  editing  to  ensure  the 
most  cosmopolitan  sports  package  our 
newshole  permits.  Also  seeking  applica¬ 
tions  for  sports  writing  position.  Strong 
editing  and  designs  skills  also  important 
for  this  spot,  as  is  an  ability  to  handle  a 
variety  of  writing  assignments  with  flair. 
Write  with  resume  and  work  samples  to 
Bob  Schumacher,  editor,  The 
Sheboygan  Press,  632  Center  Ave., 
Sheboygan,  Wl  53081 . 

INFORMATION  SERVICES 


MACGURU  WANTED 

Fairfield  County  daily  newspaper  seeks 
Macintosh  Guru  to  solve  deadline  pub¬ 
lishing  problems.  Should  know 
QuancXPress,  Photshop,  Illustration 
programs  and  Multi-Ad  Creator.  Must 
be  able  to  learn  new  programs  on  your 
own.  Proven  ability  to  teach  complex 
programs  to  others  required.  Previous 
publishing  experierKe  required.  Should 
hove  experience  working  on  LocalTalk 
and  Ethernet  networks  with  printers, 
spoolers,  and  servers.  Must  have 
excellent  verbal  and  written  communi¬ 
cations  skills.  To  fulfill  the  requirements 
of  this  position  you  should  (kt^  skills  of 
a  good  Mac  artist  and  desire  to  help 
other  people  reach  their  potential  as 
Mac  artists.  Night  Hours:  6  p.m.  to  2 
a.m.  Fax  resume  to  R.  Putterman,  (203) 
964-371 1 ,  or  send  to:  The  Advocate, 
75  Tresser  Blvd.,  Stamford,  CT  06904. 

PRESSROOM 

PRESS  JOURNEYMAN 

Seeking  a  motivated  and  aggressive 
individual  for  a  20,000  circulation, 
AM,  daily  newspaper  in  northwest  New 
Mexico.  Ability  to  train  others  and  a 
quality  conscious  attitude  are  a  MUST! 
Must  be  able  to  operate  and  maintain  a 
6-unit  Goss  Urbanite  press  with  color 
deck.  Plateroom  experience  required. 
Complete  benefits  package.  Send 
resume  and  references  ta:  Donna 
Tobin,  The  Daily  Times,  P.O.  Box  450, 
Farmington,  NM  87499. 


EXPERIENCED  PRESSMAN  who  knows 
the  Harris  V-1 5A  inside  and  out  needed 
at  growing  Southern  Nevada  bi-weekly. 
Rich  (702)  727-5102. 

PRODUCnON/TECH 


COMPOSING  ROOM  MANAGER 

Opportunity  for  growth  with  Zone  4,  3- 
Day  weekly,  1 5-per$on  staff.  Implement¬ 
ing  plan  for  pagination  on  Macintosh 
platform.  Applicants  with  excellent  peo- 

f>le  skills  and  computer  network  know- 
edge  are  preferred.  Management 
experience  in  the  composing  room  is 
required.  Salary  $25,000  -  $35,000 
commensurate  with  experience. 
Includes  good  benefit  package.  Send 
replies  to  Box  07331,  Editor  &  Pub¬ 
lisher. 


i  ■ 

Newspaper 
professionals 
who  can’t  agree 
on  the  weather 
agree... 

That  they  read 
E&P  more  than 
any  other 
publication!* 

Editor  &  Publisher  -  76.7% 
Presstime  -  21.3% 
Newspapers  &  Technology-2.3% 

1995  Survey  conducted  by  Research  USA,  Inc. 
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CLASSIFIED  ADVERTISING  RATES 

Payment  nnust  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1995 


POSITIONS  WANTED 


LINE  ADS 

1  week-$8.20  per  Hne 

2  weeks-$7.25  per  line,  per  Issue. 

3  weel<s-S6.35  per  line,  per  Issue. 

4  weeks-$5.45  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4. 10  per  Hne 

2  weeks-$3.40  per  line,  per  issue. 

3  weel(s-$2.85  per  Hne.  per  Issue. 

4  weeks-  $2.65  per  Hne.  per  issue. 


Company 


Classification _ 

Authorized  Signature 


Credit  Card  # . 


No.  of  Insertions: _ Amount  Enclosed:  $ 


11  West  19th  street,  MY.  I>JY1M11.  (212)676-4380.  FAX  (212)  929- 1269 


ADMINISTRATIVE 


AGGRESSIVE  profit  minded  publisher 
seeks  new  challenge  outside  California. 
Excellent  track  record  in  daily  opera¬ 
tion.  Strong  in  community  relations. 
Reply  to  Box  07340,  Editor  &  Publisher. 


Add  $8.50  per  insertion  for  box  service.  Add  $4.60  per  inserllon  for  box  service. 
Count  as  an  additional  line  In  copy.  Count  os  an  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS.  ? 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrotiorrs.  logos,  etc.,  on  classified  ads  charged  j 
the  following  rates  per  column  inch,  per  Insertion:  1  time.  $1(X):  2  to  5  times,  $96 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8cP. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


BO  SMITH  seeks  new  challenge. 
Community,  profit-minded  publisher  nos 
run  weeklies,  doily  &  journals. 
Qurxirupled  soles  at  NNA's  Pub  Aux.  Just 
started  paper.  Do  you  wont  to  slow 
dovm?  (lould  buy  paper. 

(708)262-1440 


AMBITIOUS,  graduating  reporter  seeks 
position  covering  news  and  features. 
Cops  and  Courts  ore  my  specialty,  and 
evening  hours  are  preferrM.  All  zones 
considered,  as  I  am  anxious  to  relocate 
and  see  the  world.  Contact  Pamela  Wtlf- 
inger  (305)  446-4789. 

LOS  ANGELES-based  reporter  wants 
additional  freelance  work.  Call  (310) 
287-0015. 

SEASONED  PRO  out  of  daily  'grind' 
wants  bock  in.  Biz  world  ain't  what  it's 
cracked  up  to  be.  Freelance  OK,  but 
something  missing.  Award-winning 
writer/editor.  Sports,  news.  Prefer  Zone 
2,  but  WILL  CONSIDER  any  serious 
query.  Three  E's  hard  to  beat-Energy, 
Enthusiasm,  Experience.  Box  06978, 
Editor  &  Publish^. 

SPECIAL  sections  editor  at  30K  daily 
seeks  editing  position,  preferably 
Northwest  or  Southeast  but  open- 
minded.  Five  years  experience  in  edit¬ 
ing,  layout  and  reporting.  Strong  at 
managing  projects  from  stort  to  finish 
while  coordinating  with  others.  Kevin, 
(801)375-4604. 

FREELANCE 

EXPERIENCED  Horse  racing  writer  will 
be  at  the  Kentucky  Derby  and  is  seek¬ 
ing  freelance  opportunities.  Box  07333, 
EtJtor  &  Publisher. 

They  can  because  they  think  they  can. 

Virgil 


OUTPLACEMENT 


Due  to  three  recent  acquisitions  of  daily 
newspapers,  GOOD  NEWS  has  been 
asked  to  help  outplace  several  pro¬ 
fessional  managers  who  were  caught 
either  in  the  dot^sizing  or  as  part  or  a 
corporate  duplication  of  duties.  All  of 
theM  individuals  are  looking  forward  to 
a  new  opportunity  and  challenge.  They 
are  willing  to  relocate.  IF  YOU  HIRE 
ANY  OF  THESE  CANDIDATES,  THERE 
WILL  BE  NO  FEE. 

CIRCULATION  MAIMAGER:  20  years  of 
experience  with  dailies  as  small  as 
1 2,000  and  as  large  as  50,000.  For 
the  bst  five  years,  he  has  been  Circula¬ 
tion  Manager  of  a  1 2,000  daily  in  a 
highly  competitive  market.  Excellent 
w^  ethic. 

SPORTS  EDITOR:  10  years  of  solid 
experience  and  a  manager  for  over  six. 
Excellent  design  and  copy  skills.  Enjoys 
the  managing  and  training  of  young 
reporters.  Looking  for  another  #1  or 
possibly  a  #2  position  at  a  mid-level 
market. 

PRODUCTION  MANAGER:  Over  20 
years  of  experierKe  as  a  supervisor  in 
the  press  and  composing  area.  20 
years  with  the  same  company-- 
relocated  to  his  present  position.  He  is 
responsible  for  over  30  employees.  For 
the  last  several  years  he  has  hod  expe- 
rience  with  a  Goss  Urbanite. 
Midwestern  work  ethic. 

The  client  companies  that  bought  these 
papers  have  paid  GOOD  NEV^  to  oirt- 
ploce  each  of  these  individuals.  All  of 
these  employees  hove  excellent  work 
records.  They  were  laid  off  through  no 
fault  of  their  own.  As  stated  earlier,  if 
you  hire  any  of  these  candidates,  there 
will  be  no  ree.  If  you  are  interested  in 
learning  more  about  any  of  these  indi¬ 
viduals,  please  call  Rob't  Greene  at  the 
number  below. 

GOOD  NEWS 

Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 

I  (319)  359-4877  Fax  (31 9)  359-8539 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  Identification 


by  Chris  Fotheringham 


Shop  Talk  at  Thirty 

IS  THE  PRESS  FREE  TO  LEAD? 
OR  FREE  TO  FOLLOW? 


IT  IS  A  sobering  measure  of  why  so 
many  journalists  see  a  bleak  future  for 
their  profession,  when  some  of  the 
most  eminent  among  them  praise  the 
National  Enquirer  for  its  day-to-day 
coverage  of  the  O.J.  Simpson  trial. 

The  Enquirer  may  be  getting  the  in¬ 
side  stories  first,  forcing  the  nation’s 
best  newspapers  and  news  magazines 
to  cite  the  supermarket  tabloid  as  a  key 
source  in  their  coverage.  But  there  is 
one  indisputable  difference:  The  En¬ 
quirer  shamelessly  pays  thousands  of 
dollars  for  information  that  taints 
every  source’s  credibility  the  instant 
the  check  changes  hands.  So  why  all 
the  pats  on  the  back  for  a  job  well 
bought? 

This  is  just  the  latest  example  of  me¬ 
dia-melding  —  a  blending  of  the  good 
with  the  bad  to  create  the  mediocre. 

The  issue  was  one  of  the  topics  on 
the  agenda  when  high-profile  journal¬ 
ists  and  news-watchers  from  around 
the  country  gathered  recently  at  the 
Ronald  Reagan  Presidential  Library’s 
Public  Policy  Center  in  Simi  Valley, 
Calif.,  to  debate  the  question:  Do 
Newspapers  Have  a  Future? 

Aside  from  discussing  what  the 
newspaper  of  tomorrow  might  look 
like,  three  separate  panels  in  the  day¬ 
long  exchange  had  their  hands  full  try¬ 
ing  to  articulate  what  is  wrong  with  to¬ 
day’s  newspapers  —  or  even  trying  to 
define  what  constitutes  news  in  a 
rapidly  fragmenting  high-tech  media 
marketplace. 

The  Freedom  Forum’s  Allen 
Neuharth,  the  founder  of  USA  Today 
and  the  session’s  leading  speaker,  said 
newspapers  should  give  the  readers 
what  they  want.  Gerald  Warren,  the 
editor  of  the  San  Diego  Union-Tribune 
and  a  keynote  panelist,  said  news¬ 
papers  have  a  duty  to  give  the  readers 
what  they  need. 

Fotheringham  is  an  independent 
journalist  from  Santa  Barbara,  Calif. 


Another  editor,  who  wasn’t  on  the 
panel  but  should  have  been,  said  a 
newspaper’s  primary  job  is  to  stay  in 
business. 

These  conflicting  forces  driving 
everyday  decisions  by  newspaper  edi¬ 
tors  are  the  reason  why  the  lines  be¬ 
tween  the  tabloids  and  the  mainstream 
press  have  been  so  badly  blurred.  And 
why  some  of  those  who  don’t  pay 
sources  praise  those  who  do  without 
blushing. 

Meanwhile,  the  readers  are  voting 


with  their  subscriptions.  Despite  the 
nation’s  population  gains  in  the  past  25 
years,  daily  circulation  has  remained 
stagnant  at  60  million,  and  200  news¬ 
papers  have  disappeared  from  the 
landscape. 

Television  tabloid  shows  rushed  in 
to  fill  the  void,  spewing  out  a  steady 
froth  of  prurient  pap.  Unfortunately, 
too  many  editors  jump  aboard  the  daily 
wagon  train,  misjudging  noise  for 
news. 

When  they  do  this,  they  turn  their 
pages  into  tabloid  look-alikes,  full  of 
the  Bobbitts,  Tonyas,  Heidis  and  O.J.s 
of  the  world.  To  them,  it’s  easy  and  it’s 
defensible,  because  these  stories  are 
being  pumped  out  by  the  wire  ser¬ 
vices. 

Newspapers  are  justifiably  worried 
about  the  flood  of  competition  from 
cable  TV  and  online  networks,  who 
are  vying  for  the  time  and  attention  of 
a  public  that  is  reading  less,  especially 
the  Generation  Xers. 


But  beware  of  the  beached-whale 
syndrome.  Success  requires  the 
courage  to  shed  the  mind-set  of  the 
past  and  to  break  from  the  rest  of  the 
pack.  Newspapers  of  all  sizes  are  so¬ 
phisticated  information  machines. 
They  will  thrive  in  the  two-way 
telechip  world,  by  focusing  on  their 
readers’  immediate  needs  at  home. 

As  this  electronic  metamorphosis 
emerges,  however,  a  more  sinister  force 
is  at  work.  Unless  newsleaders  elevate 
the  debate  about  the  news  media’s  fu¬ 


ture  beyond  technology  and  tab- 
loidism,  the  erosion  of  standards  will 
change  the  face  of  the  Fourth  Estate 
and  dangerously  dilute  the  effective¬ 
ness  of  its  watchdog  role. 

The  insidious  result  is  already  evi¬ 
dent  in  the  seeming  ease  with  which 
even  some  of  the  best  journalists  aban¬ 
don  ethics  and  good  taste  and  moral 
responsibility  to  blithely  appeal  to  so¬ 
ciety’s  basest  instincts,  rather  than  rep¬ 
utably  choose  the  news  that  is  in  the 
best  interest  of  the  community. 

Succumbing  to  titillation  forsakes 
Walter  Williams’  famous  Journalist’s 
Creed: 

“The  supreme  test  of  good  journal¬ 
ism  is  the  measure  of  its  public  ser¬ 
vice.” 

Some  rightfully  argue  that  the  read¬ 
ers  are  smart  enough  to  see  the  differ¬ 
ence  between  the  rogues  and  the  real 
thing.  But  that  distinction  has  faded 

(See  Shop  Talk  on  page  41 ) 
EdttordfPublisher  •  April  15,  1995 


Unfortunately,  too  many  editors  jump  aboard  the 
daily  wagon  train,  misjudging  noise  for  news. 
When  they  do  this,  they  turn  their  pages  into 
tabloid  look-alikes  full  of  the  Bobbitts,  Tonyas, 
Heidis  and  O.J.s  of  the  world. 
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I  Editor  &  Publisher 

International 

Year  Book 


The  Comprehensive  Source  of  Newspaper  Industry  Information 


ESSENTIAL  DATA  FOR  EVERYONE  WORKING  IN  OR 
WITH  THE  NEWSPAPER  INDUSTRY 

EASY-TO-USE  SECTIONS  WITH  CONVENIENT  TAB  DIVIDERS 

•  Section  I--U.S.  Dailies 

•  Section  ll“U.S.  Weeklies  and  Special  Newspapers 

•  Section  III— Canadian  Newspapers 

•  Section  IV— Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find  the  people 
you  really  need  with  comprehensive  lists  of  names,  tides,  areas  of 
responsibiUty,  addresses,  phone  and  fax  numbers. 

•  Section  V-News,  Picture  and  Syndicated  Services 

•  Section  VI— Newspaper  Equipment,  Supplies  and  Services 

•  Section  Vll-Other  Organizations  and  Industry  Services 
Names,  ddes,  addresses,  phone  and  fax  numbers,  membership 

directories,  journalism  schools  and  faculty,  newspaper  representatives, 
foreign  correspondents,  brokers  and  appraisers.. .and  more. 

New!  Part  2 --Who’s  Where 

A  fisting  of  general  interest  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  tide,  newspaper  and  phone  number  is 
now  a  separate  book.  Keep  it  handy  as  a  phone  directory. 


ON  CD-ROM.  TOO! 


Find  The  Information  You  Want  Instantly  —  With  a  CD-ROM  drive 
finked  to  your  PC,  you’ll  have  access  to  Year  Book  information 
instandy.  A  fully  indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  informadon  with  the  criteria  you  select. 

It’s  Easy,  It’s  Fast  —  The  simple,  menu-activated  search-and-display 
capability  of  our  CD-ROM  makes  finding  data  and  compiling  fists  easier 
than  ever. 

Exportable  Data  —  All  the  information  can  be  exported  to  your  PC  in 
a  wide  range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII,  etc. 
Listing  Capabilities  for  Mailings  —  The  CD-ROM  can  be  purchased 
with  fisting  capabifities,too.  customize  mailing  fists  for  each  of  your 
communications  projects. 

CD-ROM  Sections  —  The  Year  Book  CD-ROM  includes  all  the  Year 
Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where 
sections.. .names  of  contacts  and  their  areas  of  responsibility,  plus 
other  critical  information  about  newspapers,  newspaper  suppliers  and 
service  companies. 


More  than 
250,000 
Newspaper 
Facts! 


Year  Book 


1  ’at  Mail  your  order  and  payment  to: 

\3irCl0ir  JNOW  ^  Editor  &  Publisher,  Year  Book, 
11  W  est  19th  Street,  New  York, 
NY  10011-4234.  Or  to  charge  your  order  to  your  Visa/MC  account, 
call  (212)  675-4380,  ext.  333.  Payments  must  accompany  all 
orders.  NY,  CA,  DC,  LA  and  Canada  add  appropriate  tax.  Please  supply 
proper  street  address  for  UPS  delivery.  No  deliveries  will  be  made  to 
P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


Pricing 


Network  versions  are 
available.  Please  call 
(212)  675-4380 
ext.  333  for  pricing. 


•  One  to  four  copies:  $100  per  book 

•  Bulk  orders  of  five  or  more: 

$92  per  book 

•  International  orders 

(outside  U.S.  or  Canada):  $125  per  book. 

•  CD-ROM  without  fisting  capabilities 
(with  book):  $495 

•CD-ROM  widi  fisting  capabilities 
(with  book):  $895 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 
Books  will  he  available  for  shipment  late  April,  the  CD-ROM  several  ^ 


&tn  C  Premojit,  TThA  Pathfinder' 
;  erptoroTt  ^dtert  politician, 

\  advmturer.  maps  and  notes 
he  made  during  his  Western 
expeditions  are  still  used  today. 


Joseph  B.  Verrengia  has  been  the 
science  and  environment  writer  at 
the  Rocky  Mountain  News  since  1985. 

The  Rocky  Mountain  News  is  the 
right  paper  for  Denver  and  Colorado. 


John  Fremont  died  looking  for  someone  to  puldish  his  life  story. 

In  Denver,  the  Rocky  Mountain  News  publishes  the  story  of  G)lorado  every  day. 


Vanishing  Colorado:  150  Years 
After  Fremont  was  awarded  the 
first  John  B.  Oakes  Award  for 
Distinguished  Environmental 
Journalism. 


SgSCRIPPS 
fi!!  HOWARD 


/ 


